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Introduction

March 2020

Having run my own Mystery Shopping business for 12 years, the
vision of my business has always been to help businesses thrive
and grow their profitability by delivering exceptional customer
experiences. Indeed, if the local businesses thrive, so will the local
economy… I had my ups and my downs, like every entrepreneur,
but nothing had prepared me for what I was about to experience.

2020 started with some mind-blowing news, when I received
an email to announce that I was listed No.3 on the Global
Customer Service Guru List¹. I was listed No.3 Global Guru for
four consecutive years, which is amazing, as this is decided by a
people vote. So, thank you so much to all who voted for me last
year!

And then March 2020 arrived…
And our whole world went into the most unprecedented crisis…
Covid_19 hit us all!

In 3 days, I had lost 100% of my clients. All my speaking gigs
and training sessions and mystery shopping programmes had been
cancelled…
But with my usual optimism, the same thought came to me as
when I started my business back in 2009, during the Recession -
surely, businesses will need to seriously focus on taking care of
their employees and on retaining every single customer they have
during the Pandemic, but businesses were fire-fighting themselves
and customer service was the last thing on their mind!

¹https://globalgurus.org/customer-service-gurus-top-30/

https://globalgurus.org/customer-service-gurus-top-30/
https://globalgurus.org/customer-service-gurus-top-30/
https://globalgurus.org/customer-service-gurus-top-30/
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I went down like a brick, I had never felt so low, and I couldn’t see
how I was going to live, pay my rent, buy food for my two children
(being a single mum for 12 years) and making sure that they were
going to be okay as had always been my priority. What was I going
to do!!
All these worries took a huge strain on my emotional, mental
and physical state of being. However, I feel lucky that I have an
incredible support network, my friends, my family, everyone came
to the ‘rescue’. I also feel that over the last 10 years, I had invested a
lot of time in my personal development and learnt techniques such
as resilience, mindfulness, emotional intelligence, all those ‘soft’
skills (I hate that word, they should be called ‘essential skills’) were
also the reason why I moved forward so quickly and took control
of my life again.

It is in those extraordinary times that we have to take stock of
what we do, why we do and how we can help our clients. So, I
just did that. It wasn’t an easy decision, but I decided to retire from
running my Mystery Shopping operation. The toughest decision I
had to take for a long time, but I wanted to continue on my mission
to focus on helping businesses with their Employee and Customer
Experience Strategy to create a bigger impact on their businesses
improvement, by supporting them with their journey.

Things were slow, very slow, but I was determined to push myself
even more to the top and show myself, my kids, my friends and
family, that I could do it, I would make it work once again.

Despite everything, whether or not I could travel, I was getting such
a buzz by sharing my passion and energy on virtual and real stages,
I had to continue this path. I delivered my Keynote Presentations²
inspiring audiences around the world and spreading the crucial
importance of CX (Customer Experience) and EX (Employee Ex-
perience), sharing knowledge so businesses can be enthused and
empowered to make the necessary changes in their businesses and

²https://www.claireboscqscott.com/keynote-speaker-customer-experience-business-feng-
shui/

https://www.claireboscqscott.com/keynote-speaker-customer-experience-business-feng-shui/
https://www.claireboscqscott.com/keynote-speaker-customer-experience-business-feng-shui/
https://www.claireboscqscott.com/keynote-speaker-customer-experience-business-feng-shui/
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thrive despite the Pandemic!

I also released a No 1 Amazon Best Seller, The Secret Diary of a
Mystery Shopper³. Wow, that was incredible, and continued to be
one of the top Customer Experience influencers in the world, being
named on several top global CX Expert Lists. I was still networking
virtually, connecting, building relationships all day long - all from
the comfort of my home office chair!

Being on the right path

And one day, as I attended a virtual mastermind class, the guest
speaker was Debra Moffit⁴. Debra is an intuition expert and as she
introduced herself, she pointed to me on the zoom screen, asking if
she could say something to me, as she felt compelled to do so!!
Her message blew my mind… she basically said that things were not
going right for me at the moment, because I wasn’t on the right path.
I wasn’t doing what I was supposed to be doing. I am supposed to be
doing something to do with energy and environment - something a
lot more holistic, something I know very well but have been hiding
for years, and I asked myself, why was I hiding it when most people
were actually struggling at the moment and this would be a great
help to the world??
I literally had my mouth open, but I knew straight away what she
was talking about: Feng Shui!

Discovering Feng Shui

I discovered Feng Shui around 2011, when I was getting divorced.
I remember Rachel Elnaugh came to Jersey to do a talk at one
of the local award dinners, and I had the pleasure to pick her up

³https://www.claireboscqscott.com/books/the-secret-diary-of-a-mystery-shopper/
⁴https://www.debramoffitt.com/

https://www.claireboscqscott.com/books/the-secret-diary-of-a-mystery-shopper/
https://www.claireboscqscott.com/books/the-secret-diary-of-a-mystery-shopper/
https://www.debramoffitt.com/
https://www.claireboscqscott.com/books/the-secret-diary-of-a-mystery-shopper/
https://www.debramoffitt.com/
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from the airport and bring her back. During our conversation, she
mentioned Feng Shui to me. As I had never heard of it, I did some
research, I bought several books but didn’t quite get into it. Then
one day I bought a book from Karen Rauch Carter called “Move
Your Stuff, Change Your Life”. I loved it, I just couldn’t put it down
and the next day, I started to move around my office space, my
living room and my kitchen. Anyway, the change in my house was
incredible, it felt so right. Straight away, I could feel myself being
more enthused, energetic, joyful when I started using it, which
affected my business and my relationships with my clients. Just
a few adjustments can produce incredible changes. I truly believe
simple enhancements benefit you, your family and bring a renewed,
more balanced energy to your environment.

After that, I carried on with my search to understand more about
Feng Shui and met Davina MacKail⁵, author of Hay House Best
Seller ‘Feng Shui, Create Health, wealth and happiness through the
Power of your Home’. She was a real inspiration and still is, as I
have the honour to have Davina as my coach and she has been
incredibly instrumental to my current success.

She has shared with me her wealth of knowledge, wisdom and love
for Feng Shui. She had studied Feng Shui for years and years, from
all different masters and different schools and I was so grateful to
learn from her.

I then studied several schools and now blend the techniques to
adapt to my clients’ needs. I guess I am following a fusion of Black
Hat-Style, Contemporary and Environment psychology…

PS: What Feng Shui isn’t…

• a magic potion (although you will see unexpected miracles
occur!)

⁵https://davinamackail.com/

https://davinamackail.com/
https://davinamackail.com/


Introduction 5

• woo-woo, it is a Traditional Eastern Philosophy which has
been practiced for centuries!

• a doctor diagnosis, if you need physical help, seek your
doctor!

• an imposition of strict rules, personalising Feng Shui to your
space is not just about re-arranging your furniture, it’s a
lifestyle!

I had a real passion for Feng Shui BUT had never put it into
practice in a business environment, despite the encouragements
from Davina. I practised it at home and with friends but never at
work!
I felt that people would think I had gone ‘Woo-Woo’ and would
lose my credibility in front of my clients. But I had no clients any
more, and nothing to lose, so I decided to bring the Feng Shui into
my business!!
Wow, it felt as if I had come out of the closet!! Suddenly, I felt so
free to use the word Feng Shui, and was starting to think how I
could mix the principles with the customer experience!!

It took me several weeks of working this out, and the help of Steve
Brossman⁶ to get what I had in my head, out of my head and onto
a piece of paper which others could understand, and by June 2021,
I was finally launching BizShui!

⁶https://stevebrossman.com/

https://stevebrossman.com/
https://stevebrossman.com/
https://stevebrossman.com/


Why blending Traditional
Feng Shui with Modern
Business and Personal

Needs?

So, I am thrilled to say I am now the creator of The BizShui™
Method⁷.

The BizShui™ Method helps create better flow in home offices and
workspaces by integrating a blend of the proven traditional Feng
Shui principles with modern business and personal needs, reducing
physical and emotional stresses to increase productivity, loyalty
and profitability.

Here we are!

⁷https://www.claireboscqscott.com/business-feng-shui-bizshui/

https://www.claireboscqscott.com/business-feng-shui-bizshui/
https://www.claireboscqscott.com/business-feng-shui-bizshui/
https://www.claireboscqscott.com/business-feng-shui-bizshui/
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Let’s get started…

Understanding the ancient
wisdom…

Energy exists all around you, forever changing, whether you under-
stand it or not. Our business environments have changed drastically
since Working From Home #WFH has been imposed upon us.

Environmental psychology, the scientific study of the transactions
and interrelationships between people and their physical surround-
ings, shows why our environment impacts us, how we can leverage
that knowledge to our advantage, and what we can do to improve
our relationship with the world around us. Furthermore, research
from Somatic psychotherapy demonstrates how our mind-body
connection has a direct correlation to our states; our feelings,
thoughts and behaviour.

So, our environment affects our state and our state affects our
behaviour. Simple right? Healthy, harmonious environments, mean
happy, relaxed, creative, feel good people, which means, a moti-
vated, effective, performing attitude!

Creating harmony is what Feng Shui does. The purpose of Feng
Shui is to make people feel good by promoting an effective use, not
only of your space and materials, but an alignment of the flow of
energy with your own state.

Feng Shui originated in China, it is a traditional Eastern philosophy,
a belief system in which there is a spiritual relationship between
the physical elements of nature and human-made environments to
create the right balance of energy for harmony in one’s space. It
might not be the first thing that comes to your mind for improving
your workplace relationships, but it’s an indirect way to improve
feelings and behaviours.
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BizShui™, The secret weapon to
thrive…

We are not living in China 5,000 years ago. Therefore, to create a
truly holistic sense of balance, I wanted to apply the essence of the
ancient Feng Shui wisdom and adapt it to the business energy field.

I created this unique approach of enhancing personal and business
flow. This would be a blend of the traditional Feng Shui princi-
ples with the modern business & personal needs. I called it, The
BizShui™ Method; an integrated and more holistic approach to
Employee and Customer eXperience.

9 ways BizShui™ will help you

1. Create flow in your workspace to improve healthy and har-
monious working lives

2. Reduce stress, anxiety and overwhelming feelings
3. Enhance your environment to increase growth and profitabil-

ity
4. Discover new ways to delight your customers, increasing

their time spent with you and their shopping basket
5. Develop sensorial experiences to increase customer loyalty
6. Increase your employees’ engagement and wellbeing by cre-

ating spaces where they feel comfortable, happy and which
are conducive to greater creativity

7. Boost yours and your employees’ focus and commitment to
achieve business goals and deliver service excellence

8. Apply new lifestyle strategies to keep your energy, drive and
motivation high

9. Bring a more holistic approach to your business and deliver
BizShui Experiences

It is creating a real flow, an alignment of personal and environmen-
tal space energy so people can feel good in themselves to deliver
amazing service and drive productivity, loyalty and profitability.
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The Maslow Pyramid of Needs

We all have needs, so let me share with you the Maslow Pyramid
Theory in brief…
We need to understand our level of motivation through the basic
human needs, Maslow (1943, 1954), stated that people are motivated
to achieve certain needs and that some needs take precedence over
others.
Maslow’s hierarchy of needs is a motivational theory in psychology
comprising a five-tier model of human needs, often depicted as
hierarchical levels within a pyramid.

‘Needs’ lower down in the hierarchy must be satisfied before
individuals can attend to needs higher up. From the bottom of the
hierarchy upwards, the needs are: physiological, safety, love and
belonging, esteem, and self-actualization.
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• Psychological (Mental and emotional state of a person/What
affects the mind) – Basic Need

• Safety (Well-being, protection, and security.) – Basic Need
• Love/belonging (Comprises of caring, compassion, empathy,

acceptance and approval, attention, and affection) – Basic
Need

• Esteem – (Respect and admiration) – Basic Need
• Self-actualization (To realize one’s full potential)

The bottom four parts of the pyramid contain what Maslow called
“deficiency needs.” These are esteem, friendship and love, security,
and physical needs.
If these “deficiency needs” are not met, it will cause an individual
to feel anxious and tense, even without giving off signs they are
experiencing these feelings.

This pyramid can be applied directly to employee wellbeing in
terms of their “needs.”
It’s essential to recognise what an individual is potentially going
through in their day and how to manage outcomes better.

For example, it’s only reasonable that an employees stresses out
when he thinks his job isn’t safe and may be made redundant.
This has been an incredible pressure for thousands of employees
during the Pandemic, affecting their wellbeing and of course their
performance.

9 Employees and Customers Psychology keys based on The
Maslow Pyramid:

1. Show they matter
At the bottom of the pyramid, you may notice how it becomes less
about survival and more about the ego and self. All individuals
desire to be accepted and valued by others (Esteem).
As part of your daily decision making, choose to give your em-
ployees your attention, it doesn’t have to be big, but a hello, or
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remembering their cat’s name or their birthday will go a long way
to make them feel valued. Show you care!

2. Show compassion
Presenting customers with an understanding of how they are
feeling in any given situation shows you care, in times when it’s
needed.(Love)
Show humanity and that you genuinely care and you are going to
do everything in your power to help the situation.

3. Connect on an Emotional level
When you offer relevant and emotional content or conversations,
you open the doors for your employees and customers to con-
nect with you, your business, your story (Belonging). They will
associate the good feelings with experiences they have with you,
thus, making them want to come back again. Use emotional words
in your marketing materials and photos which will be relevant
and will make them think you care. This is true for your website,
your advertising campaign. Connect with your customers on an
emotional level (more on that later in the next chapter)

4. Share your values and your stories
Share your values and your why (Security)
This will go a long way to make your employees feel secure and
knowing they work for a company they align themselves with.
Values are attitudes and behaviour employees should exhibit and
when they know it’s right for them you will see a whole culture
change.

5. Show Gratitude
Nothing says you care for your employees or customers more than
giving them a simple, “Thank you.” (Esteem)
Whether you thank them for a recent purchase or show apprecia-
tion for choosing you, you will make them feel good.
Do not take your employees and customers for granted. Tell them
that you care and thank them for choosing you and your business.

6. Inspire Growth
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Most people want to grow (Self-Actualisation)
Most people want opportunities to gain new skills and knowledge
to further their capabilities. People want to be given training,
education to help them grow in their professional life and personal
life.

7. Be transparent
Again this is so important for your employees, as they need to feel
secure and safe (Safety), if you are transparent with them, if you
lead with authenticity, your employees will feel that they can count
on you, and in return, you will be able to count on them. Isn’t this
the best way to lead a company!!

8. A job to thrive
Giving an employee a job will give him that reassurance that
he/she can feed himself and his family (Physiological). He/She can
live, buy food and breathe fresh air, which are the essentials for
surviving. However, what people really want from their job is to
feel that they belong, they matter, they can grow and leave a legacy,
so don’t just give your employees a job to survive, give them a job
to thrive!

9. Create an environment
And of course, create an environment where they feel safe (Safety).
Our environment has a direct impact on our state of being and
so, creating an environment were your employees feel safe will
increase their wellbeing and productivity and will increase your
customers feeling good in your organisation. They will stay longer,
buy more, and recommend you to their friends and family - free
advertising, that’s pretty cool, right?

When you learn to cater for these fundamental needs, you will
have super performers, you will increase your customer loyalty
and ultimately profitability!
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5 drivers to customer satisfaction

According to Dr James Barnes from Bristol Group, who wrote an in-
credible piece on the five critical elements of customer satisfaction,
each of these elements represents a level of the offer or the value
proposition that your business can deliver to its customers. Picture
a cone. This cone represents a model of the ‘drivers’ of customer
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satisfaction.

1. At the lowest level of the cone is your core product or service.
This is the essence of your offer to your customers; it is what
your business does. It represents the basic product or service
that your business provides. In a competitive marketplace,
you have to get the core right; if you do not, the customer
relationship will never get started. If you are marketing a
defective core product or if you are constantly plagued with
service failure, you can forget about generating long-term
satisfaction amongst your customers. Remember, you can’t
sell a bad product twice.

2. The next and slightly larger level of the cone represents your
support services and systems: including the peripheral and
support services that enhance the provision of the core prod-
uct or service and enable its delivery to your customers. They
include delivery and billing systems, hours of service, levels
of staffing, communication of information, helplines and
other programs that support the core. The price, promotions
and distribution components of the traditional marketing mix
fall under this heading. At the end of the day, if you can’t
provide reliable support services and systems, your customers
will be frustrated and dissatisfied, even though you may
provide them with an excellent core product. Many great
products fail because they can’t be reliably delivered.

3. The third level of our cone is technical performance. This level
of our “drivers” of customer satisfaction model deals with
whether you get the core product and the support services
right. The emphasis is on performing in the manner that was
promised to your customers. The company may have the
procedures and systems in place to deliver the core product,
but if they don’t get it right, the processes and systems fail.
Are there errors in the bill? Did we deliver the fridge on
Thursday afternoon as we had promised? Once again, the
core product may not be the problem, but your customers will
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be dissatisfied and frustrated by your failure to deliver what
they had expected or what had been promised.

4. At the fourth level of our model, we get to some really
interesting aspects of the “drivers” of customer satisfaction,
the elements of customer interaction. This is where your
business meets your customers in person, over the telephone,
through various forms of technology, including the Internet.
This interaction relates to how you treat you customers, what
you put them through in order to deal with you. Do you
treat your customers with courtesy, with respect? Do you
act as if they are important to you? Do you make it easy
for them to deal with you? Are you helpful, understanding,
knowledgeable, responsive? Understanding this level of the
drivers of customer satisfaction indicates that your business
has thought beyond the provision of core products and ser-
vices, and is focused on the provision of superior service at
the critical juncture where the company meets the customer.

5. At the fifth and top level of the cone, we find emotional
elements, or what we sometimes refer to as the affective
dimensions of service. This pinnacle level deals with the
subtle messages that your business sends to your customers.
It is these messages which will leave your customers with
either positive or negative FEELINGS toward your business,
and which will determine whether or not your business
is capable of developing genuine relationships with your
customers. Essentially, this level deals with how you make
your customers feel. The way you deal with your customers,
through all points of contact and all interactions, affords you
the opportunity to make an impression. Virtually everything
that you do has the potential to make the customer feel certain
emotions. You should make them feel important, valued, spe-
cial, recognised, and pleasantly surprised. Instead, businesses
regularly make their customers feel neglected, unimportant,
frustrated, disappointed, let down, and angry. I’m convinced
that the most commonly-felt consumer emotion is frustration.
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Customer dissatisfaction often has nothing to do with the quality
of your core product or service or with how that core is provided
to your customers. Even if your customers are satisfied with most
aspects of their interaction with you, you might still lose their
business because of some “minor” event like a thoughtless comment
from a staff member, or because of some other “little thing” that
goes completely unnoticed by staff members. Research of more
than 25 years with the customers of many companies on both sides
of the Atlantic has led me to conclude that in as many as 75%
of cases, what drives customer satisfaction or dissatisfaction has
nothing to do with the products or services you are selling or the
price you are charging for them.

Today, having a good core product or service is absolutely essential
to your success – it is the price of entry into a competitive market-
place. That is why your customers now look to other aspects of your
interaction to give them a reason to continue dealing with you.

Your business can and will differentiate itself and add
value for your customers by focusing on the highest levels
of the “drivers” of customer satisfaction.
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Hormones

Our body is full of hormones, yes, we have dopamine, serotonin,
oxytocin, adrenaline, cortisol, etc… our bodies house 50 different
types of hormones.
These control a number of functions including metabolism, repro-
duction, growth, mood… Those little molecules who are responsible
for this, are biochemical processes and are responsible for the
release of so-called happiness hormones. The most popular ‘feel
good’ hormones are dopamine, serotonin, oxytocin and endorphin.

Happy Hormones

Dopamine
Anything which is beautiful releases dopamine, if it looks gorgeous,
if you loooove something, if you listen to a beautiful piece of
music, anything that uses your sense of vision and hearing. It is
the Dopamine which excites and stimulates!

Serotonin
Anything that is good releases serotonin, if it tastes good, when you
eat a sumptuous piece of chocolate and the sweet taste is released
in your mouth or when you expose your body to sunlight and feel
the warmth of the sun, serotonin is released too. Anything that uses
your sense of smell and taste releases Serotonin. Serotonin, it’s the
serenity!

Oxytocin
Anything which you feel grateful for, if you give a compliment, do
an act of kindness or use grateful words, you will release ocytocin.
It is also released with cuddles and massage, or stroking your pet,
anything involving physical contact and relationship with others.
Anything that uses the feeling and touching is oxytocin being
released. Oxytocin, it’s the feelings!
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Endorphin
This can help to reduce physical pain, stress or symptoms of injury
in our muscles due to its chemical properties being similar to
morphine, which is used for pain relief. Various physical activities,
meditation, acupuncture and of course intimate activities will
increase your body’s endorphin levels. Endorphin is enchantment!

Stress Hormones

Adrenaline
Also called epinephrine, this hormone is a crucial part of the body’s
fight-or-flight response, but over-exposure can be damaging to
health. Adrenaline is produced in the medulla in the adrenal glands
as well as some of the central nervous system’s neurons. The fear
response starts in a region of the brain called the amygdala. It also
triggers the release of stress hormones and the sympathetic nervous
system response. Those hormones, without you knowing, are going
to get you to jump in front of a bus to save your kids or get you to
fight like a tiger to save your job!

Cortisol
Think of cortisol as nature’s built-in alarm system. It’s your body’s
main stress hormone. It works with certain parts of your brain to
control your mood, motivation, and fear. When your body is on
high alert, cortisol can alter or shut down functions that get in the
way.

Exercise
Something very simple you could do everyday to release the neu-
rotransmitters of pleasure and well-being is to repeat this mantras
and really feel it!
I am loved, I am blessed, I am grateful,
I love my day to come, I am blessed by the new opportunities which
are coming to me, I am grateful for all the amazing opportunities
that are going to come to me today
or
I love my new clients, I bless my new clients, I am grateful for my
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new clients…

Do this as part of your morning routine, repeat for a good couple
of minutes and really feel the emotions and the happy hormones
released in your body - you will get up full of energy for the day to
come.

All of those hormones have a direct affect on our State of Being
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Subconscious, the decision maker

Did you know that 95% of our decisions are made subcon-
sciously? - Gerald Zaltman

Harvard professor Gerald Zaltman, tells us that the answer to all
these questions is directly related to the subconscious mind. In his
book, “How Customers Think: Essential Insights into the Mind of
the Market,” the professor reveals many exciting ideas that can be
helpful to marketers and brands.

According to cognitive neuroscientists, we are conscious of only
about 5 percent of our cognitive activity, so most of our decisions,
actions, emotions, and behavior depends on the 95 percent of
brain activity that goes beyond our conscious awareness. From the
beating of our hearts to pushing the grocery cart and not smashing
into the kitty litter, we rely on something that is called the adaptive
unconscious, which is all the ways that our brains understand the
world that the mind and the body must negotiate.

The adaptive unconscious makes it possible for us to, say, turn a
corner in our car without having to go through elaborate calcula-
tions to determine the precise angle of the turn, the velocity of the
automobile, the steering radius of the car.

Studies completed by neuroscientists have found that people whose
brains are damaged in the area that generates emotions are inca-
pable of making decisions.
This idea is of great importance because it helps us realise that
human beings are not as logical as we might imagine. And under-
standing this has significant implications for marketing, sales, and
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branding.

Humans are driven by feeling, so emotions are what really drives
the purchasing behaviours, and also, decision making in general.
So, if you want your customers to remember your product or brand,
they must be engaged and impassioned by the interaction with your
company.
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Neuroscience

So how does it work then, all of those emotions? I am not a
neuroscientist but here is a quick Neuroscience round up.

In a very simple way we have two sides of our brain. The left side of
the brain, the neocortex brain or masculine energy or yang energy,
helps us tell ‘what we do’. It is responsible for performing tasks
that have to do with logic, it is also responsible for rational and
analytical thoughts and language; it is the sales figures, the action,
the ‘let’s go and do it’ attitude, it is also associated with ‘Thinking’
and ‘Hearing’.

On the other hand, the right hemisphere, the limbic brain or
feminine energy/yin energy, helps us tell our story, our ‘why we
do what we do’; it performs tasks that have do with receptivity,
such as that creative moment in the shower when you go EUREKA.
It tells us about our emotions, motivation and feelings, such as trust
and loyalty. It is associated with the 3 senses ‘Visual’, ‘Taste’ and
‘Smell’.

We all have both masculine and feminine energy, and it was Carl
Jung who first wrote about the necessary integration of both mas-
culine and feminine energies in each person. Everyone, whether
male or female, needs both kinds of energy to be truly successful
in life. In general, women have a surplus of feminine energy, and
must embrace the masculine side of themselves — their “animus.”
For men, their job is to embrace their “anima” or their feminine self.

It is masculine energy that allows you to run your business more
effectively. Masculine energy is “outward” focused, and likes to take
action. The masculine energy can take risks and weather the results.
It is assertive and self-protecting and without enough masculine
energy, you can become weak and passive.
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Some feminine energy is extremely useful to bring when you are
delivering your services. This energy is “receptive” and makes you
an incredibly good listener. The feminine side is warm and open
to others. It is nurturing and intensely relational, helping you to
take care of people. These are wonderful qualities that allow you
to connect with your clients on a deep level and really understand
their needs.

I get it, businesses need to bring a stronger masculine energy to
get the business done, however, imagine a world where business
leaders would be more compassionate by better communication,
caring, supporting and engaging with their employees.
Imagine if they could be nurturing, valuing and guiding their
customers through their journey in a creative and inspiring way
at an emotional level - they would ultimately build a sustainable
‘Caring Service Culture’.

Story
A few months ago, I had to go to my local garden centre as I want
to buy some plants for a workshop I was organising. I didn’t have
much time and I knew what I wanted to buy, so I knew it would
only take me a few minutes. My neocortex brain was engaged, I was
in action, I parked, I walked through the entrance, I walked directly
towards the plant section and then… my eye caught a sign on the
side of the entrance door saying ‘Shoes, SALES’… and suddenly
my limbic brain took over, my body moved direction, I turned and
started walking towards the sign and the shoes sales department!!
Crazy right? I knew I had to go and buy those plants, but my sub-
conscious was stronger and took me to the shoe department, have
you ever had a similar experience?? Right, I can sense a few of you
smiling, so you know what I mean… ultimately I did manage to buy
my plants, but I also left with 2 pairs of shoes!

So the neocortex allows us to look through vast amounts of facts
and figures, but it doesn’t drive behaviour. The limbic brain drives
most behavior and this is where we experience emotion, then it
makes sense since people would make decisions based on emotion.
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We then back up those decisions with the neocortex part of our
brain, this isn’t where memories are stored and so we might
rationalise the decision but then the rationale goes away over time.
This is why it’s so confusing when we go shopping for a specific
type of product that’s offering a range of similar features and
benefits.

Luxury goods target our feelings of self-worth, acceptance, and
status in the world. Communication devices excite us by offering
a connection to friends, family, and a broader network of people.
Athletic brands inspire by offering adventure and glory through
the act of competition. And many other products, such as perfume,
cologne and lingerie, target emotions related to love, relationships,
and sexual desires.



The Core Feng Shui
Principles

Feng shui is a traditional Eastern philosophy, a belief system
in which there is a spiritual relationship between the physical
elements of nature and human-made environments to create the
right balance of energy for harmony in one’s space. It might not
be the first thing that comes to your mind for improving your
workplace relationships, but it’s an indirect way to improve feelings
and behaviours.

The origins of Feng Shui may well go further back than five to six
thousand years ago, the mid-Neolithic period in Chinese history. It
is known that communities were well established by then, settled
mainly in valley areas beside rivers. People had begun to farm,
domesticate animals and grow food crops. The term for Feng Shui
in ancient Chinese texts was originally Kan Yu, which means
‘observe the ways of Heaven and investigate the ways of Earth’.
Feng Shui literally translates as ‘wind’ (movement, dispersing - air
currents) and ‘water’ (harnessing, replenishing, protecting); the two
natural elements that are vital for the support of life, is the marriage
between the physical and the metaphysical, the practical and the
divine. Creating harmony by enhancing energy flow is what Feng
Shui does.
An early objective of Feng Shui was to identify suitable land, well-
protected from enemies and harmful natural elements, on which to
build dwellings in such a way that the inhabitants would flourish.
So Feng Shui was essentially about survival and success; a means to
safeguard and provide for the family, and to gain status for some.
Feng Shui was also used to locate auspicious burial sites for the
emperors and other high ranking persons, with the intention to
benefit their descendants.
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The ultimate original role of Feng Shui was to enrich people’s lives
in places where they could enjoy a harmonious and productive
connection with the beneficial rhythms of nature. The purpose of
Feng Shui is to make people feel good by promoting an effective
use of, not only your space and materials, but an alignment of the
flow of energy with your own state. You can improve the flow of
energy and make your home more inviting and in so, improve your
overall lifestyle. Changing the environment and shifting the energy
will improve your ‘space state’, your thinking, your emotions and
behaviour.

Feng Shui will help you enhance, protect, improve, maximise
flow in your environment, and it will also reduce, remove,
mitigate challenges around you so you can be in control and
become a conscious co-create of your life and your business to
trigger opportunities and optimize success and prosperity.
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CHI

Story
I am sure you have experienced that before; you know when you
walk into a shop and it just doesn’t feel right, you get shivers in
the back of your neck, you don’t know why but you just somehow
don’t like it. So you are going to go quickly get what you need and
leave. Whereas perhaps, you walk somewhere else and suddenly it
feels right, it smells nice, you have that feeling of comfort, well you
are going to stay there a lot longer and most probably buy from
that shop, return to that shop and tell your friends and family!

Because Feng Shui is based on the same principles of quantum
physics everything in the universe is connected and made of energy,
whether you know it or not, understand it or not, everything is
energy. Life force energy has been studied for centuries, it is called
Prana in India, KI in Japan Ankh in Egypt.

CHI (also called Sheng Chi; the beneficial, healthy energy) is the
“life’s breath” or energy that binds life together. Identifying Chi,
understanding how it moves, how to harmonize it, influence it,
transform it, direct it and how it affects on our daily lives, is what
Feng Shui is all about.

Energy exists all around you. It exists as thoughts and feelings and
it also comes from the environment including the natural earth
elements.
In Feng Shui, as in Chinese medicine, CHI is the term for the
universal energy, or the energy that permeates everything around
us. Feng Shui helps us manage change, constantly moving this
around keep the energy moving.

9 keys to cultivate good CHI (Sheng Chi) in your work place

1. Open your windows and doors
2. Keep your space clutter free
3. Have real plants or fresh flowers
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4. Clean the front door regularly
5. Move 27 items
6. Put some music on
7. Diffuse essential oils
8. Hoover up or give a good sweep
9. Display inspiring pictures

SHA CHI

According to Feng Shui theory, everything has an opposing energy;
thus, Chi can be both good and bad. Sha Chi is the ‘bad’ or ‘harmful’
energy which is formed in negative situations, and may lead to
undesirable circumstances. It can stop the flow of Chi energy to
you, your home and workplace, as well as interrupt and destroy
the natural cycle of energy.
Negative Chi can be natural or man-made. It is such a powerful
energy that it can suck up the positive energy, like the air is sucked
out of a vacuum.
Negative energy has somehow been trapped either on the surface
or below the surface of the location.
Many man-made things cause sha chi. Clutter is the biggest culprit.
Clutter blocks the flow of chi throughout your home and when chi
can’t flow naturally, it becomes stagnant. It’s like damning up a
river and preventing it from flowing down a mountainside.
Another classic example of Sha Chi is what is known as a ‘poison
arrow’. A great visual of a poison arrow is a wall that juts out
into a room and creates a harsh sharp corner that is directly across
from where you always sit. A poison arrow would also be created
if the corner of large piece of furniture in your office is directly
across from where you sit. The sharp edges and angles create what’s
known a poison arrow because it is focusing the energy into a point
that is beamed straight at you.

9 Negative Chi elements include

1. Clutter
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2. Harsh, sharp corners that are directly across from where you
are seated (called Poison Arrows)

3. A staircase close to the entrance and a back door directly
across from it

4. Bridges overhead or beside home, even beams in your rooms
5. Damp, rotting food, dead or dying thing!
6. Dilapidated or abandoned buildings nearby, power or tele-

phone lines crisscrossing through your property
7. Broken items
8. Rivers run directly toward your front door or back door, and

dirty stagnant water
9. Negative earth energies, geopathic stress, Techno-stress,

Techno Magnetic Field/Radiation (TMR)

Of course, there are cures for all of these and we will talk about
those later in the book in Cures & Remedies

The goal of Feng Shui practitioners is to enhance and shift
the flow of CHI in a space to make it as supportive and
nourishing as possible.
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Yin & Yang

Yin and yang are essentially the building blocks for all energy that
we know of in the universe. Everything else comes out of these two
types of energy.

Yin and yang describe the paradoxical unity of duality, you may
have heard of the law of polarity. In our lives we experience one
aspect of life, then its opposite. The more we choose to explore
one extreme, the further from the center we move. Then, we must
go the other way to understand its opposite. To know white we
must know black; to know positive, we must experience negative.
If we experience lifetime of riches, we will need to experience the
opposite, which is poverty. If we become a tyrant in one lifetime,
our soul will want for us to compensate by being a ‘victim’. We
all have unresolved aspects within us and our aim is to integrate
the polarities so that we can live in balance. Our soul’s goal is
to experience polarities - then gain balance. Masculine energy is
doing, thinking, logical, aggressive, while the feminine counterpart
is being, creating, intuitive and passive. Our soul’s aim is to balance
these internally so that we can listen to our intuition, then act on it.
Our aim is to balance all aspects of our lives. Once you understand
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how the Law of Polarity works, you can bring the right kind of
energy to your intentions, and combine that with their content
(i.e. the thing you’re aiming to achieve) in a way that maximizes
chances of success.

Yin and yang are represented graphically with the Taoist symbol,
which depicts a circle that holds within it two tear drop shapes, one
black (yin) and the other white (yang). Within those two shapes,
there is a dot of the opposite: a dot of yin (black) in the larger yang
(white) and a dot of yang (white teardrop) in the larger yin (black
teardrop). While they are in some ways opposites, they can only
exist together. Within yin, there is always yang, and vice versa.
These two types of energy are interconnected and interdependent,
and there is really no separation between the two. Even within the
yin yang symbol, there is always a little dot of black in the white
section, and a dot of white in the black section. Neither side is fully
yin or fully yang.

Yin Energy
Yin energy is slow, cool, wet, and dark. It is related to curves,
inactivity, and softness. The energy of the moon is more yin.
Other descriptive qualities include invisible and relaxed, it’s the
emotions, the feelings, the dreaming, it is our Limbic brain, it is
our subconscious mind too.
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Yang Energy
Yang energy can be described as fast-moving, loud, active, and
brightly lit. Yang is represented by angles and straight lines. The
sun is considered very yang. Other descriptive qualities include
visible and energetic, it’s the doing the analytic, the logic, it is our
Neocortex Brain, it is our conscious brain!

Having a harmonious balance of both Yin and Yang Feng Shui
forces in your business will create the quality of energy you need
in order to work a healthy workspace and live fulfilling life. This
means some areas should have more yin or yang energies based on
their function within the organisation.

Different areas of your workplace or at home serve different pur-
poses. As such, each has their own Yin and Yang requirements that
should be balanced accordingly. So before we get into identifying
and balancing the Yin Yang of an area, you need to first know what
the room should be balanced with.

Examples: your reception area, should feel a warm welcoming
energy, you will want to have more Yin energy in that area.
Your boardroom, it is where decisions are taken, where the business
is moving forward so you want a lot more yang energy there.



The Core Feng Shui Principles 33

Support the yin/yang theory: space incorporates a balance of yin
and yang which also aligns with positive cognitive reactions when
there are a balance and compatibility of design elements within a
space.

Create the feeling: one of the most potent ways to affect your
workplace is to create the kind of environment you most want to
work in. That means your space should be relaxing, comfortable
and attractive.

9 Keys to balance Yin-Yang energy

1. Modify the lighting
Turn on a candle to create more yin energy or turn on the full lights
to increase the yang energy.
2. Use colors
Brighter colors, your bold red or bright yellows are Yang, and the
dimmer, beige, cream, more human skin colors are Yin.
3. Control sound levels
Silence is Yin, and noise is Yang.
4. Manage clutter
A busy full on working desk is yang, at the end of the day before
you leave, get ready for next day, tidy up, fill, bin, clear the space
so you have a nice yin space to start your day.
5. Regulate humidity
Humidity is Yin, and dryness is Yang.
6. Get pets
The presence of cats and dogs brings life and Yang energies, more
so than other pets such as turtles, fishes, or birds. They are great for
people living in houses that are too Yin.
7. Adjust temperature
Warmth is Yang while coolness is Yin.
8. Add plants
Plant are a wonderful way to add energy, use pointing plants to
add yang energy and rounded leafs plants to add yin energy.
9. Diffuse aromas
Use Orange, Tangerine, ginger, lemon, rosemary to awake your
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inner yang energy and use rose, chamomile, lavendar, ylang ylang
to alter your over-yang energetic flow.

Yin and Yang is all about restoring and maintaining
balance
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Trinity of Luck

Chinese philosophy suggests that everything we ‘manifest’ in life
is ⅓ the power of your mind, ⅓ destiny and ⅓ Feng Shui.

Destiny is determined based on 3 types of luck, also known as
The Cosmic Trinity. The three types of luck are: Heaven Luck,
Human Luck and Earth Luck. These luck, or chi, will accompany
us throughout our lifetime and have almost equal bearing on our
fate.

Heaven Luck
This is the luck that we are born with, pre-determined before birth
and influenced by karma, we have no control over it. It represents
our individualized fate, our destiny, our celestial mandate, astrol-
ogy, our current soul contract we were given at birth. We came
here for a reason, and this is how we live our life.

Human Luck
This is the one third of our the power of our mind. Our free
will creates this through our actions, choices, our ability to work
through our conscious and subconscious beliefs, our intentions and
our spirituality. It is possible to influence this luck with personal
development, cultivating awareness, visualisation, vision board,
this is our inner Chi. You can be the change you want to see in
the world!

Earth Luck
Earth luck is represented by the Feng Shui, it is adaptable, energetic
flow or stagnation, around our environment, plot of land, neigh-
borhood, natural surroundings, and elemental balance. This can be
optimized by practicing the tools of Feng Shui to create optimum
chi flow throughout your space. By harnessing the earth luck, you
create a bridge to heaven luck, you will be able to enhance your
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health, relationships, success, reputation, intuition, family bonds
and prosperity.

It can be said that the cosmic trinity describes the relation-
ship between heaven, earth, and man. All three affect our
destiny and we can learn to optimize our environment and
actions to better influence our fate.
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4 Celestial Animals

In Form School Feng Shui, a house that is full of positive chi, there
should be four celestial animal symbols on each of the four main
compass points outside your house.
There are four main animals which according to Feng Shui repre-
sent the ideal place. They are considered the four heavenly beasts.
These animals help protect the house from the flow of negative
energy.
The concept of these four Chinese celestial animals is able to
distinguish four types of landscaping structures that protect the
house. These animals are a green dragon, a white tiger, a red
phoenix and a black turtle.

Armchair formation
When the landscape surrounding a house has the perfect configura-
tion according to the metaphor of the 4 celestial creatures, it is said
that the overview would make it look like an armchair.
The tortoise is the back rest, the tiger and dragon are the armrests,
and the phoenix is the footstool. And the house sits in the center.
Do realize that this is a matter of speech.
Because you might recall that the ideal landscape has the right
slightly lower than the left.
So if it is an armchair, it would be tilted. Being out of balance is
never good feng shui.
Unlike various schools of thought consisting of diverse methods
of feng shui application, the 4 celestial animals (and the armchair
formation) is a concept that is applied in almost all feng shui
consultations.
It serves as one of the most fundamental aspects of feng shui.
In a way, it provides the foundation for other feng shui concepts to
be more effective and potent.
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When looking at how your house sits, I always like how to sit in a
chair first. If you sit in a chair, you are well protected on your back,
you have support on your side and an open space in front of you.
Now think of your house sitting on a chair.

The commanding position is the spot in a room that is the furthest
from the door and not in direct line with it. It puts you diagonal to
the door. Ideally, you should have a clear line of sight to the door.

The commanding position is where you want to spend most of your
time when you are in that room. This is aligned with the 4 celestial
animals (the armchair formation) Feng Shui guidelines suggest you
determine this dominant position in the room, then place your
bed, your desk, or your stove in diagonal alignment, if you can.
These three parts of your house are critical since each represents
an essential part of your life. The bed stands for you, the desk is an
extension of your career, and the stove represents your wealth and
nourishment.
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Celebrities & Feng Shui

Ok, I just want to add this because, I do love it when I read
of celebrities who wouldn’t move into their home until it has
been Shuied… After President Obama’s inauguration the White
House has been “cleaned” and newly decorated based on Feng Shui
principles to create a positive flow of energy and “Good Vibrations”.

I love this list of celebrities from Taqa Feng Shui⁸

Johnny Depp, Oprah Winfrey, Madonna, Bill Gates, Julia Roberts,
Tommy Hilfiger, Steven Spielberg, Deepak Chopra, V. and D. Beck-
ham, George Clooney, Meghan Markle, Gwyneth Paltrow, Donald
Trump and others…

• Oprah Winfrey

“If you believe you still haven’t found your calling, it could be right
in front of you. But the chi in your environment, for whatever
reason, is blocking it. Maybe you live in too much chaos, with
clutter in every corner. Or maybe obstacles (clutter, furniture, or
geographical features) literally block the chi and opportunities from
coming your way, so that you can capitalize on your true love, or
what I call your true-life purpose. Employing Feng Shui tips can
help you get out of your own way to find what it is you are really
meant to do. And once you discover this, the pieces will fall into
place. Other people have found their calling but their environment
is not in alignment with that purpose, Feng Shui can help with that
too.”

• William Doyle, Former Chase Manhattan Bank Executive

⁸https://www.taqafengshui.com/feng-shui/celebrity-list

https://www.taqafengshui.com/feng-shui/celebrity-list
https://www.taqafengshui.com/feng-shui/celebrity-list
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“You just do it in Hong Kong; it’s like an engineering survey.”

• Robb & Stucky Interior Design Studio – Clive Lubner

“Whenever we open a new store we want to make sure that
everything is in place. Success is easier if you’ve created a positive
harmony.”

• Tommy Hilfiger

Tommy Hilfiger has been known to incorporate the concepts of
Feng Shui in his showroom floor plans and designs.

• Niels Bohr, Nobel Prize winner in Physics

“I understand that Feng Shui works whether you believe in it or
not.“

• George Clooney

Guardian wrote in 2020. that George Clooney believes in the power
of Feng Shui so much that he even designs his trailers on film sets
around it which clearly helped him with fame, success and good
reputation.

• Johnny Depp

Johnny Depp owns many different homes all around the world, and
they are all built to please his Feng Shui needs. Depp even has his
own private Feng Shui expert on the payroll.

• Drew Barrymore
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“I don’t really get into architecture in the hotel room. But maybe a
little Feng Shui here and there.”

• Gwyneth Paltrow

Gwyneth Paltrow is another name in the celebrity world that is a
huge believer of Chinese art of transforming the energy in space.
She is known for using and implementing Feng Shui in her home.

• Julia Roberts

Julia Roberts reportedly used Feng Shui for the purpose of success
and advancement in her career.

• Madonna

Feng Shui and Madonna are two words that will generate numerous
responses when searched through Google. Madonna has long been
a believer in liberal and spiritual ways of enhancing life, including
a strong display of Feng Shui in her multi-million dollar mansion.
-Madonna

• Richard Branson

Richard Branson has been said to use Feng Shui consultants on
everything from the placement of the doors in his home to the use
of aquariums and fountains.

• Meghan Markle

Meghan revealed her love for the Feng Shui in her lifestyle blog The
Tig, written when she lived in Canada. The Duchess of Sussex is a
big fan of the Chinese ancient belief that arranging home furniture
in a certain way creates good vibes.
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• Victoria and David Beckham

In 2011. leaked out the information that David and Victoria Beck-
ham while preparing for their fourth baby’s arrival decided to
renovate their London and Los Angeles homes according to Feng
Shui laws and rules. Victoria is into Feng Shui till today.

• Sting

Singer Sting uses Feng Shui to help keep his anger and other
detrimental emotions in check. Keeping it copacetic is the main
goal, and Sting sure has the ability to get what he wants.

• Bill Gates

Bill Gates believes so strongly in the concepts of Feng Shui that he
had his multi-million dollar home built from all natural materials
to be more coalescent with the surrounding landscape.

• Steven Spielberg

Spielberg had his home built to accommodate the arrangement
suggestions of Feng Shui.

• Donald Trump

“I don’t have to believe in Feng Shui, I do it because it makes me
money.”

Businesses & Feng Shui
Many businesses now use Feng Shui, such as British airways/Swiss
Francs/Converse/Jimmy Choo/HSBC/Standard Chartered even
successful organisations sometimes need a helping hand…
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Body Shop Case Study
Founder of the Body Shop chain, Anita Roddick, felt that feng shui
could inject some new energy into the stores. Feng shui consultant
Simon Brown helped her out
Simon Brown first began working with body product retailer The
Body Shop – which is known for its holistic approach to beauty – in
January 1997, when he was approached to help with a campaign on
Face Reading. Anita Roddick, who founded the business in the early
1980s, had wanted to find ways of broadening people’s perceptions
of beauty, and move the focus on from the narrow view represented
by ‘super’ models.
As part of his training in oriental medicine, Simon Brown studied
the art of Face Reading. This knowledge helped him produce in-
store leaflets for The Body Shop, which soon led to discussions
about feng shui within the stores.
Simon worked on a pilot project involving two London stores with
Jon Turner, head of design at The Body Shop.
When the two shops had been redesigned, Simon revisited them
and wrote an analysis of the changes from a feng shui perspective.
‘My view is that feng shui is one very effective way in which
designers can give a building its soul and create an atmosphere in
which human beings can succeed,’ he says. ‘I was excited to visit the
final version, a year later, to see how much of my original advice
had filtered through into the new design.’
In Brixton, south London, Anita Roddick personally took control of
the planning of the new shop alongside designer Jon Turner. This
enabled her to return to her business roots – spending time in the
shop talking to customers as well as working on the design.

From a feng shui perspective, the new design made a significant
improvement over the previous designs, but was this reflected in
sales? One of the benefits of working with retail businesses is that
the results are clearly defined and immediate – if the feng shui
works, the sales go up. Amanda O’Shea, manager of the Brixton
branch, confirmed that sales had increased by 10-20 percent since
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the refurbishment, and its performance was now much better than
the average Body Shop branch, she says. She loves the new look
and claims the customer response has been very positive.
As to his response to the feng shui input, he says he found advice on
the mirrors, materials, colours and shapes very useful and, where it
had been implemented, he believed that the ‘feel’ of the shops had
been improved. Body Shop Operations manager Sara Carter was
involved in the development of the new shops and is particularly
pleased with the colours.
She feels the shop now has a new warmth, and that the use of
natural materials adds greater texture to the environment. Indeed,
the use of ‘real’ materials has led Anita Roddick and Jon Turner
recently to win a Design Effectiveness Award for using recycled
aluminium for packaging the new hemp products.
Sara Carter says the redesigned shop has enjoyed such sustained
growth that there are plans to roll out the design to the group’s 400
branches.
Simon Brown is one of the contributors to the new Body Shop Book
of Wellbeing, which includes a section on Feng Shui. This book was
the brain child of Anita Roddick who says, ‘Our holistic definition
of beauty takes us into new areas where the wellbeing of the mind
and the satisfaction of the soul are as important as ten top skin
care tips. We’re bringing in the latest thinking on diet, exercise and
physical therapies, as well as addressing the spiritual needs of our
readers.’
…the Feng Shui analysis
The Body Shop is known for its strong holistic approach to beauty
and its environmentally-friendly policies, such as a refill service so
people can avoid unnecessary wastage of plastic bottles. It is also
involved with the communities where its branches are located.
First Impressions
The refurbished Brixton shop has more rounded lines than before –
reflecting the curved shapes of the human body and of so much in
nature, as well as being more conducive to the smooth flow of Chi.
For The Body Shop this more natural appearance is harmonious
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with its environmental beliefs. The point-of-sale counter is curved
and the base units and shelves around the shop have gentle curves
in them. These are yin flowing shapes which give the shop a much
more natural feel.
The point-of-sale counter is situated so that staff can make eye
contact easily when potential customers enter the shop. This helps
to create an atmosphere where shoppers feel they will receive
personal attention.
Other interesting features include a demonstration table, complete
with a sink, where customers can try out beauty products. This
also complements The Body Shop philosophy of interacting with
its customers.
Colour
The colours used in the shop are shades of green and orange. The
bright green is a refreshing and uplifting shade that is associated
with the morning sunrise, spring time, and Wood chi. This is ideal
for growth and activity, and is generally stimulating for people in
the shop.
The deeper, rich shade of orange is associated with afternoon and
autumn. It relates to Earth Element chi, and creates a homely,
caring ambience. Using the colours together is stimulating and ener-
gising. When combined with Fire Element chi, which is associated
with light and found in the shop in both natural lighting and bright
artificial lights, these colours work well together in terms of the
principles of Feng Shui.
Natural Materials
The shop has plenty of natural materials on view. Large wooden
panels are used as backdrops to the shelving. The floor is covered
with natural tiles and close to the entrance there is an old, decora-
tive wooden table. This is one of Anita Roddick’s personal touches
which cleverly adds a rustic feel. The wooden surfaces help to create
a softer yin atmosphere, while the hard tiles keep the chi moving
by generating a more active yang flow.



The 9 BizShui Keys
Our business environments have changed drastically since Work-
ing From Home (#WFH) has been imposed upon us. Researchers
from Environmental psychology, show the transactions and in-
terrelationships between people and their physical surroundings,
demonstrating how and why our environment impacts our State:
thinking, feeling & behaviours.

BizShui™ starts with the ancient Chinese Feng Shui principles to
reduce physical stresses and create a sustainable physical environ-
ment, where people are supported by the outer energy so they can
be more productive.

We then look into our Personal State of Being to unblock emotional
and mental stressors to increase wellbeing and inner energy to
order to feel good in ourselves and then with others. As a result
of this we can truly then deliver exceptional customer experiences.

And when you have your outer and inner energy right, you will
give exceptional customer service, right? You will create memo-
rable BizShui Experiences, by reducing customers’ paint points
during their journey with you, increasing communication skills and
customer loyalty to grow your business and make more money…

As well as Feng Shui, BizShui™ brings a number of other modalities
such as neuro-linguistic programming, neuroscience, resilience,
emotional intelligence, plus essential oils, to help reduce the indi-
vidual’s physical and emotional stress.
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Part 1 - Physical Environment, harmonising the outer energy

Assess

1. Survey
2. Wheel of Life
3. 9 Star Ki

Clearing Space

1. Decluttering
2. Space Clearing, protecting, techno-stress and crystals
3. Cleaning out your corporate Closet

Feng Shui

1. 5 Elements
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2. Business Energy Map Bagua
3. Essential Oils, Cures & Remedies

Part 2 - State of Being, managing our inner energy

Emotions

1. Using our 5 Senses to drive emotional connections
2. Emotional Intelligence
3. Feng Shui & NLP Goal setting & vision board

Cognition

1. Mental Clutter
2. Reframing & Positive Optimism
3. Resilience & Mindfulness

Behaviour

1. High Performance Habits
2. Dress for Success
3. Be-do-Have

Part 3 - Customer experience, delivering service excellence and
BizShui experiences

Communication

1. Story/Vision/Values/promise
2. BizShui Comms
3. BizShui Brand
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Team

1. Employee Experience
2. Employee Loyalty
3. Measuring Employee experience

Customers

1. Customer Experience
2. Customer Loyalty
3. Measuring Customer experience

So, now I have given you the ‘high level’ view of the 9 keys of
BizShui, let’s dig deeper…



Physical Environment,
harmonising the outer

energy
Over 98% of the most highly engaged employees say their work-
place helps them feel a sense of belonging to their Company and
its culture (Steelcase)

To run a successful business and thrive in your job, career, asas
Leaders, Managers or as an employee, you need to have a working
environment which is going to support you, not hinder you.

The BizShui™ Method helps create better flow in workspaces by
integrating a blend of the proven traditional Feng Shui principles,
which promote an effective use of, not only your space and materi-
als, but an alignment of the flow of energy with your own personal
state and your business needs.

Balanced, healthy and harmonious environments mean enhanced
customer experience and loyalty, optimised employee wellbeing
and productivity, and increased business growth and profitability.

Reduce your physical chaos and clutter to enhance flow in your
workplace by applying the ancient Feng Shui principles and
increase focus and productivity. Create Quantum work places
where employees and customers feel emotionally connected.
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Assess

Assessing your customers and employees is now widely recognised
as a vital input to any strategy for customer-focused business
performance improvement.

Understanding customers is the key to giving them an exceptional
experience. To give good customer care you must deliver what
you promise. But exceptional customer experience involves getting
to know your customers so well that not only do you meet your
customers’ expectations but you can anticipate their needs and
exceed their expectations.
To understand your customers’ needs, your employees need to have
extremely good communication skills; listening, connecting, such
as asking the right questions at the right time which is all part of
the caring sales process.
By building a rapport with your customers, being genuinely inter-
ested in their needs, and what’s in it for them, not you, they will
reward you with their custom and loyalty.

Data collection must then lead to prompt action. Event-driven
assessments owned by empowered teams of service providers can
help achieve this. Such a fast cycle of satisfaction assessment or im-
provement process will not happen spontaneously: selling,training,
culture change and management leadership are needed to embed
the action-oriented customer-satisfaction assessment.
With the right knowledge about your employees and your cus-
tomers, you can work on strengthening their satisfaction and
increase their loyalty.

Here, I want you to focus in on assessing your environment and
where you are in your life right now. This will enable you to make
the necessary steps to improve your space and enhance your life!
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Home-Office Productivity Survey

Home-Office Productivity Survey
Is your home-office set up costing you money?
You may have been working from home for a long time or only
just started. Did you know a poor office setup could be costing you
money?
As mentioned, Researchers from Environmental psychology show
the transactions and interrelationships between people and their
physical surroundings, demonstrating how and why our environ-
ment impacts our State: thinking, feeling & behaviours.

If your home-office set up isn’t supporting your flow, it is going to
affect your energy, clarity, creativity, communication and overall
productivity and will be costing you clients. You want more happy,
loyal clients, don’t you?
Take this short survey to evaluate how productive you are in your
home office and see how you can increase your performance to give
your customers the best service and make more money!

YOUR EMOTIONAL WELLBEING
63% U.S workers say that feeling physical or mentally unwell affects
their engagement in their work performance -Global Wellness
Institute

1. How do you feel about working from home?
• 9-10 Feeling extremely good
• 7-8 Feeling very good
• 5-6 Feeling Good
• 3-4 Feeling bad
• 1-2 Feeling extremely bad
If average or below take a moment to ask yourself, why is that?

2. Have you established a good daily work routine?
• 9-10 Excellent
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• 7-8 Above Average
• 4-6 Average
• 2-3 Below Average
• 0-1 Poor
If average or below take a moment to ask yourself, why is that?

3. Do things get on top of you and do you feel overwhelmed?
• 9-10 Feeling extremely good
• 7-8 Feeling very good
• 5-6 Feeling Good
• 3-4 Feeling bad
• 1-2 Feeling extremely bad
If feeling overwhelmed take a moment to ask yourself, why is that?

4. Do you manage a healthy work and life balance when working
from home?
• 9-10 Excellent
• 7-8 Above Average
• 4-6 Average
• 2-3 Below Average
• 0-1 Poor
If average or below take a moment to ask yourself, why is that?

5. How well do you sleep at night?
• Extremely well
• Very well
• Well
• Not very well
• Poor
Describe your sleeping experience here:

YOUR PHYSICAL ENVIRONMENT
Over 98 percent of the most highly engaged employees say their
workplace helps them feel a sense of belonging to their Company
and its culture (2014 Steelcase)

6. Do you have a dedicated workspace?
• Yes
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• No
If yes, where do you work from

• Bedroom
• Home office
• Kitchen
• Living room
• Other

If other, describe where you work from:

7. How satisfied are you with the organisation of your workspace?
This means not wasting time looking for files or documents, etc?
• Extremely Satisfied
• Very Satisfied
• Satisfied
• Unsatisfied
• Completely Unsatisfied
• Not Applicable
Describe your organisation issues here:

8. Do you have adequate lighting?
• Yes
• No

9. Do you feel your current environment is supporting your produc-
tivity?
• 9-10 Feeling extremely good
• 7-8 Feeling very good
• 5-6 Feeling Good
• 3-4 Feeling bad
• 1-2 Feeling extremely bad
Describe how your current enironment impacts on your productiv-
ity here:

YOUR PRODUCTIVITY
Only 6 out of 10 global employees responded they are very success-
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ful working from home.
(Global Work Place Analytics)

10. What is your current biggest challenge whilst working from
home?

11. How satisfied are you with your productivity in your WFH
setup?
• Extremely Satisfied
• Very Satisfied
• Satisfied
• Unsatisfied
• Completely Unsatisfied
• Not Applicable
Describe your satisfaction with your productivity here:

12. Do have access to the tools, systems and knowledge to commu-
nicate effectively with your colleagues, clients and customers?
• 9-10 Excellent
• 7-8 Above Average
• 4-6 Average
• 2-3 Below Average
• 0-1 Poor
• Not applicable

13. Do you feel you get constantly interrupted when working from
home?
• 9-10 Feeling extremely good
• 7-8 Feeling very good
• 5-6 Feeling Good
• 3-4 Feeling bad
• 1-2 Feeling extremely bad
Describe your interruptions here:

14. Do you feel distracted when working from home?
• 5
• 4
• 3
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• 2
• 1
• 0
0 not distracted at all - 5 constantly distracted:

15. Do you work for an organisation or for yourself?
• Organisation
• Myself

YOUR ORGANISATION
The three biggest challenges associated with remote work are:
unplugging after work (22%), loneliness (19%), and communication
/ collaboration (17%). (Buffer)

16. Does your organisation have a Wellbeing Strategy?
• Yes
• No
• Don’t know
• Rather not say
If YES, does the Wellbeing Strategy include:

• Physical health – exercise, healthy eating, safety and good
health care.

• Policies – such as absences, mental health equality parental
leave etc. Are they accessible to everyone and updated regu-
larly?

• Ethical – such as values, behaviours, and integrity.
• Your workforce – what ages are they and do they all do

similar roles, or are they different? Manual, sedentary office
based, on the road etc.

• Benefits package – such as private medical insurance (PMI),
employee assistance programme (EAP), childcare etc.

• Mental health – such as resilience, support, awareness, coun-
selling and EAP, relationships and work life balance.

• Environment – such as physical workspace, light, ventilation,
rest areas, and safety. Are you multi sited and do you need to
consider different workspaces?
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• Social – volunteering, corporate social responsibility (CSR),
events and activities.

17. Do you feel your organisation cares for you and makes you feel
a valued member of their business?
• 5
• 4
• 3
• 2
• 1
• 0
0 Not feeling valued at all - 5 feeling extremely valued.

18. Do you feel engaged with the rest of your team?
• 5
• 4
• 3
• 2
• 1
• 0
0 completely disengaged - 5 totally engaged.

19. Can your organisation improve your work from home experi-
ence?
• No
• Not Applicable
• Yes
Describe how your work from home experience could improve:

If you had the option, would you prefer to:

1. Continue to work remotely
2. Return to the office full time
3. Work hybrid

Describe more here:
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Should you wish to take this survey online, so you can get the actual
diagnostic CLICK HERE⁹

⁹https://eu.checker-soft.com/4star-je/i_survey-fill.php?SurveyID=628

https://eu.checker-soft.com/4star-je/i_survey-fill.php?SurveyID=628
https://eu.checker-soft.com/4star-je/i_survey-fill.php?SurveyID=628
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Wheel of Life

The Wheel of Life is a great exercise and tool for helping you create
more balance and success in your life and business. I always use it
at the beginning of working with a client as it is a great foundation
exercise to understand where you are in your life now and then to
do some goal-setting. It is the perfect tool to begin your journey.

Using this tool, you will be able to reflect and gain some insight into
the balance of your life and how satisfied you are in life’s different
areas. This Wheel of Life is adapted to the Feng Shui Bagua, which
you can discover more about later on in the Chapter Feng Shui

Following on from this self-reflection, you can utilise this exercise
to further delve into why your wheel of life looks the way it does,
what you would like your wheel of life to look like, and dig down
further into how to make this happen.
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In my Wheel of Life, the purpose is to identify how is your life and
business doing right now and how satisfied you presently are in the
different categories of your life.

Essentially, the Wheel of Life is divided into 9 different areas which
represent all the areas of our lives, including:

• Career & Business Purpose: Is your career where you want it
to be by now? Are you heading in the right direction?

• Knowledge & Self-development: How focused are you on
personal growth? What do you need to learn to improve your
business?

• Family: this, in terms of business, will be Business Growth &
Team Structure, do you have the right people working in the
right place?

• Wealth & Prosperity: Are you financially setup for future
growth in wealth?

• Fame and Reputation: How are you seen in the world? Would
you like to win a special business competition or be on
Television?

• Love and business relationships: Are you in a loving relation-
ship at the moment? What are your relationships at work?

• Creativity, New Projects & Children: Are you starting a new
project, or perhaps looking to start a family?

• Helpful People & Travel: Are you supported in your network?
Who has your back? Where would you love to travel or work?

• Your Health and your Business’ Health: How physically
healthy are you? is your business in good shape at the
moment?

There is the scoring system behind using the Wheel. Simply reflect
and rate your satisfaction levels out of 10, where 1 is closest to the
centre of the circle and is the lowest you can be and 10 is at the
edge of the circle and is the best and you are extremely happy and
satisfied in that area..
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Fill in the Wheel of Life, and add a dot on each column then your
Wheel is completed, it will give you a spider-like diagram or ‘inner-
circle’ of your satisfaction levels and allows you to quickly and
easily identify any gaps between where you are now and where
you want to be.

Take a moment to appreciate your Wheel of Life. What does it look
like? Are there any surprises to you?
If you have scores of 8 to 10 for any of the categories, congratula-
tions! You are very satisfied in this particular area. It’s important
you maintain what you are doing to ensure you remain satisfied
in this area, however don’t overlook that there may be areas for
improvement. This is important to ensure you are not limiting your
potential for even further growth and satisfaction in this area.
If you have scores of 5 to 7 for any of the categories, you are
reasonably satisfied in this particular area but there is definitely
opportunity to explore ideas and add cures & remedies in those
areas of your life to move this up the scale.
If you have scores of 0 to 4 for any of the categories, you are not very
satisfied in this particular area and you will need to explore ways
of enhancing your satisfaction here. No need to get down about
these scores though, as scores of 0 to 4 are full of opportunity! This
is actually quite exciting when someone has a lower score as often
is the case that the individual has not fully explored opportunities
that are available to them. It’s also the area where the individual
can grow the most and get the most value!

I encourage you to answer the following questions:

• Why did you score yourself in each category the way you
did?

• What is my ideal score for each category to achieve in the
next month, 3 months, 6 months, one year?

• Where are my biggest gaps in satisfaction levels?
• Which area of my life do I primarily want to focus on to

enhance my satisfaction levels?
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• Is your current wheel crooked or is it balanced?
• How efficient and effective are you going to be in your

business if you cannot move forward in a balanced way?

An important thing to remember is that this is your Wheel of Life.
How can you create more balance and harmony? Well, this is where
Feng Shui comes in place and you will discover tips and techniques
to help you do that!

It is very easy to become extremely satisfied in one area, but at
what cost?
For example, you can spend all your time and energy working on
your career and make some fantastic progress. Perhaps you will
even become extremely satisfied with your finances and wealth.
However, what may happen to your relationships? Your health and
wellbeing? Are you having fun along the way?
The key is to find the balance and that is the beauty of the Wheel.
To do this, you want to grow your Wheel, not balance your Wheel
by trading off in some areas of your life. It’s about moving forward,
challenging yourself and pushing your boundaries to expand your
Wheel and make it bigger, whilst maintaining a balance.

Now, it’s time to take action…
Based on the above, it’s time to put the wheels in motion, literally.
The Wheel of Life exercise is the perfect starting point for goal-
setting and this is why we start with this tool.
You now have a visual snapshot of how satisfied you are in different
areas of your life. Through reflection, you have now identified your
biggest gaps between where you are now and where you would like
to be.
Commit yourself to take action TODAY. What are the specific ac-
tions or steps that you are going to take to enhance your satisfaction
in your desired area? Write what you will do down on the same
piece of paper that your Wheel is on. Keep your Wheel close by in
a place that you can easily refer to on a daily basis.
Track your progress; the Wheel provides a snapshot in time of your
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satisfaction levels and, ultimately, your happiness.

Complete the Wheel on a regular basis, perhaps at least once every
6 months, so you can easily track your progress, depending on what
your goals are and when you have aimed to achieve them.
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9 Star Ki

9 Star Ki is a system of astrology, often used alongside Feng Shui.
This part of the book represents the 1/3 that I talked about in the
Core Feng Shui Principles, in the Trinity of Luck. This is the Heaven
Luck, this is our faith and astrology shows us how to use the system
to predict the energy of any time and to work out best directions
for people depending on their date of birth. In Nine Star Ki, it is
believed that on the day that you are born, you are imprinted with
the energy of the universe on that day, the energy of your “star”.
Your “star” or Energetic Signature, moves through time in nine-year
cycles.

Story
I discovered the 9 Star Ki, by Rachel Elnaugh (at the beginning of
the book I mentioned her name). She is the one who really got me
into Feng Shui in the first place. I did a few coaching sessions with
her and before we started the first session she worked out my 9
Star Ki. Basically, she said, Nine Star Ki is one of the oldest forms
of astrology in the world. It is based on the principle that cycles of
wealth go in 9 year cycles. When you know where you are in the 9
year cycle it becomes easier to understand both what has happened
up until now as well as how the energies are working for you in the
coming years. The principle behind it is similar to the seasons; it is
easier to grow seeds in the Spring and harvest them in the Autumn.
For example, you can try to grow seeds in the Winter but it takes a
huge amount of extra energy to achieve results.
So, she determined where I was in the cycle and the descriptions of
the previous years too. Wow, I was amazed when I started mapping
out what happened to me during those previous years and how
accurate the cycle was!

Each of the nine energies are associated with one of The 5 Ele-
ments: Water, Tree, Fire, Earth and Metal. Each of the elements
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is associated with a season, a time of day, as well as a stage in the
development from birth to death.

There are thought to be nine-year and nine-month cycles of CHI on
earth, which are related to solar and seasonal cycles, which have
common effects across the planet on people’s mental and physical
development and experiences throughout their lives. The 9 Star Ki
‘stars’ are numbers that represent those cycles. The numbers can be
calculated for anyone on/from Earth using only a birthdate.

In 9 Star Ki Theory, you’re assigned three stars when you’re born.
These star energies provide you with various characteristics and
traits, just like other astrology systems:

• First Star Ki Number - Your Principle Number

The first Star Ki number represents your basic character throughout
life. It is the essence of who you are, your basic nature and energy.

• Second Star Ki Number Your Character Number

The second Star Ki number represents your childhood and your
characteristics/traits. It is also the number that provides physical
characteristics and determines how you react to your environment,
plus how you revert to being under pressure.

• Third Star Ki Number - Your Energetic Number

This number is said to be how you are perceived by the world. It
is how you appear to others in the world through your actions and
the impressions that you give. If someone who did not know you
particularly well was given the opportunity to describe you from
brief encounters, this is how they would see you. It is your outer
personality.

The best book I would recommend for you to get is Feng Shui As-
trology¹⁰ by Jon Sandifer. I find astrology so wide and complicated,

¹⁰https://www.amazon.co.uk/dp/B005ES9VG2/ref=dp-kindle-redirect?_encoding=UTF8&
btkr=1

https://www.amazon.co.uk/dp/B005ES9VG2/ref=dp-kindle-redirect?_encoding=UTF8&btkr=1
https://www.amazon.co.uk/dp/B005ES9VG2/ref=dp-kindle-redirect?_encoding=UTF8&btkr=1
https://www.amazon.co.uk/dp/B005ES9VG2/ref=dp-kindle-redirect?_encoding=UTF8&btkr=1
https://www.amazon.co.uk/dp/B005ES9VG2/ref=dp-kindle-redirect?_encoding=UTF8&btkr=1
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I let people who are absolute experts in this field do what they do
best. I go to them if I need any specific guidance, however, this
is very simple to use and it will help you manoeuvre over your 9
years life cycle. The book contains how this cyclical science which
is based on the solar system can be useful in your day to day life in
relationships, health and also for making predictions of the energy
of your time in the months and years ahead. It is a fascinating tool
to help you navigate through your life’s journey, teaching you how
to be in the right place at the right time and helping you live in
harmony, balance and peace.

I will usually take the book at the end of the year (Chinese Year of
course, usually end of January/early February) and in preparation
for the new Chinese New Year (depending on the new moon, every
year is different) I would work out how next year will unfold and
what I need to be aware of, so I can be prepared.

Get the book (or find an online calculator) and calculate your
personal Nine Star Ki, which year you are born and start mapping
out your life journey.

Here is a quick explanation of the 9 years cycle:

• YEAR 1 - HIBERNATION/STILLNESS - WATER ELEMENT

This year is like the Winter. It is a year for healing & self-reflection.
You are at your most vulnerable during this year and may stand
to lose everything. Beware of any deals you strike this year, ensure
you get good legal advice and check all the fine print. This is not a
good time to start new projects, rather you should be resting. Keep
warm, eat well, spend as much time as you can on input… You are
replenishing your reserves while you re-set yourself to decide what
to do with the next 9 years cycle of your life. In this sense, this year
is the beginning of an era of change. This is a great year to take a
sabbatical.

• YEAR 2 - PREPARATION/PLANNING - EARTH ELEMENT
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A good year for clutter clearing and planning as you prepare the
soil for your next Year 3 of planting the seeds of future projects.
Don’t push for major progress this year; the energy is still quite
slow and stagnant. You’re being given the time to get everything in
place before things really start to take off in Year 3! It is an excellent
year to re-train, research and test new ideas.

• YEAR 3 - RISING ENERGY ‘TAKE OFF’ - WOOD ELEMENT

You are back to the year which is fantastic for starting new projects.
Don’t miss the opportunity of this year to initiate new ideas, launch
new companies, and forge new partnerships/joint ventures. What-
ever seeds you plant in this year will have tremendous potential
to take root and provide your wealth to sustain you for the next 9
years cycle. Great things and fortunes are possible to establish this
year. This is THE year to start new projects.

• YEAR 4 - A YEAR OF RAPID GROWTH - WOOD ELEMENT

The seeds you planted in year 3 are taking root and growing like
crazy this year. The energy is running very high and very fast
with rapid growth in year 4… Are you experiencing burnout with
the temptation to work hard and fast as you run with all the
opportunities coming to you? If you are not investing in creating the
systems and structures you needed, the whole thing could topple
over - think of this like the need to plant a bamboo cane to support
a beanstalk as it grows. This is a great year for establishing systems
and structures to support rapid growth.

• YEAR 5 - A YEAR OF UPS AND DOWNS & CHALLENGES
- EARTH ELEMENT

Year 5 is a year of challenges for you, a bit like being an adolescent.
The rapid growth and surge of energy in year 3 and 4 may have
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created problems for you in year 5. You are like a ship at sea being
rocked by the waves of a storm. The key thing is to stick with it and
stay focussed as you weathered some of the storms and challenges
in this ‘rocky’ year. This is a year for dealing with challenges and
maintaining your focus.

• YEAR 6 - A YEAR OF GROWTH/PROSPERITY - THE
‘EARLY’ HARVEST - METAL ELEMENT

Assuming you didn’t give up on it all during year 5, you will have
emerged into year 6 starting to harvest some of the rewards for
all your efforts. This is a brilliant time to really start milking your
business for profits and leveraging everything you have created.
This is the year when you really start coming into money, based
on what you initiated in year 5.

• YEAR 7 - A YEAR OF CELEBRATION/ABUNDANCE AS
YOU REAP THE HARVEST - METAL ELEMENT

Year 7 is a wonderful year of celebration as you harvest the rewards
of all you have been creating since year 3. Money comes from
unexpected sources and fun and romance is in the air. This is a
year to enjoy the fruits of your labour and be in gratitude for all
the great things coming your way.

• YEAR 8 - A YEAR OF REVOLUTION WHERE YOU START
TO RECONSIDER YOUR LIFE - EARTH ELEMENT

Year 8 is the year (before you emerge into the spotlight in year 9)
where you start to question whether you are doing the right thing
with your life. It is the calm before the storm where you retreat into
your cave and begin to take stock of the 8 years of your current
prosperity cycle. You’re assessing everything you have achieved
and starting to consider your new direction for the coming new
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9 year cycle. It is ime to take stock. This is a year for taking plenty
of time out for contemplation and reviewing/assessing everything
in your life & business.

• YEAR 9 - FAME ‘IN THE SPOTLIGHT’ - FIRE ELEMENT

This is your year to shine… Fame and rapid development will come
easily to you in year 9. This is an excellent year to come out and
promote yourself. You are at your most extrovert and at the top of
your game. This is a year of extreme ‘yang’ energy and celebration
of everything you have achieved in the completion of this nine-year
cycle. Ensure you utilise the results of year 9 to enable you to have
enough funds in place so that you do not have to be on such extreme
output during year 1 and 2. This is a brilliant year to release books,
star in TV shows, launch a speaking career, enter awards for your
success and generally put yourself in the spotlight…

With the book, you can actually work out your monthly astrology
very simply and get practical guidance to enable you to work
profitably with your strengths and challenges in all areas of life.
Knowing where you are at any given time within the nine-year
cycle can save you from frustration or disappointment. You can use
this information wisely to plan the timing of new projects, moving
house, changing jobs, etc.
It can make an enormous difference to the outcome of our planned
ventures if we can choose an appropriate time.

Essentially, Nine Star Ki is all about understanding your
flow of prosperity - and working with these energies,
rather than trying to go against them.
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Clearing your space

I love this analogy from Amanda from Simple Shui, she says: you
can’t put fresh flowers in a dirty vase.
That is so cool and so true, before adding any Feng Shui cures to
your space you need to be sure that your space is ready for it.

Keeping your space clear, will keep the energy moving and keep
opportunities coming in.

To be clear, I am talking about clearing your space and keeping your
space clean, cleared and full of good CHI. First things, first, to keep
a space nice and clear, you have to declutter.
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Decluttering

What does your desk look like?

Come on turn around and look at your desk for a minute?

Can you see cups? Papers? Magazines? Telephone? Wallet? Packet
of sandwiches? Books??

Can you actually see your mouse, or is it buried under and pile of
clutter??

One of the biggest energy blockers is clutter… Total SHA CHI…

Clutter is an energy block: your environment is an extension of
you and clutter in your home or your home office may be holding
you back mentally and emotionally. Everything has energy in its
frequency, so if you have items that you keep that don’t hold good
memories for you, or you feel you have to keep them for some
reason, let them go. When you let them go, it is real freedom.

Clearing clutter is one of the biggest issues in home spaces and work
space, so the second step in the BizShui Method is to get a grip with
clutter…

I am talking here of taking responsibility for our physical space
to support our mental wellbein. Our environment affects our be-
haviour, therefore we must look at our home and our office and
make sure we have harmonious space to support ourselves and our
family or employees’ mental wellbeing.

Many researchers have proven that physical clutter at home or at
the workplace affects productivity in a negative way. A cluttered
desk or office can negatively affect your mood, resilience, and
ability to work productively. Disorder creates stress which can
cause low moods. Very cluttered businesses can provoke emotional
and mental distress, mainly because its occupants feel like they
have no control over their spaces and therefore no control over their
lives.
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Your ability to focus is restricted in cluttered environments, as
well as your brain’s ability to process information. Clutter makes
you distracted and unable to process information as efficiently
as you do in an uncluttered, organised, and serene environment.
Simply put – clutter competes for your attention, and it may be
exhausting to fight and resist it all the time, which increases your
annoyance, all the while wearing your mental resources down –
ultimately making you frustrated. And of course, there’s nothing
more unproductive than a frustrated worker.

So here are four BizShui Moves, very simple Feng Shui tips on how
to overcome clutter and gain your clarity again:

My dear mentor, Davina Mackail taught me, pick up every item
and ask yourself the three following questions, do you LOVE IT –
NEED IT – USE IT if you can’t answer with a BIG YES, time to get
rid of it…

Schedule a time to declutter, decluttering can be very emotional and
bring up a lot of memories, both good and bad, so doing a whole
weekend blitz may not be the best option. Instead, I am giving you a
challenge: schedule 9 minutes for 9 days and start seeing the energy
shifting. Here are your four steps:

1. Find out exactly what you use and find a place for everything:
can you find in the dark a candle, some batteries and a fuse?
Know what’s in your house and where it lives, know how to
find it and it will save you a lot of time and physical effort.

2. Sort, move, throw away and donate: you feel good when you
are giving something beautiful, don’t you? You feel grateful
and you release some fantastic ocytocin hormones and this
makes you feel good and happy, so imagine how someone will
feel when they get your stuff. So go ahead and make someone
happy today.

3. Clear your space with intentions. This is when the magic
happens. What are you clearing and what do you want to
attract into your life? If you clearing your filing cabinet,
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think what amazing clients you want to attract, if you are
clearing your fridge, think how healthy do you want to feel,
for example.

4. Remember clutter isn’t only physical – it can be digital, too.
So look at your computer, your phone, your apps that you
never use and that actually slow down your phone. Photos
can be saved on a drive. Keep those that you need. On your
desktop only keep files that you use regularly.

Take on my 9x9 Decluttering Challenge and see new opportunities
manifest! Here is the challenge I am giving you, 9 minutes of
decluttering for 9 days. Are you up for it? Send me a photo before
and after and get a complimentary BizShui session with me!

Stop self-sabotaging your own business and start declutter-
ing your space…
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Space Clearing and Protecting

Space Clearing
There is another practice which is used and is called ‘Space Clear-
ing’. Space Clearing is a ceremony which will be done after your
decluttering to totally revitalise stagnant energies. If you’d like
to know more about Space Clearing, I would recommend you to
get this book ‘Creating Sacred Space with Feng Shui’ by Karen
Kingston. It is the complete, authoritative guide to space clearing,
which is the feng shui art of clearing and revitalising energies in
buildings. For Space Clearing, I would recommend you speak to a
specialist, which will have a greater degree of knowledge and skill
to perform this ceremony for you.

Protecting
One of the core principles of feng shui is to create a safe space.
Depending on the energy in your organisation and its placement
within its environment, a practitioner may suggest several cures
to protect your business or home. It may involve some bells, or
a mirror placed in the right position, it may be focusing on your
door (which is the mouth of the CHI - the entrance of energy into
your business). It can be an animal, a plant, a person, a symbol,
the list goes on and on. Consider your own cultural symbols and
associations, and decide which would be the most protective and
auspicious gatekeepers for you.

Techno-stress
Technostress has been defined as the negative psychological link
between people and the introduction of new technologies. Techno-
stress is commonly defined as a modern disease of adaptation
caused by an inability to cope with new computer technologies,
affecting mental health in a manner which may manifest as a
struggle to accept computer technology, or as over-identification
with computer technology.



Physical Environment, harmonising the outer energy 75

Traditional systems do not take account of the harmful effects of
electromagnetic fields that are so prevalent in our homes today, or
do not include checking for geopathic stress before positioning key
items of furniture such as beds, desks, sofas and chairs.

There are a number of symptoms of technostress. The anxiety
expressed by those experiencing technostress: insomnia, loss of tem-
per, irritability, frustration and can increase errors in judgement
and poor job performance if not dealt with. Our environment is full
of a wide spectrum of electromagnetic radiation, from computers,
mobile phones & masts, radio & TV broadcasts, WiFi, Bluetooth,
power lines, domestic wiring, and other electrical appliances.

9 Keys to reduce EMR (Electromagnetic Magnetic Radiations)
or EMF (Electromagnetic Magnetic Field)

1. Keep your bedroom free from wifi, tv, phones, as much as
you can. If you have to have a TV, perhaps cover it when not
used and unplug it (is your TV a distraction not to have an
intimate relationship with your spouse)

2. If you have to have your phone, fitbit, etc in your bedroom,
make sure it’s not on your bedside table, perhaps on the floor
or covered up

3. Try to also create a ‘wifi-free zone’ during the day, it could
be a ‘no phone at the table’ policy, or during a certain time,
so everyone is taking a break from the EMR

4. Plants: healthy plants are very welcome, they are good cures
to help with EMR

5. Walk barefoot in the grass or on a beach to regain this
connection and feel the nurturing effects

6. If you can’t walk barefoot, get a grounding mat, this company
Natural Frequencies¹¹ has been highly recommended to be
me, if you are looking for earthy products

7. Turn off all your computer and lights at night, just unplug!

¹¹https://naturesfrequencies.com/

https://naturesfrequencies.com/
https://naturesfrequencies.com/
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8. Use Himalayan Salt Lamps; they draw negative energies from
spaces and objects and help balance Yin and Yang. When the
heat of the lamp’s bulb warms the salt, the Himalayan Salt
Lamp releases much-needed negative ions into the air.

9. Use Crystals such as Shungite or clear quartz, to neutralise
negative energies in your space and around your body
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Crystals
If you are not into Crystals you can jump this little paragraph and
go directly to the next chapter.
I love crystals. There is a beauty to them and also an energy to
them.
The first historical references to the use of crystals comes from the
Ancient Sumerians, who included crystals in magic formulas. The
Ancient Egyptians used lapis lazuli, turquoise, carnelian, emerald
and clear quartz in their jewellery.
The Ancient Greeks attributed a number of properties to crystals
and many names we use today are of Greek origin. The word
‘crystal’ comes from the Greek word for ice, as it was believed
that clear quartz was water that had frozen so deeply that it would
always remain solid.
Jade was highly valued in ancient China and some Chinese written
characters represent jade beads. Musical instruments in the form of
chimes were made from jade and around 1000 years ago Chinese
emperors were sometimes buried in jade armour. There are burials
with jade masks from around the same period in Mexico. Jade
was recognised as a kidney healing stone both in China and South
America.
Crystals and gemstones have played a part in all religions. They
are mentioned throughout the Bible, in the Koran and many other
religious texts.
Throughout the ages, crystals and healing stones were used widely
in healing, prophecy, and as ornamentation. Their wide appeal
continues today. These simple symbols of a different world bring
connection and grounding to many in today’s high-tech universe.

Allow these crystals and healing stones into your world, in what-
ever way seems right to you. Their unique beauty, longevity, and
powerful history will add interest and perhaps surprising energy to
your world.

Natural crystals are gifts from the earth that come in many beau-
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tiful varieties, and there are lots of creative ways to work with
them to enhance your feng shui. The most supportive way for you
to bring crystals into your home or business will depend on your
intention. Whether you want to work on increasing your energy,
inviting more passion into your life, or cultivating self-love, or
protecting your space, the right crystals will help.

9 of my favorite Crystals

1. Black tourmaline is a great crystal to work with for protec-
tion. It helps to absorb negative energy and is a very ground-
ing stone. It can help you to feel safe and protected from
challenging and difficult situations and energies, including
EMFs from electrical wiring and power lines.

2. Tiger’s eye is a unique gemstone with a reflective, striped
appearance, similar to a tiger. It has a grounding and protec-
tive energy and helps with confidence and courage, especially
when it comes to taking action. It helps to expand awareness,
increasing the ability to see new ideas and solutions.

3. Rose quartz is a naturally occurring crystal mineral that
embodies feminine energy. In feng shui, we call this yin qi.
This stone’s subtle pink hue promotes healing, love, and peace.
It’s all about connecting with your tender heart with true
compassion, use it in your bedroom to cultivate self-love.

4. Amethyst is a naturally occurring mineral crystal that is well
loved. Its purple color is associated with wealth, prosperity,
and elegance. Amethyst can help enhance intuition and en-
courage spiritual wisdom, place it in your Prosperity Corner
to invite more abundance energy into your business.

5. Citrine is associated with positivity and optimism, which is
not surprising given its cheerful color. It’s often used to assist
in manifesting financial abundance and opportunities. It can
also be used to awaken the solar plexus chakra, helping to
cultivate confidence and personal power. Often used in con-
junction with feng shui to welcome abundance, prosperity,
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and positivity, bring 9 citrines together for additional power
in your prosperity corner!

6. Shungite stones are made mostly of carbon. Specifically,
the stones are made up of clusters of carbon atoms called
“fullerenes.” Use Shungite to relieve pain and improve energy
levels, detox your mind, body, and spirit and most of all
protect against electromagnetic frequency. Place Shungite
next to all your electronic devices, your computer, your tv
and the wifi box, to reduce the effect of the EMF.

7. Selenite is the best crystal for rejuvenating the auric field
around us. The crystal clears out the day’s accrued bad vibes
and envelops you in a more peaceful flow of energy. Use
selenite like a wand around your body to help draw out all
the energetic obstacles that stand in the way of attaining inner
serenity.

8. Clear quartz is all about dimming the inner noise and
clarifying your goals. The popular geode is said to have all-
purpose healing properties. Place your new clear quartz by
the window to soak up solar energy, which will in turn
transfer to you and possibly shine away the bad.

9. ENAGI; ok, this is a very special crystal… Enagi is a ‘Master
Crystal’, by enhancing fluorite crystals so they constantly
generate new energy they can easily be used in your home,
at work, on the go and on the body to get more energy,
clarity, inner calm and strength. With their new and altered
qualities they automatically find and cleanse impurities and
imbalances in their surroundings – all you have to do is place
one in a room or on the body and it will work it´s magic all
by itself. No need for cleaning or recharging. Find out more
about getting your own Enagi¹² crystals on my website and
get 10% discount too.

¹²https://www.claireboscqscott.com/enagi-crytals/

https://www.claireboscqscott.com/enagi-crytals/
https://www.claireboscqscott.com/enagi-crytals/
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It’s a good idea to bury your crystals in dry sea salt for 24
hours to cleanse and also when there is a full moon, put
them outside or on your windowsill so they can soak up
the full moon energy and recharge their powers.
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Cleaning out your corporate closet

OK, so we talked about decluttering earlier and yes, it is valid for
your office as well as your computer, but clutter can be people,
customers, employees, friends, people around you which aren’t
supporting your growth…

There are many versions on how to define a customer. I like this
simple version of my 3 types of customers and this is true for our
internal and external customers:

Any idea who would be an advocate customer??
Someone who is fiercely loyal, he will promote you, talk to his
friends and family, he will only buy from you because he knows
you are going to look after him, you have built a relationship with
him and he is loyal to you. This is your employee who loves what
he does, yes he absolutely loves his job, he is always keen to help,
he is always first in and the last one out and is totally aligned with
your values and your vision.

Who would be apathetic customers??
Someone who would come to you but if there is a better offer
somewhere else he will go there. This is your employee who comes
to work, arrives at 9am and finishes at 5pm, never does anything
extra beyon the remit of his job and really is not bothered if he
works for you or anyone else!

Who are the assassins??
Those are the people who will poison your brand. These are
the people who complain that they have never been dealt with
correctly. They will always feel you have treated them unfairly.
They will talk about you in the most negative way, they will
destroy your reputation. They will even make stories up to ensure
people don’t go to you. This is the bad apple in the basket. This is
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who is going to make trouble in the team, spread rumours at the
water cooler and is always negative and questioning everything so
he doesn’t have to do it.

In my previous books, Thrive with the Hive¹³ and Thriving by
Caring¹⁴, I would always say, you have to look after all 3, the
advocate because you want to keep their loyalty, the apathetic
because you want them to come to you and not the competition
and the assassins because you need them to become advocate.

BUT and this is a big BUT, I have realised that sometimes, it is
better to let go of an employee or a customer than to keep them,
when they really are your assassins. You will spend a lot of effort,
time, energy and money to make them come round to why you do
what you do.

Sometimes, saying goodbye will let free the space for someone else
to come, someone who is truly going to appreciate your work and
will become loyal forever.

So, do look at your corporate closet. Surround yourself with a team
who will share the same values and vision. Welcome customers
who want your products and services and see how much more your
business can thrive.

¹³https://www.amazon.com/Thrive-Hive-exceptional-consistently-everything-
ebook/dp/B01EK9BY6K

¹⁴https://www.amazon.com/gp/product/B07HPD1FJD/ref=dbs_a_def_rwt_hsch_vapi_
tkin_p1_i1

https://www.amazon.com/Thrive-Hive-exceptional-consistently-everything-ebook/dp/B01EK9BY6K
https://www.amazon.com/gp/product/B07HPD1FJD/ref=dbs_a_def_rwt_hsch_vapi_tkin_p1_i1
https://www.amazon.com/gp/product/B07HPD1FJD/ref=dbs_a_def_rwt_hsch_vapi_tkin_p1_i1
https://www.amazon.com/Thrive-Hive-exceptional-consistently-everything-ebook/dp/B01EK9BY6K
https://www.amazon.com/Thrive-Hive-exceptional-consistently-everything-ebook/dp/B01EK9BY6K
https://www.amazon.com/gp/product/B07HPD1FJD/ref=dbs_a_def_rwt_hsch_vapi_tkin_p1_i1
https://www.amazon.com/gp/product/B07HPD1FJD/ref=dbs_a_def_rwt_hsch_vapi_tkin_p1_i1
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Feng Shui

The ultimate original role of Feng Shui was to enrich people’s lives
in places where they could enjoy a harmonious and productive
connection with the beneficial rhythms of nature. The purpose of
Feng Shui is to make people feel good by promoting an effective use
of, not only your space and materials, but an alignment of the flow
of energy with your own state. You can improve the flow of energy
and make your home more inviting and in doing so, improve your
overall lifestyle. Changing the environment and shifting the energy
will improve your ‘space state’, your thinking, your emotions and
behaviour.
Go back to The Core Principles of Feng Shui if you missed it and
let’s jump here directly into three Feng Shui practices to enhance
flow in your environment.
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The 5 Elements

The Five-Element theory, according to which the elements of wood,
fire, earth, metal and water symbolise the five basic processes of
nature, and represent the five qualities of natural phenomena. Since
we’re an integral part of nature, the five-element theory applies to
us as well – to our health, personality, potential, and life challenges.

Each Feng Shui element has unique properties and emanates a
distinctive energy that radiates to everyone and everything in its
proximity. Remember that the elements are more than their names;
they’ll be expressed by shapes, colors, ornaments, materials, pic-
tures and more. By adding or subtracting these elemental energies
from a space we begin to correct imbalances in the environment.

In the bagua; Wood resides in the East and Southeast, Fire in the
South, Earth in the Southwest and Northeast, Metal in the West and
Northwest, and Water in the North. These elements interrelate with
each other in various ways, namely in the productive, reductive
and controlling cycles. Each of these cycles can be explained by
using a family relationship. Understanding the cycles is basic to
implementing Feng Shui improvements. Take a look at the diagram
and refer to it as you read the rest of this.
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At the top of the diagram you see fire. Moving clockwise you then
come to earth, metal, water, wood and return to fire.

1. Wood Element: The wood element represents growth and
creativity. Wood fosters personal growth, ground-breaking
and ingenious developments. It is associated with the dawn
or spring and embodies the power of growth and new begin-
nings. Tree people have plenty of vitality and energy and are
typically optimistic and forward-looking. Plants, flowers and
green colours are wood items to place in your environment.

2. Fire Element: The Fire element represents the full expression
and expansion of energy within the cycle. It moves upwards
and expands outwards. It is associated with high summer
and the midday sun and is hot and dry. The fire element
is a power element tied to action, passion, and fame, it
represents transformation and expansion. It’s wonderful for
attracting clients, improving your social life, and supports
getting your light out into the world, if you are going for a
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job interview or pitching for a new client, make sure you wear
RED underwear.

3. Earth Element: The Earth element represents the stage that
follows the Fire element. One could say that it is made up of
the ashes from the fire. In Traditional Chinese medicine the
Earth element is associated with later summer or afternoon.
The earth element helps to ground and stabilize. Of all the
feng shui elements, earth is the most peaceful, calming, offer-
ing stability and security in both relationships and business.
Earth objects include pottery, ceramics and the colour yellow
or human-skin colour which is perfect for that area; crystals
of course are also perfect.

4. Metal Element: The Metal element is associated with Au-
tumn and late afternoon or evening. It is a stage when the
light is fading and the energy is moving downwards and
inwards, condensing and consolidating. Autumn is also the
time of the harvest, when we begin to gather the fruits of our
labour and go indoors to reflect on the past season or day.
The metal element is related to mental power and sharpness,
consolidating and reflecting upon information. Metal influ-
ences intelligence. Anything round, white or metallic will do
the trick to add some metal elements in a space.

5. Water Element: The Water element is associated with winter
and the night. It is the darkest stage of the cycle when things
move into dormancy and stillness. It is a time of deep rest
and regeneration as well as time for reflection and dreaming.
The water element is associated with abundance, prosperity,
movement, cleansing, purification,the flow of emotions; re-
ally pure potential.

In your home as well as your work environment water can be
represented by objects that are black or blue, curvy or wavy
shapes, by an aquarium or an indoor fountain. Have you perhaps
ever wondered why Burj Khalifa, in Dubai, the tallest building
in the world, 828 metres (8 being a prosperity number in Feng
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Shui), designed by the Chicago-based architectural firm Skidmore,
Owings, & Merrill, is surrounded by the most amazing fountain?

Why use the 5 elements?
Feng Shui is based on the idea that all things in our environment,
including inanimate objects, are instilled with some type of move-
ment. Some might consider this a belief, but actually every object
and all the elements consist of molecules and atoms which vibrate
and are in continual motion. The atoms are projecting energy out
into the world and although the energy is not visible, people who
believe in the concepts of Feng Shui believe this energy has an
influence on your life on a daily basis.
By utilising the principles of Feng Shui elements you can create a
situation in your home where everything in your house including
inanimate objects provides positive energy for you. However, in
order to take advantage of the positive energy you must eliminate
any negative energy that might be occupying your mind as well as
having a strong belief in the authenticity of Feng Shui.

It is important to remember that the Five Elements are basically
types of CHI. The interaction between the fundamental life forces
– Yin and the Yang creates five phases of CHI. Each phase is the
product of different proportions of Yin, and of Yang. So FIRE, can
be Yang when it devastes forests, but it can be Yin when you are
looking at the beautiful candle light.

Cycles
The five elements can generate, control or destroy one another
through balance or imbalance.

1. Productive Cycle
Each element generates and nurtures the next, this is known as
the productive cycle, where the elements produce one another. The
key point to remember for the productive cycles is that an element
strengthens and grows the element it produces.

• Wood creates Fire: Wood is burned to make fire
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• Fire creates Earth: When fire burns, it leaves ash which
creates earth

• Earth creates Metal: The earth produces the ore from which
we create metal tools

• Metal creates Water: Water condenses on a metal surface
• Water creates Wood: Water is vital to a tree’s ability to grow

and provide wood

2. Controlling cycle
In this cycle, the elements keep each other under control.
For example, Fire melts Metal. An axe (Metal) cuts into Wood. The
roots of a tree grip tightly onto Earth (Wood controls Earth). Earth
forms a barrier to control Water – just like a dam holds back the
massive amounts of water. Water extinguishes Fire.
In the controlling cycle, an element is countered or subjugated by
its controlling element.

• Fire controls Metal
• Metal controls Wood
• Wood controls Earth
• Earth controls Water
• Water controls Fire

3. Weakening Cycle
This is the reverse process of the Production Cycle.
For example, we said that Water produces Wood (as in water is
used to nourish plants). Conversely, we can say that Wood weakens
Water – because wood absorbs Water:

• Water weakens Metal
• Metal weakens Earth
• Earth weakens Fire
• Fire weakens Wood
• Wood weakens Water
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4. Destructive Cycle
In the destructive cycle, you can easily see that wood destroys the
earth because trees grow on earth and suck away all minerals and
leave the earth barren. Fire destroys metal as metal is melted by fire.
The Earth element destroys the water element because earth (mud)
absorbs all the water when it rains. Metal destroys wood because
of all the sharp instruments that cut wood like axes, hacksaws etc
are made of metal. The Water element destroys the fire element as
water can extinguish any fire.

• Fire destroys Metal
• Metal destroys Wood
• Wood destroys Earth
• Earth destroys Water
• Water destroys Fire
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5 Elements Food & Body
Yes, so the 5 elements are used to enhance your space and by
understanding how each of these systems relates to the others, we
can address imbalances between them to create harmony in your
environment.

According to the five-elements theory, health in the human body
is a state of balance among these five elements.
“Doctors practicing the Five Elements traditional Chinese medicine
treat the whole person’s mind, body and spirit, in seeking to
discover the root of an ailment. Subtle signs like changes in the
colour of the skin, body odor, sensory reactions described by the
patient, feelings and emotions help to paint a picture of the current
imbalance in the body” says Dr. Marina Abrams, ND, MSOAM.
Based on these signs, a medicinal tea formula or food recipes will
be recommended to patients to bring the body back to balance and
health.

And the 5 elements are also found in our body, and represent the
five major organs - all of which are necessary for survival

• Wood – Liver and Gall Bladder
• Fire – Heart and Small Intestine and Pericardium and Triple

Heater
• Earth – Spleen and Stomach
• Metal – Lung and Large Intestine
• Water – Kidney and Bladder

And all play a role in:

• acupuncture
• massage
• movement therapy, like tai chi and qi gong
• meditation
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• food and diet
• mental and emotional health
• organ systems
• personality expression
• sense organs
• tissues
• seasons
• lunar calendar

Each individual is a blend of the elements, and in order to be truly
healthy, these elements need to be balanced. Chinese medicine uses
the 5 elements to diagnose someone, not just by looking at the
disease they have now, but the roots of that. Understanding how the
five elements affect one’s health can help the practitioners develop
a comprehensive and effective treatment plan to eliminate chronic
conditions.

Lillian Pearl Bridges, a Feng Shui practitioner from the Lotus
Institute, describes the 5 elements in food. One of the best ways to
create balance in the body is to eat more foods that correspond to
all the Five Flavors: Salty, Sour, Bitter, Sweet and Savory, Pungent
or Umami in a way that most suits your personal needs.

Water: All salty foods and dark foods, foods that are purple, black
or blue. Also, fresh fish and salted fish, salted meat, caviar and
other fish eggs, shellfish of all kinds, pork, eggs, beans of all kinds,
seaweed and sea vegetables, Soy Sauce and Tamari, miso, figs,
blueberries, blackberries, eggplant, kale, wild rice, walnuts, sesame
seeds, sunflower seeds and pumpkin seeds are water foods. These
foods have a softening effect and promote moisture and calming of
the body. They most benefit thin, dry and nervous people.

Wood: All sour foods and many green, fast growing foods, espe-
cially those with green stalks and sprouts. Also, chicken, liver, most
wild game, wheat, leafy greens like bok choy, chard, broccoli rabe
and spinach, asparagus and celery, citrus fruits - especially lemons,



Physical Environment, harmonising the outer energy 92

oranges, grapefruit - sour plum, pineapple, starfruit, sourdough
bread or crackers, vinegar, yogurt, kimchi, pickles of all kinds,
sauerkraut and olives are Wood foods. These foods can obstruct
movement and function as astringents. They most benefit change-
able, erratic and scattered people.

Fire: All bitter foods and most red foods, especially food that
looks like hearts, dried food and hot foods. Also lamb, venison,
lettuce and arugula, dandelion and watercress, tomatoes, citrus
peel, kumquats, apricots, sweet plums, raspberries, strawberries,
rhubarb, peppers, hot chiles, black pepper, cayenne pepper, paprika,
wine, beer, coffee, tea, dark chocolate and carbonated beverages
are all Fire foods. These foods can reduce heat and dry fluids. They
most benefit slow, overweight, overheated and aggressive people.

Earth: All sweet and starchy foods, particularly yellow, orange and
brown foods and root vegetables and very sweet soft fruits. Other
Earth foods are beef, millet, barley, rye, sugar, milk chocolate, corn,
oats, slow cooked onion, watermelon, cantaloupe, sweet apples,
sweet cherries, dates, grapes, peaches, carrots, cabbage, potato,
sweet potato, bananas and plantains, yam, okra, taro, beets, button
and chantarelle mushrooms and other fungi, winter and summer
squash, cucumbers, almond, coconut and other tropical fruits like
papayas, cherimoyas and mangoes are all earth foods. So are the
pulses - lentils and dried peas, peanuts along with syrupy sweets -
honey, maple syrup, corn syrup, agave syrup, molasses, rice syrup
and barley syrup. These foods slow down acute symptoms and
neutralize toxins. They most benefit dry, nervous and weak people
and they calm aggression.

Metal: All savory foods, pungent foods and white foods, many
herbs and spices and prepared condiments. You don’t need a lot
of metal foods as they are strong and spicy (not hot) or very
simple flavors. The newly discovered tastebuds for the “Umami”
flavour is proof of the Metal Element having the ability to taste
glutamate - found in shitake and porcini mushrooms, parmesan
cheese and fish sauce that gives these foods that special savoury
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flavor. Also, white rice, milk, cream, white cheeses, raw onion,
garlic, chives, radish - especially daikon, cauliflower, turnip, tofu,
lotus root, pears, kohlrabi, cinnamon, mint, tarragon, marjoram,
rosemary, thyme, scallions, cloves, fennel seed and bulb, cilantro
and coriander seeds, parsley, anise, dill, mustard greens, wasabi,
horseradish, mustard, basil, and nutmeg are all considered metal
foods. These foods have a dispersing effect and promote energy
circulation. The most benefit sluggish, damp, lethargic and cold
people.

It is also important to eat according to the seasons: Winter is the
Water Element, Spring is the Wood Element, Fire is Early Summer,
Earth is Late Summer, Metal is Autumn/Fall. Try to eat food that
is as fresh as possible or preserved well for future use. It is best
to buy locally grown or locally raised food or grow it yourself as
this helps connect you to the place you live. The more variety, the
happier your stomach will be as the Earth Element is fed by the
Fire Element, which is variety. The more colorful the dish or meal,
the more of the five elements are involved. Eating the 5 Elements
in food is healthy, fun, nutritious and delicious!
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5 Elements and Personality

The five-element theory, according to which the elements of wood,
fire, earth, metal and water symbolise the five basic processes of
nature, and represent the five qualities of natural phenomena. Since
we’re an integral part of nature, the five-element theory applies to
us as well – to our health, personality, potential, and life challenges.
Now that you have worked out your 9 Star Ki Principle Number and
its corresponding element (with the Nine Star Ki exercise) you are
able to really understand your personality.

1. Wood - The Creator
There is often a pioneering quality to Wood people and whilst they
are excellent at getting things started, in their constant pursuit of
new pastures, they may not stick around long enough to figure out
the details, which they often leave to others. The creative power
of Wood Energies can lead to some truly ground-breaking and
ingenious developments. However, Wood can also get carried away
and become grandiose or unrealistic at times. For this reason, Tree
people need the efforts and input of the other Energies in order to
refine and ground their vision.
Qualities of Wood People:
Plenty of ideas, Energy and enthusiasm, optimism
Ability to complete tasks, a Visionary
Unlocks potential – arouses passion
Right Brain Thinker – Left Brain Action taker - Yin & Yang Energy
Introverted & Extroverted

2. Fire – Action Taker
Fire Energies tend to be very expressive, passionate, warm and
sociable and can be highly inspirational individuals. They tend
to have great clarity and can often steer a path through troubled
waters. Fire people often possess great communication skills and
emotional sensitivity. Conversely, Fire Energies, when out of bal-
ance, can be insecure, proud, vain and overly critical. Fire Energies
are not especially practical when it comes to everyday affairs. Fire
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Energies often possess much flair and appearances are important to
them. They often take great care in choosing clothing, the contents
of their homes, etc. Fire people are typically quick to forgive and
forget.
Qaualities of Fire People:
Social, Expressive
Warm, Passionate
Results driven
Task Focused
Left Brain Thinker – Masculine Energy - Yang Energy
Extroverted

3. Earth – The Tactician
Earth people are stable, supportive and nurturing to all of the
elements. They tend to be grounded, earthy, practical and patient.
Whilst Earth Energies are pretty resilient and calm, they may be
prone to worry and anxiety, especially with regards to others.
Earth people tend to move slowly and steadily, learning from past
experiences. They may appear resistant to advice from others and
may be stubborn to changes that are instigated by others. Earth
Energies often have a strong connection with the land and enjoy
gardening or nature walks and the like. They tend to be good
with their hands, be it in the kitchen, the garden, the workplace
or elsewhere.
Qualities of Earth People:
Systematic & Efficient, Grounded, Earthy, Practical
Capable of nurturing others
Structured, organised, they get things done
Right Brain Thinker – Feminine Energy - Ying Energy
Introverted

4. Metal – The Strategist
Metal people tend to be thoughtful and observant, paying careful
attention to detail. They typically have an objective and balanced
way of looking at things. Justice and fairness are often important
to them.
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Metal Energies often give good, objective advice and are clear and
decisive. They tend to keep their cool easily under duress. They
may also carry a natural sense of authority. Metal people tend
to be critical thinkers, with a strong tendency towards rationality.
They are usually direct and straight to the point. Sometimes the
way Metal Energies communicate can come across as sharp, blunt,
overly critical or insensitive to others. However, the ability to
point out uncomfortable truths is an invaluable skill which can be
unappealing to the other elements.
Qualities of Metal People:
Clear, Decisive, uses lots of brain power
Attention to detail, Sense of natural authority
Sets standards and Ideals – Upholds quality
Left Brain Thinker – Masculine Energy - Yang Energy
Extroverted

5. Water – The Diplomat
Water Energies are typically the deepest thinkers and “feelers” of
the 9 Star Ki system. Water draws its wisdom from the power of
feeling and inner knowing. Water is the most Yin energy, hence
why Year 1 in 9 Star Ki is given Water.
Qualities of Water People:
Quieter, Hidden Expression, Deep, Reflective
Brings out the best in people
Brings harmony and balance
Right Brain Thinker – Feminine Energy - Ying Energy
Introverted

The 5 elements of Feng Shui have a vital role in creating a
balanced environment of Chi in your home, your place of
work, and yourself.
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Business Energy Map Bagua

What is the Bagua?
There are many principles of Feng Shui and you have heard me talk
about CHI, the energy all around us, the principles of yin and yang
and the five elements. All of these Chinese ideologies were inspired
by nature and sought to balance how humans can live in harmony
in living in human-made houses by bringing the natural world into
their homes.

The bagua is the Feng Shui energy map. It is the most known
principle in Feng Shui practice and a very powerful tool to use.
The bagua offers a way to evaluate the energy field of your
environment.

Bagua literally means “BA” -eight and “GUA” means sectors or
areas in Chinese. Therefore, the bagua is eight areas around a centre.
As you are the centre of your life, the centre is you, your health
and is the 9th square. All of these areas are connected to different
aspects of life and each gua (or area) also has a set of characteristics
and qualities, such as colours, elements, shapes, organs, and so
much more.

The placement of the Bagua starts at your front door or your office
door or your business door. Doors are the mouth of the CHI, where
the energy flows, so if you stand at your door looking into your
office, you can now imagine the space divided into 9 squares. You
can draw a floor map if that’s easier to start with.

From your door you will be standing on either the blue, black
or grey squares you can see on the drawing. Then you can start
understanding where your 9 areas are and their meaning.

I have created my own version of a Business Bagua, for example;
the top right hand side corner in a home would be called the love



Physical Environment, harmonising the outer energy 98

and relationships gua, in a business environment, I will call it the
business relationships, your business partners, your clients.

So let’s take a look at the 9 guas together:

1. Career and Business Purpose

This first gua represents the journey of your business, including
your career. The Water element also symbolises cash flow. Have
you ever noticed a fish tank at the entrance of a Chinese restaurant?
Well this is why, because water represents money, so having some
moving water there is a perfect start of your enhancements.

There I would love for you to add your intentions for your business,
your mission, vision, value, what you are inspiring to do in your
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career.

You can also add:

Artwork about water (doesn’t have to be a fish tank, can be a
painting) water feature or fountain or even a doTERRA diffusor,
it diffuses water, smells gorgeous and has a little bubbly noise!
Add anything black, dark blue, a mirror.
You can keep the light on if you want to ignite a new career.
Organic, flowing shapes.

2. Knowledge & Self-Cultivation

Represents skill-building and the cultivation of knowledge. What
do you need to learn in order to run your business? What training
do you need for your staff and yourself to continue to be as efficient
as you can? This could also b a good place for a meditation corner
or a place of contemplation, an alter or anything you like to pray
to.

Good enhancements for this area:

Art symbolising study, stillness, contemplation, your business li-
brary, training & development area.

3. Your Business Growth & Team Structure
Represents the structure of the business; your team, your workforce
and the leadership. What do you need to keep your business rooted,
strong and continuously growing?

Good enhancements for this area:

Team photos; organisational charts.
Plants, big strong plants, lots of greenery, which can be botanical
prints, green or wooden items.
Anything tall and vertical, like floor lamps, etc.

4. Prosperity & Wealth of your business
This gua represents your abundance and prosperity, like, show me
the money, as well as your sense of gratitude.
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What to add here! Add anything that represents money to you:
Items that symbolise the prosperity of the business, your cheque
books, a box with cash you can drop some coins everytime you
walk past it.
Add a money tree, my little secret, find a little mirror, place a couple
of $100 bills on top, or whatever currency you use, then place your
money tree and see your money double.
Place here the things for which you feel truly grateful: great clients,
successful business ideas, a picture of your fabulous storefront.

5. You and your business Marketing, Fame & Reputation
This is you, your brand, it is what people say when you are not
there. This gua represents brand, business integrity; how you and
your business are known (and wish to be known) in the world.
How visible are you? How do you market yourself and have loyal
customers?

Good enhancements for this area:
Your business logo, marketing plan.
Certificates of achievement, great press mentions and magazines
you have been in.
Add some fire, lights, candles, anything red will ignite some fire in
that area.

6. Your Business Relationships
Well, in here it’s the love for your business and your business
relationships, partnerships; nurturing customer loyalty.

Add a little love in this area with:
Files containing contracts and partnership info
Photos or objects symbolising successful working relationships
Who are the clients you would love to work with? Have your target
list here.

7. Creativity and new projects
This gua represents the joy of staring new business projects and
openness to new ideas, being creative, thinking outside the box,
how can you make your business more innovative?
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Good enhancements for this area:
Items that help you visualise the future: a vision board, for example
Anything silver, round,
Ad an area for your people to sit and be creative, plastic on the wall
and pens, let your mind go wild.

8. Travel & Tribe building
This is another super important gua, it represents your business
network, your tribe, who do you need to surround yourself with to
have a successful business? Your ability to get and give help, and to
create mutually beneficial business relationships is here.

Good enhancements for this area:
Business cards box, telephone directory (if you still have one!)
Anyone who is helping you in your business, insurance, builders,
maintenance…
Who do you need a helping hand from?
And if you want your business to be global, where is your business
going?

9. And finally the Centre, yours and your business’ health
Represents the health of the business. Keep that space as open as
you can - and as uncluttered as you can, Centre helps keep the
other areas be connected and in balance.

Symbol: The Yin & Yang symbol, this is the balance you have in
your business, creating harmony will help you have a thriving
business.

Good enhancements for this area:
Keep this area as open as possible to help Chi energy flow freely in
your space.
Colour is mainly yellow, what represents health for you and your
business, perhaps some fresh fruit, a healthy bank balance.
Wow, this is a lot to take in, but I hope you will enjoy the read and
start looking at your business and your office in a different way.

Add some intentions to each of the gua everytime you add an
enhancement. If you’ve decided to activate the fame area of your
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home with a red painting of an oscar winning carpet, take a
moment to consider why you are focusing on this area and what
you want to call in, which award do you want to win, how are
you going to get there and visualise your desired outcome. Imagine:
you walking onto the red carpet, to get your award with a standing
ovation from the crowd.
Also, spend a few minutes journaling what has happened to you
during the day, see what activation has made changes in your life
and be grateful for everything: the big changes and the tiny ones
too.

Story
Back in July 2021, I really needed more work and more money into
my bank account, don’t we all, right? But I needed more consistent
work, so I added my doTERRA diffuser in my career gua. Not
only did it smell gorgeous every time I walked into the house, but
it was a water diffuser, so moving water, a beautiful smell, the
perfect enhancement for that area of my life. well, blow me away
a few weeks later, I was actually offered the job to lead the Jersey
Hospitality Association!
Be very careful at what you enhance and what your intentions are,
remember energy flows were attention goes.

PS: Keep all the gua free of clutter and notice what transformations
you are going to see.



Physical Environment, harmonising the outer energy 103

Essential Oils, Cures, remedies

Essential Oils
The use of essential oils, dates back thousands of years, when the
ancient Egyptians first burned incense made from aromatic woods,
herbs and spices. Today, the practice has evolved into a $12 billion
global business. In ancient medicine, these oils which are made
from the distilled extracts from plants: flowers, leaves, bark, roots,
resin and peels, were used in aromatherapy practices to treat many
ailments and invigorate the body. From China to India and from
Greece to Rome, many ancient cultures were masters of essential
oils.

Our emotional health is directly influenced by how the rest of
our body feels and functions. When we are in emotional distress,
it lowers our overall quality of life and how we feel day-to-day.
Emotional health affects how we make decisions, how we interact
with others, and how we respond to events that happen in life.
Things like stress, anxious feelings, changes in the weather, and a
host of troubling (yet common) emotions can negatively influence
our mood. Some studies have even shown a negative correlation
between the use of smartphones and mental health. No matter what
is distressing us, it is important to find tools and coping methods
to help counteract negative emotions, otherwise it can seriously
impact our quality of life.

Story
I have fallen in love again! Yes, I was introduced to doTERRA
essential oils¹⁵ by my good friend Dannella Burnett, following one
of her events on ‘Side Hustles’.

At first, I just thought this would bring me an additional income
and would align very well with Feng Shui and alluring the senses

¹⁵https://www.claireboscqscott.com/doterra-essential-oils-bizshui/

https://www.claireboscqscott.com/doterra-essential-oils-bizshui/
https://www.claireboscqscott.com/doterra-essential-oils-bizshui/
https://www.claireboscqscott.com/doterra-essential-oils-bizshui/
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to connect on an emotional level.

Very quickly I realised that doTERRA was more than just Essential
Oils, it was really a community of people passionate about making
a difference to others in the world. I absolutely love those words
from David Stirling, Founder: ‘We are really focussed on two things:
Sourcing the best and helping the most!’
I felt so compelled with this message, I got chills in my back, as my
mission is to help people feel good in their environment so they can
feel good themselves and can live their best lives!

Among many resources, we can use essential oils for emotional
health by creating a sense of calmness and wellbeing, or producing
an uplifting environment. Every essential oil has its own unique
chemical profile, but most oils can be categorised as having either
uplifting or calming properties.

How to use Essential Oils
Aromatic use of essential oils includes any application method that
helps you experience the aroma of the oil. You can use essential oils
aromatically by:

• Diffusing with an essential oil diffuser
• On your skin; topical application of essential oils allows the

oil to absorb into the skin. You can use essential oils on your
skin by incorporating them into a massage or applying to
targeted areas or adding to lotions or moisturizers, or even
wearing as a personal fragrance

• By ingesting; internal use of certain essential oils can be
beneficial to the body and adds unique flavor profiles to
dishes and beverages. Firstly, make sure the essential oil
is safe for internal use, and then try taking essential oils
internally by using one of these methods:

• Add to a glass of water, milk, or juice; I love my morning hot
water lemon!

• Add to a favorite tea or smoothie; cinnamon in a smoothie is
yum!
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• Include in recipes; my roast chicken will never go in the oven
without a few drops of Rosemary

• Put a drop under your tongue;, a drop of peppermint will
cleanse your palette perfectly!

9 Essential Oils essential to use for your wellbeing and balanc-
ing the 5 elements in your body
1. Wood Element
Rosemary (use it to improve memory and elevate moods)
Rose (the perfume of Venus, use it for passionate romance)
Cedarwood (produces a spiritual vibration, use it to purify and
ground)
Vetiver (use it for tranquility and reassurance)
Sandalwood (use it for purification and spiritual discoveries)

2. Fire Element
Térebenthine oil (use it to add fire energy)
Orange (use it to reduce depressive behaviors)
Black Pepper (use it to create a whirlwind of positive energy)
Cinnamon (use it for positive energy)
Basil (use it for protection and to increase wealth)

3. Earth Element
Cypress or Fir oil (use it to ground yourself)
Cedarwood (use it to purify and ground your body)
Geranium (use it for love and fertility)
Rosewood (use it to increase joyfulness and self-esteem)
Juniper (use it for protection as well as obsessive love…)

4. Metal Element
Eucalyptus (use it to activate your mental focus)
Frankincense (use it to create luck and abundance)
Myrrh (use it for protection, especially those of outside forces)
Yarrow (use it for emotional protection)
Sage (use it to clear and purify your body and space)

5. Water element
Lavender (use it to calm your emotions and anxiety)
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Jasmine (use it to improve your cognitive & emotional responses)
Chamomile (use it to reduce unhealthy symptoms)
Lemon (use it to release doubt and activate balance)
Bergamot (use it for good fortune)
6. Citronelle and Geranium use it to connect with your Super-
consciousness
7. Lemongrass use it for money energy
8. Petit Grain use it to remove blocks and create harmony
9. Ylang, Ylang is an aphrodisiac, use it to restore a positive self-
image
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9 Cures & Remedies
Feng shui practitioners use cures or remedies, also called adjust-
ments or enhancers, to shift and enhance the energy of a space
and its inhabitants and help restore proper balance. Many of these
adjustments involve changing aspects of the physical space to
redirect the flow of CHI or energy.

1. Desk Position
A BIG NO-NO, is having your desk facing the wall. By doing this,
even if aesthetically if may look better, you are missing out on
opportunities and ‘everything is happening behind your back’, ‘you
are banging your head against the wall’.

One of the most foundational adjustments in feng shui is to place
your desk in the commanding position. You never see a successful
company CEO or a Head of the Mafia sitting with their back
to the door, do you? No, they always have what we refer to as
Commanding Position, with the desk in “the seat of power.”
The main objective of our subconscious is to keep us safe, so give
your subconscious a rest and put yourself in command of your
space, it will help you to feel more at ease on a subconscious level,
because you can see anyone or anything that might be approaching.
It also means that you are able to see more opportunities that are
available to you.

In the Commanding Position, you should have a windowless wall
behind you and a view of the entrance to the room, you are
supported by the structure of your surroundings and able to see
what is coming into your space (symbolised by the door). You have
the widest view of the room; you should be facing towards the door,
but not directly in line with it.

Because of space limitations, this configuration will not always
be possible; in home-office or smaller workspace it isn’t the most
practical. The key is always to make things better to the degree you
can. If you must face a wall, try to place something reflective on the
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desk or wall that helps you see behind you: it might be an actual
mirror on the wall.

Put yourself in the power position, turn your desk around with a
wall in your back and a good chair with a back keeping your safe
and supporting yourself.

It’s ideal to be in this position when you are lying in bed, sitting at
your desk, sat on your sofa or cooking at your stove.

2. Add Plants

Plants represent the wood element, which encourages flexibility,
growth, and compassion. Plants also add vibrant life energy to a
space, so they are a great addition if you want to reinvigorate a
certain area of your home or life.

Plants suck up electro-magnetic pollution, plus they transform and
filter carbon monoxide into oxygen. The Peace Lilly is an effective
way of cleansing the air, neutralising common pollutants such as
formaldehyde. Formaldehyde is used in particle board or pressed
wood products to make office or household furniture, in carpets,
permanent pressed clothes, water repellants & fire retardants.

From a Feng Shui perspective, it’s generally best to choose plants
with soft, rounded leaves, instead of plants with sharp leaves
or thorns. Cactus are generally not recommended, but don’t go
throwing it away, just move it perhaps to your Fame area and if you
have someone at work who is being a nonsense, just write his/her
name on a piece of paper and place it under the cactus, this should
calm them down!

Here is a list of Feng Shui Plants, you can place around your office:

• Lucky Bamboo Plant- An All-Rounder

Lucky Bamboo is the top Feng Shui plant & is known to bring
fortune, love, wealth and health to the owner. The Lucky Bamboo
plant has its significance based on the number of stalks:
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2 Stalks signify love and are said to double your luck.
3 Stalks signify wealth, happiness, & long life.
5 Stalks promote wealth and growth, which is why it is perfect to
be gifted to a business owner.
6 Stalks represent prosperity and peace.
7 Stalks are an all-rounder for wealth, happiness, and good health.
8 Stalks are known as a great motivator.
9 Stalks symbolise good fortune.
21 Stalks are for abundance.

• Jade Plant- For Luck

The Jade plant is a popular succulent, which is known to attract
luck and wealth as per feng shui. In feng shui, the Jade plant is
often known as the money plant, friendship tree and lucky plant. It
is known throughout Asia to give a boost to financial energies. The
leaves of jade plants are symbolic of growth and renewal. Moreover,
the Jade plant is known to nourish the positive chi energy which
is why it is a perfect gift choice for new business owners. A Jade
plant kept at the entrance, or southeast location of the business is
known to bring prosperity and luck.

• Peace Lily Plant- For Air Purifying

As stated, air purifying plants are believed to be excellent sources
of good energies in Feng Shui. It has been recognised by NASA
as an effective way of cleansing the air, neutralising common
pollutants such as benzene & formaldehyde. It is also said to
eliminate components from the air which cause throat irritation,
and a great cure for sleep disturbances. It has low maintenance
foliage which needs bright light to thrive and watered only when
the soil seems dry.

• Pachira Aquatica- Feng Shui Money Tree
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Pachira Aquatica, also known as the money tree is an excellent Feng
Shui plant. The plant is known to attract wealth, and luck to the one
who possesses it. There is a folk tale which says that a poor farmer
from Taiwan prayed for money, and found the Pachira Aquatica
plant on his way back home. He took this as a sign and made money
by selling the Pachira Aquatica plant grown by the seeds of the
plant he found. After a while, he became very rich. This plant is
also known to bring knowledge, spiritual energy, and brings luck
in love to the owner.

• Philodendron- Balancing Feng Shui Fire Element

An intriguing Feng Shui plant, philodendron is a common house
plant. The leaves of this plant are shaped like a heart, which mimics
the fire element. It is known to bring light into the life of the owner.
Since the plant is known for its ability to grow easily in dark corners,
it is best to keep in the dark corner of the house or office where the
energy seems low. It is said that the philodendron plant represents
great abundance.

So, if you know anyone who is going through tough days at work or
home, gift them a Feng Shui plant which will give them the strength
to face the hurdles.

3. Look at your home as well as your business
Many businesses have chosen to embrace the teachings of Feng
Shui and found that it brought them a successful, peaceful, and
profitable work environment. But your business is a direct reflec-
tion of you, your values, your vision and so I would recommend
if you are doing some work to enhance flow in your business
environment that you also look at your home and see the similarity
or the challenges you may be having.

4. Start outside…

• Clean Your Windows! the windows represent the ‘eyes’ of
your home and affect your ability to see clearly, have clarity
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in the direction of your life and make decisions. Dirty win-
dows can also mean that you can struggle to see and think
clearly about your current life situation and what you are
moving towards! This can mean that you can get stuck and
not know which direction you should take next. Keep your
kitchen windows sparkling clean so that you can clearly see
where you are heading in life!

• Take good care of your front door

The door is the entrance of the chi, it is where good energy and luck
enter our lives. So, keep doorways clear – front and back. Make sure
your doorway isn’t blocked and you can open the door in full. Got
squeaky hinges? Oh no, it’s a ‘crying’ door, with every swing open
and shut, it dispenses a whiny vibe throughout your house, get your
WD40 out and stop the whining!

9 keys to look after your entrance door

1. Mix a little bergamot (good fortune) and cinnamon (positive
energy) essential oils with some Florida water and clean the
door.

2. Whilst cleansing your door, add a little intention, what op-
portunities do you want to see coming through your door?

3. Sprinkle some salt across your threshold, salt has been one of
the world’s most precious minerals for ages. Salt is a crystal.
Because salt both absorbs and dries, it can be used to purify
and cleanse objects by absorbing and clearing their energies.

4. Sweep out the old to make room for the new
5. Place your door mat down and place a little red enveloppe

with nine coins underneath
6. Hang a Chime by the entrance to welcome joy (use a red

ribbon for extra power)
7. Add a pair of boxwood plants (fabulous home guardians)
8. Add a lovely wreath of flowers (maybe not rose bushes

though)
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9. Paint your door red, a bit drastic but wow, you will see the
energy moving there, I have managed to paint my letter box
and keep receiving some great news.

5. Claim your space
Another of the biggest challenges with working from home is
the not ‘claimed a space’. Find a spot which is going to be your
‘workspace’, such as a kitchen table, a side of the living room or a
corner in your bedroom. Claim this space as your work spot, ‘this
is where magic happens’ treat it as your workspace (this becomes
a ritual. You could use a basket or a box to pack everything away
at night and that is also a good way to finish the day and keep
boundaries from home and work as such.
Reinforce boundaries with children and family members, being
very clear that this is your workspace and they need to respect that,
moving their toys out, respecting that space for you.
Finish your day by turning your computer off. Close the door. If
you work from the kitchen table get a box so you can put everything
away and then in the morning you bring it in. This will also give
you a sense of routine, a sense of setting up for work, as you don’t
have to travel any longer. Go and have a coffee in another room
before going into your work space.

6. Add mirrors
Mirrors expand energy so put a mirror underneath your till –
double the money coming in. Add a pocket mirror under the phone,
under chequebooks, or a couple of $100 bills or whatever your
currency is.
In Feng Shui, the practical function of an item relates to its energetic
equivalent in your life. Mirrors are how you see yourself, so they
literally represent your current view of yourself. There are certain
kinds of mirrors that are more supportive of a healthy self-image
than others.
Make sure the mirror isn’t placed too low so you can’t see yourself
in full, or have bits of mirrors which can leave you feeling frag-
mented. Make sure they are kept nice and clean, or you’re seeing a
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filtered image of yourself - you’re not seeing yourself clearly! Plus
it reflects what you love so you symbolically double that in your
life. You can see yourself having more of what you love.
A nice way to start the day is to look in the mirror, smile and
say, ‘Good morning gorgeous!’ It may seem simple, but it is a very
effective way to start your day with a smile.

7. Add Crystals
Get back to the Crystals Chapter for the full details, but one way
I do love using Crystals is also by their colours using the Chakras
Colors energy. Here is how starchild_reiki shares it:

• Black - grounding
• Brown -enabling
• Red - energising
• Orange - release
• Yellow - organisation
• Green - balance or Pink - acceptance
• Blue - communication
• Indigo - cooling
• Violet - integrating
• White - cleansing

8. Fix and repair
Throw away all objects that are broken, out of date, leaking faucets,
broken glass, locks, latches, loose tiles, squeaky doors, damaged
equipment and appliances - really anything that has a negative
association, as they contribute negative energy and block positive
energy. Although you can try to replace and repair them, the best
we can do is throw them out and ask yourself if they were broken
or not working, do I really need to replace this item? Do you really
want to have on your wall a painting that you hate just because it
was given to you by a friend?? imagine the negative energy you’d
be spending every time you walk pass it!
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9. Stir up the CHI
Move 27 things around, this is the quickest and simplest adjustment
you could do…
27 is related to the number 9, one of the most powerful numbers
in feng shui. In Chinese, the pronunciation of the number 9 is the
same as the word for everlasting and longevity. So 9 x 3 triples this
everlasting power and luck.

You could pick up the 27 objects and put them right back where
they were, or clean or dust, move to the left or right, get rid of 27
items, any of those will work - so take action, move some CHI in
your business and your life – both literally and symbolically!

It’s easy to get carried away with using feng shui symbols and good
luck charms. The focus should be on balancing the elements in each
sector of your home. Don’t add too many elements to a single sector.
Too much of an element is worse than not enough. The goal and key
to Feng Shui is to create a balance of yin and yang energies.

Activating a Feng Shui cure in your workspace can remedy
specific issues you face in various areas of your career,
health, wealth, partnership, and personal life of course!



State of Being,
controlling our inner

energy
Understanding our our state of being is crucial to really understand-
ing why we do what we do!

I just wanted to show you how your thoughts affect your feelings
and affect your behaviour:
Think of something you are scared of (you are coming on stage
for example) (thought), creates fear (feeling), makes you hide
(behaviour).

 Einstein said:  “Everything is energy and that is all there is to it.
Match the frequency of the reality you want and you cannot help
but get that reality. It can be no other way. This is not philosophy.
This is physics”.
He also said, “our thoughts are forces”.

How our state is influenced by our thinking, which affects our
feelings and our behaviours. Feelings come from our emotions,
which are ultimately a result of our physiology. What we think
leads to what we feel and our emotional vibrations will amplify.

No-one can see your thoughts and feelings, however, your exter-
nal behaviour IS visible. What triggers your State of Being? It’s
your environment. Yes, what most people don’t know is that our
environment has a direct impact on us, human beings and this will
affect how you feel, and how you feel will affect how you perform.
Those external behaviours can be so small, even invisible; they are
subconscious and we are not even aware we are sending a signal.
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Reduce emotional and mental stressors to enhance inner
energy, increase wellbeing and a healthy state of being:
thinking, feeling and behaviour to become a high per-
former! Become a fulfilled, happy, thriving human being.
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Emotions

Our thoughts are electric forces and our emotions
are magnetic forces E-Motion (moving energy).

Shopping is all about an emotional experience - we buy things
to make us and our loved ones feel better, in other words, we
are shopping for an experience, not just a particular item. It does
not matter if your customers know about Feng Shui or not; on a
subconscious level we are all attuned to some energy movement
and react to it accordingly.

While sometimes used interchangeably (which I have done many
times), I appreciated the distinction between emotions and feel-
ings that I heard in Brendon Burchard’s Book ‘High Performance
Habits’, if you haven’t read that book I would highly recommend
it. Burchard says emotions are instinctive, something that comes
up in/through the body that we feel, such as a wave of sadness
popping up during a movie (and a definition from Google: “a
natural instinctive state of mind deriving from one’s circumstances,
mood, or relationships with others”). Feelings, however, are in-
terpretations of our emotions and the situation, and can be more
readily influenced by us (our head and thoughts play a bigger role
in feelings, influencing our physiological state).

These emotions can then be combined in a variety of ways. For
example, happiness and anticipation might combine to create ex-
citement. If you’ve ever felt your stomach lurch from anxiety or
your heart palpitate with fear, then you realise that emotions also
cause strong physiological reactions. Many of the physical reactions
you experience during an emotion, such as sweating palms, racing
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heartbeat, or rapid breathing are controlled by the sympathetic
nervous system.

You may have noticed that your emotions change or transform.
The shifting of emotions is similar to the shifting of the Elements.
Emotions express themselves in energetic patterns. For instance,
angry energy is felt as a strong upward and outward sensation. In
contrast, sadness is experienced as heaviness and a downward pull.

Emotions are associated with The 5 Elements:

• Fire – Passion, love, rage
• Earth – Worry, satisfaction, safety
• Metal – Grief, letting go, courage
• Water – Fear, peace, creativity
• Wood – Anger, assertiveness, kindness

The relationship between the physical and psychological must be
recognised in order to determine the cause of a condition. When
dealing with the emotional issues, it is very important to be aware
that these can be a sensitive subject for some people. Be gentle and
supportive.

We all have emotions and feelings. They are part of being
human. They are part of the human experience.
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Use your 5 senses to drive emotions

Story
When I used to work in Disney World, they used to add the scent of
fresh cooked bread through the airconditioning. The subconscious
mind of all the people walking past the French pavilion directed
them automatically to the bakery where thousands of baguettes
were sold every day.

To achieve the highest emotional response, you should target your
consumer through many different senses. For example, think about
the colours and shapes on your logo, homepage, or product pack-
aging. How do they make consumers feel? Consider the words and
messaging carefully. Are they emotive and engaging? What is the
experience of your retail location? These face-to-face interactions
should give customers a certain feeling about your brand.

Neuroscientists across the globe have studied images of the brain
in action and placed emotions in the driver’s seat, asserting that
thinking is emotion-based, and while emotions form the basis of
thoughts, the five senses of sight, sound, smell, taste and touch, fuel
those emotions, wielding the power to persuade, relax and heal.

When we walk into a room or space and instantly feel at ease and
comfortable, we’re likely enveloped by a balance of all five senses.
Our nervous systems absorb that diaphanous energy — and we
just feel better. This matters because, and I quote Jeff Bridges here,
“when you feel joy, you get lighter and relax. and when you feel
relaxed, your best stuff gets past your tightness, your fears and it
just flows out.”

To get our brain engaged, we need to connect with our emotions, so
use your 5 senses to create harmony, increase creativity and BizShui
experiences.

1. Sight
Remember the first impressions figure of 55%. So, over half the num-
ber of people make a perception of you or your shop, restaurant,
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workplace within the first 7 minutes just by looking at it. So, when
they walk into your shop what do they see first? Is it boxes in the
corner, hangers on the floor, a till full of papers and mess?
‘You never get a second chance to make a first impression’. Do you
know that saying?

Scientists say more than half the brain is devoted to processing
visual images and 83% of learning is based on visual input and
human beings process visuals 60,000 times faster than text.

Creating a structured store layout, creates a nice flow, where
your customers can see everything you have. It has to be visually
pleasing and easy to reach. The colours and shapes of retail display
fixtures should communicate your brand.

Researching the big brands, you’ll notice that their merchandising
tends to be well organised, with consideration given to spacing,
colour and movement throughout the store. Keeping displays un-
cluttered is a good rule of thumb for any shop.
A space should not be crowded, since emotionally, you want to feel
comfortable - this includes visual clutter.

Get clear on what the finished outcome looks and feels like, so
you’ll know when you are finished.

One very important aspect of the ‘Visual’ is your ‘Shop Window’.
This is the first impression that your customer has of you and what
you are all about. By showcasing your most creative work you may
or may not attract them to come in! (Just a quick reminder that your
website IS a shop window too.)

2. Touch/Feel
Have you ever slept in a silk bed? Oh wow, it was the most
luxurious experience I’ve ever had. It was quite slippery I have to
say, but the silk on your skin is very special. Feelings of touch are
very important.

Ensure that your products can be easily accessible, get your em-
ployees trained to encourage the customers to touch, to try to feel
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the material against their skin, as it is very powerful. How does it
look on you? How does it feel on your skin? Read my story later on
when I went to The Souk…

Central to consumer engagement in the retail environment is the
power of touch. Never underestimate the role that touch plays in
the buying-decision process. In an office environment if things
feel nice you’ll feel nice. If they feel hard or rough then you’ll
be uncomfortable and uncomfortable workers are unproductive
workers.

3. Sound
Do you remember the song of your first dance at your wedding?
Yes, of course, that music was so powerful it is anchored in your
memory and every time you hear it suddenly your mind will go
straight back to that moment, right?

I was at a 5 star hotel in Jersey for a friends’ birthday, we were
seated on the terrace eating afternoon tea, drinking champagne’ it
was a lovely afternoon. However, something was annoying me; I
couldn’t enjoy the conversation because in the background they
had ‘rave music’ yes, rave music on a terrace of a 5 star hotel.
This is really not what you want when you are trying to chill,
certainly for me anyway! It was so annoying I had to ask if they
could turn it down as we couldn’t hear ourselves.

So, what are you trying to achieve in your retail store? Do you
want people chilled and browsing or you may have a surf shop
and want some cool beach sounds or perhaps you prefer classical
music? Everyone has their preferences, what are yours? What is
your brand, what is your story and how do you tell that story with
music. Customers will hear your music over the phone, music on
the answer machine, where else?

Noise is one of the most common distractions in an office environ-
ment and if it is loud enough and consistent enough it can also
cause some health and welfare concerns for those working in the
environment. However, audio in the retail space can be honed to
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reflect the brand, enhance the customer experience and reinforce
consumer aspirations, promoting higher sales – so long as it’s done
correctly.

4. Taste
If you want to sign a new deal, my little tip is to take them out
for lunch. Yes, business and lunch is such a powerful combination
because you are using a time when people are enjoying and
releasing their feel-good hormones, hence when they feel good then
that is the best time to sign a new deal.

The ‘taste’ experience is actually an accumulation of multiple
senses. Many now refer to this as an ‘organoleptic’, ‘multi-modal’,
or ‘synesthetic’ experience. For a long time, language lacked ade-
quate descriptors to do the relationship justice, in spite of the fact
that this concept was considered so important by both philosophers
and scientists. When neuropsychologists talk about synethesia,
they are often referring to a rare and complex neurodevelopmental
condition where, for example, someone sees sounds or letters as
colours. Those in the food research field have co-opted this defini-
tion to mean more of a general multi-modal experience, where the
stimulation of one sense causes a perception in a different sense
(Auvray and Spence 2008). Perhaps ‘sensory integration’ or ‘multi-
modal perception’ are better terms. For now, pick the one you like.
Due to the impossible nature of conducting an experiment where
one removes all other senses from taste (although some have tried),
there is still some debate over what our tongue can sense, such
as our ability to taste fat and metallics (Huang and others 2006).
However, now the old ‘tongue map’ has been reduced to a myth,
and that we taste sweet, salt, sour, and bitter in many places on the
tongue (Huang et al. 2006).

5. Smell
Customer’s olfactory sense are targetted to augment the Customer
Experience. Because air is invisible, we tend to ignore it. However,
as we know from unpleasant scents (as well as nice ones) and
abrasive sounds, just because something is invisible doesn’t meant
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its inconsequential. While I am not obsessive about aromatherapy,
I do love beautyfying the air with essential oils. The right kind of
fragrance can help you to focus, relax, or feel energized, so I have
a variety of aromas and a diffuser nearby that I use depending on
which mood I chose today. Switching things up helps each day have
a different feel, so stagnation and ‘same old’ never kicks in. Nike did
a study that reported an 80% increase in intent to buy after piping
in a scent to their stores. Scent marketing isn’t just for the biggest
companies, however. A small petrol station tried using the scent
of coffee in their attached mini-mart and saw an increase in sales
of 300%. I challenge you to improve Customer loyalty using scents
that in turn will create more dollars and cents for your bottom line
e discovered that when it pertains to a Customer’s subconscious
Experience.

For businesses who embrace this sensory challenge, an incredible
improvement will be seen in their employees’ performances and
without doubt there will be a much brighter, more interesting and
a more engaging experience for their customers.

9 Keys to help you connect with your customers’ emotional
level:

1. Use the sound of water (playing softly in the background) it
will create a nourishing, “in the flow” feeling.

2. Diffuse some essential oils to stimulation the sensorial drivers
and spritz the room with energising fragrance. I use doTERRA
essential oils¹⁶ as I absolutely love their mission of ‘Sourcing
the best and helping the most’. I would use Lemon or Tanger-
ine to lift my mood, or perhaps bergamot or lavender when
I need to feel more calm and relaxed. Check them out as you
won’t regret it and the quality is so good that you can apply on
the body, diffuse it or even ingest it. Own your own essential
oils and start feeling the power in you.

¹⁶https://www.claireboscqscott.com/doterra-essential-oils-bizshui/

https://www.claireboscqscott.com/doterra-essential-oils-bizshui/
https://www.claireboscqscott.com/doterra-essential-oils-bizshui/
https://www.claireboscqscott.com/doterra-essential-oils-bizshui/
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3. Change the art on the wall with something which is going to
inspire everyone.

4. Add some light (desk lamp, twinkling lights, or a mirror)— the
reflective interplay there will grab attention and keep energy
bouncing delightfully around the room.

5. Use sensory words, in the copy of your website and marketing
materials, you may not be able to smell a perfume when
reading about it online, but you can imagine it. When I
launched my perfume Eau d’Abeille¹⁷ I made sure I used
sensory words to create that desire:

‘We collected the finest scents from the luxurious Jasmine Sambac,
the sweet and tropical aromas of Freesia and Ylang Ylang flowers,
refreshed by a sparkling citrus touch of Bergamot and Ocean Breeze.
The dry Ambery notes blended with Vanilla sublimate the whole
fragrance and the soft musk enhances the diffusion and tenacity of
a fresh, clean but smooth eau de parfum.’ Can you imagine smelling
Eau d’Abeille right now?

6. Create a playlist for the different times of the day, this may
help activate the energy of your customers’ flow or slow it
down.

7. Have a tasting area, if you are selling sausages, cook some
sauges and get your customers to try, this is the best way to
have a direct purchase.

8. Use the right colours for your brand, consider what you do
and what the message is that you are trying to say to your
customers.

9. Create your own brand of perfume. I will mention Eau
d’Abeille¹⁸ again, as I created my own perfume, and now
many brands also develop their own branded aroma. Con-
sider how you can use your own smells to transport, tran-
scend and tweak your Customer Experience.

¹⁷https://www.claireboscqscott.com/eau-dabeille-perfume/
¹⁸https://www.claireboscqscott.com/eau-dabeille-perfume/

https://www.claireboscqscott.com/eau-dabeille-perfume/
https://www.claireboscqscott.com/eau-dabeille-perfume/
https://www.claireboscqscott.com/eau-dabeille-perfume/
https://www.claireboscqscott.com/eau-dabeille-perfume/
https://www.claireboscqscott.com/eau-dabeille-perfume/


State of Being, controlling our inner energy 126

Exercise
Go and stand at the entrance of your office or your shop and pause
for 5 minutes. Close your eyes now, and just take a couple of big
deep breaths for a minute to connect and allow yourself to be
present.
Now, open your eyes and look at your office/shop/workspace as if
you had never seen it before. Do you feel like a warm embrace as
you walk in? What can you see, what can you hear, what can you
smell?
Write down what comes to you first and then start making changes
to enhance your space - more ideas for doing this are here in the
Feng Shui Chapter.
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Emotional Intelligence

‘95% of people believe that they are self-aware, but in reality
it’s only true for 10-15% of people’ Tasha Eurich.

What can we do to bring more balance and tranquillity into our
lives? The simple answer is to slow down, reflect, take stock, and
make more conscious choices. This view is congruent with ideas
passed down from the ancient Greek philosophers, to whom we
frequently turn for an authoritative account of living a good life.

Socrates is reported by Plato to have believed that ‘To know thyself
is the beginning of wisdom’, and to have said “the unexamined life
is not worth living” (Plato, Apology 38a).

Daniel Goleman’s groundbreaking book, Emotional Intelligence,
redefined what it means to be smart. He popularised the term EQ
(Emotional Quotient) to describe the ability to recognise and under-
stand our own emotions and those of others. This book sparked a
personal development industry, based around the revelation that,
unlike our innate IQ (Intelligence Quotient), the five core EQ skills
– self-awareness, self-regulation, motivation, empathy, and social
skills – could be learned.

Self-Awareness concerns knowing one’s internal states, prefer-
ences, resources, and intuition. The Self-Awareness cluster contains
three competencies:

1. Emotional Awareness: Recognising one’s emotions and their
effects.

2. Accurate Self-Assessment: Knowing one’s strengths and lim-
its.
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3. Self-Confidence: A strong sense of one’s self-worth and capa-
bilities.

Self-awareness, or the ability to recognise and understand your
own emotions, is a critical part of emotional intelligence.
Beyond just recognising your emotions, however, is being aware of
the effect of your actions, moods, and emotions on other people.

To become self-aware, you must be capable of monitoring your
own emotions, recognising different emotional reactions, and
then correctly identifying each particular emotion. Self-aware
individuals also recognise the relationships between the things
they feel and how they behave.
These individuals are also capable of recognising their own
strengths and limitations, are open to new information and
experiences, and learn from their interactions with others.
Goleman suggests that people who possess self-awareness have
a good sense of humour, are confident in themselves and their
abilities, and are aware of how other people perceive them.
One of the key components of EI is self-awareness. To be self-
aware you need to be able to focus on yourself and how your
actions, thoughts, or emotions do or don’t align with your internal
standards. If you’re highly self-aware, you can objectively evaluate
yourself, manage your emotions, align your behavior with your
values, and understand correctly how others perceive you, and
also recognise the relationships between the things you feel and
how you behave.

9 Keys for self-awareness

1. Ask “What?” instead of “Why?”
When people assess their current state, emotions, and environment,
they all too often ask, “Why?” Like, “Why am I feeling so sad? Why
did my boss give me that feedback? Why isn’t my project going
the way I’d hoped?” Rather than asking “Why,” highly self-aware
people ask, “What?” “What” questions are more productive, and
focuses on objectives and future goals, rather than past mistakes.
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2. Mindful listening
When you learn how to listen to your friends, colleagues, and
managers without evaluating or judging them, you’ll become more
empathetic and understand people better. Listening, by the way,
isn’t the same as hearing – like mindfulness, the practice of listening
takes purpose and control. Listening to the important people in your
life should give you a true sense of how they perceive you.
You can translate those listening skills to yourself, too and become
better at understanding your own thoughts and emotions. Listening
to others and yourself is critical to becoming self-aware.

3. Ask for an honest constructive feedback
Whilst hearing criticism is difficult, knowing your quirks from an
outsider’s perspective can help you appropriately adjust.
You don’t have to open yourself up to a roasting session though.
Instead, ask a few close friends, family members, or coworkers if
you’ve ever made them uncomfortable or hurt them somehow. Ask
if you have a habit that you would be better without. Knowing how
you can improve is the first step to actually doing so.

4. Know your strengths and weaknesses
Feedback is only valuable if you act upon it. So, once you’ve gone
to the trouble of getting input about how others perceive you, put
the information to good use. Is your to-the-point interaction with
peers and employees seen in a positive light, or are they interpreting
your concise delivery as abrasive? Does your high energy level
motivate others, or are you making them nervous and agitated? Do
you criticise more often than you offer praise? Identify what you’re
doing right and what could be better, and then work on improving
in the areas that warrant it.

5. Daily self-reflection - Being present
Self-reflection allows you to look at yourself from an honest
perspective is something our busy schedules don’t often allow. I
would usually do that in the evening, although if we were doing
that every hour to start with, you would see how quickly you are
able to reset, and be present in that moment.
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6. 1 minute mindfulness
You can try a few mindfulness exercises, but the most common way
to practice self-reflection is to meditate. While formal meditation is
useful, just finding some quiet time throughout the day to focus on
your breathing and allow your mind to relax is all you need. Take
one minute and sit by yourself, close your eyes and take a few big
deep brraths; then just ‘be’ and see what happens.

7. Experience life
Step outside your comfort zone. Try something new. Finding your-
self in unfamiliar situations is a great way to learn about yourself on
a deeper level. Push yourself to run that marathon. Maybe consider
travelling alone or volunteering work. Walk in the forest and listen
to the birds, smell the flowers and use your five senses to experience
the beauty of nature. When you push yourself, you’ll learn limits
only exist in your mind.

8. Write down your intentions
Without goals, it can be difficult to remain motivated, make appro-
priate decisions, or be optimistic.
Take some time today to write down your intentions. You are 42%
more likely to achieve your goals if you write them down. Putting
pen to paper is powerful and can make you reconsider your current
path. Jump to the chapter on Feng Shui & NLP Goal setting & vision
board for more…

9. Practice self-discipline
Making self-awareness a lifestyle instead of an activity takes self-
discipline.
Kick procrastination to the curb, eliminate distractions, break your
bad habits, and find a mentor to guide you as you grow. Self-
discipline and self-awareness go hand in hand. When you focus
on both, you’ll be on the fast track to becoming the best version of
yourself. Jump to the Chapter High Performance Habits for more.

Self-Regulation/Self-Management refers to managing ones’ inter-
nal states, impulses, and resources.
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The Self-Management cluster contains six competencies:

1. Emotional Self-Control: Keeping disruptive emotions and
impulses in check.

2. Transparency: Maintaining integrity, acting congruently with
one’s values.

3. Adaptability: Flexibility in handling change.
4. Achievement: Striving to improve or meeting a standard of

excellence.
5. Initiative: Readiness to act on opportunities.
6. Optimism: Persistence in pursuing goals despite obstacles and

setbacks.

In addition to being aware of your own emotions and the impact
you have on others, emotional intelligence requires you to be able
to regulate and manage your emotions. This doesn’t mean putting
emotions on lockdown and hiding your true feelings, no, it simply
means waiting for the right time and place to express them. Self-
regulation is all about expressing your emotions appropriately.

Those who are skilled in self-regulation tend to be flexible and
adapt well to change. They are also good at managing conflict and
diffusing tense or difficult situations.

Goleman also suggests that those with strong self-regulation skills
are high in conscientiousness. They are thoughtful about how they
influence others, and they take responsibility for their own actions.

Compassion
You and your team must bring so much empathy and even better
compassion in every conversation. Yes, do you really know the
difference between Empathy, Sympathy and Compassion? These
qualities are all confused very often.

SYMPATHY is acknowledging that the other person is going
through an emotional or physical struggle, supporting them and
giving them comfort.
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EMPATHY is something more than just this. It’s actually
understanding what the other person is feeling because you’ve had
a similar experience yourself or you’re able to put yourself in their
shoes.

COMPASSION takes empathy and sympathy a step further. When
you are compassionate, you feel the pain of another (i.e. empathy)
or you recognise that the person is in pain (i.e. sympathy), and
then you do your best to alleviate the person’s suffering from that
situation. Compassion towards others is characterised by feelings
of warmth and concern for the other, as well as a strong motivation
to help.

At its Latin roots, compassion means “to suffer with”. When you’re
compassionate, you’re not running away from suffering, you’re not
feeling overwhelmed by suffering, and you’re not pretending the
suffering doesn’t exist. When you are practicing compassion, you
can stay present with suffering. Showing compassion can help gain
perspective or a new point of view because it puts you in someone
else’s shoes and makes you put time and thought into alleviating
someone’s suffering.

The definition of compassion is the ability to understand the
emotional state of another person or oneself.

9 Keys to bring more compassion

1. Compassion is a natural and automatic response that has
ensured our survival.

2. Compassion is an adaptively evolved trait in that it makes us
more attractive to potential mates

3. Compassion may have ensured our survival because of its
tremendous benefits for both physical and mental health and
overall wellbeing. Inflammation is at the root of cancer and
other diseases and is generally high in people who live under
a lot of stress. HAPPY people have low inflammation levels. A
life of meaning and purpose is one focused less on satisfying
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oneself and more on others. A compassionate lifestyle may
improve longevity in that it may serve as a buffer against
stress.

4. Compassion may boost our well-being is that it can help
broaden our perspective beyond ourselves. Research shows
that depression and anxiety are linked to a state of self-
focus; a preoccupation with “me, myself, and I.” When you do
something for someone else, however, that state of self-focus
shifts to a state of ‘other-focus’.

5. Compassion may boost our wellbeing by increasing a sense
of connection to others, adopting a compassionate lifestyle.

6. Compassion may help boost social connection and improve
physical and psychological health.

7. Compassion really does ‘Have the Ability to Change the
World’. Why are the lives of people like Mother Teresa, Martin
Luther King, Jr., and Desmond Tutu so inspiring? Research
by APS Fellow Jonathan Haidt at the University of Virginia
suggests that seeing someone helping another person creates
a state of “elevation.”

8. Compassion interventions also impact behaviour.
9. Cultivating compassion: the reason a compassionate lifestyle

leads to greater psychological wellbeing may be explained by
the fact that the act of giving appears to be a pleasure.

STORY
A brain-imaging study headed by neuroscientist Jordan Grafman
from the National Institute of Health, showed that the “pleasure
centers” in the brain, i.e. the parts of the brain that are active when
we experience pleasure (like delicious desserts, money, and sex), are
equally active when we observe someone giving money to charity
as well as when we receive money ourselves! Giving to others
even increases wellbeing above and beyond what we experience
when we spend money on ourselves. In a revealing experiment
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by Elizabeth Dunn, at the University of British Columbia, partic-
ipants received a sum of money and half of the participants were
instructed to spend the money on themselves; the other half were
told to spend the money on others. At the end of the study, which
was published in the academic journal ‘Science’, the participants
who had spent money on others felt significantly happier than those
who had spent money on themselves.
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Feng Shui and NLP Goal setting and vision
board

NLP is like Feng Shui for the brain.

It is an in-depth modern model that understands how the brain op-
erates like a computer and has uncovered the structure of thoughts.
Through NLP you can release old programming that no longer
serves you (just like de-cluttering) and then renew your thoughts.

Feng Shui and a well-formed outcome
Richard Bandler and John Grinder, the creators of NLP defined a
well-formed outcome in (1979) Frogs into Princes as follows:
A well-formed outcome is a term originating in Neuro-Linguistic
Programming for an outcome one wishes to achieve, that meets
certain conditions designed to avoid unintended costs or conse-
quences and resistance to achieving the goal resulting from internal
conflicting feelings or thoughts about the outcome. Thus, a high
quality outcome is more than a vague wish or goal. It is an objective
or goal that is integrated with all aspects of one’s life (morals, ethics,
relationships, finances, health, body, etc…) and has a process of
accomplishment that respects and supports the current desirable
circumstances in one’s life.

A high quality outcome is (in a sense) consistent with forward-
thinking action as well, or alternatively has been clearly and well
enough defined to be, on the face of it, free of common “muddy
thinking”. By applying all of the well-formed conditions to a goal
or outcome, and adjusting the outcome specifications accordingly
in the process, you create a well-formed outcome.
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A well-formed outcome makes the difference between wanting
something in theory, and becoming able to go and get it in practice.
A well-formed outcome describes something that its user wants, in
sensory based, positive terms, includes timeframe, conditions and
environmental context - and whether it is within the user’s control.

9 Keys for Feng Shui and NLP well-formed outcome conditions:

1. Be stated in the positive (that is, what you want, rather than
what you don’t want).

2. Be capable of representation in the sensory representational
system (tangible rather than theoretical or conceptual: able in
principle to be evidenced through the senses when attained:
thus, seen, heard or felt).

3. Be possible and achievable.
4. Have all the resources (people, psycho-physiological states,

time, capital, equipment, or material) required or accessible.
5. Have a defined timeframe.
6. Be ecological in having consideration for cost and conse-

quences for oneself and others affected.
7. Don’t just visualise your outcome but vibrate it through your

whole body, mind and soul.
8. Be in total faith that the outcome will arrive, in the right time

at the right place.
9. Surrender, now, this is the trickiest part. You need to give up

the control and expectation of the outcome, release your goal
into the Universe and be open to the different interconnected
paths that lead to all these beautiful blooms.

Magic happens when you let go, surrender, and trust.

Now, you get the idea of a well-formed goal! To really, really create
some goals and be sure to achieve them, here is the secret… use
the Bagua. Yes, use your energy map that we described earlier. It is
super important, so you can actually set your goals for each of the
areas of your life, and super fuel the energy in the right place.
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Take a new piece of paper, draw up the grid and for each of the gua,
you write down your goal; your intention. Then you close your eyes
and now is the time to add super power to your intention: see it,
touch it, smell it, hear it, visualise it and most of all VIBRATE it, or
vibrate how you will feel when you have it! Ta dahhhh… yes, your
vibration is the secret of it all. If you are on the same vibration as
your goal as if it had already happened, you will see it manifesting!
If somehow, somewhere, a tiny bit of you isn’t vibrating at the same
level, or perhaps you don’t really believe it, it won’t!

I would suggest you do your intentions on a New Moon or a Full
Moon, because the energy of the moon is the best to increase
manifestation.
The Full Moon Is YANG, the new moon is YIN.
The New moon, is the yin energy, it’s the time when the Egyptian
used to plant their crops so they could grow strong. It is a perfect
time to set your intentions and goals for the new cycle and do your
manifestation techniques using NLP to not only dream about your
goals, but live them, amplify them, and feel them as if they were
already here.

The full moon is the perfect time to release what no longer serves
you! Time to harvest your crop! Time to party and celebrate, time
to charge yourself and your stones. High energy - don’t argue!

The full moon is a time of positive opportunity if you use it correctly.
It can increase your positive energy or conversely, it can wreak
havoc on your emotions.
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Feng Shui Vision board

OK, so you have created your Bagua with your goals, you can do
this for the year, for the month or even every week. I create mine
on a monthly basis so I know exactly where I am going.

Now, add to your goals with a vision board. Take a large piece of
paper and, using the Bagua, add your goals and begin to think about
what they look like, adding images and text to it. Your collage-like
project becomes filled with images, words and statements that re-
flect the energy, growth and development you want to manifest in
your life. Everyone is envisioning things in their daily lives. When
you use a vision board, you’re simply creating something tangible
that reinforces the positive thoughts and advancing ideas in your
mind and inviting more of that energy into your environment.

Once you are finished, look at your board How does it feel when
you are looking at it? Are you inspired, excited, emotionally con-
nected? Yes, that is what we want!
You can go even further and create a video board, I did one a few
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years ago and added music and photos, and video clips into it. It
was pretty cool and felt so good everytime I watched it!

And of course, the final step: Display!
Hang your new vision board on the wall where you will see it
regularly! I hang mine in my office, where I can see it from my
desk, but you could put yours anywhere you will see it daily. If you
are going to put it in your office, I would place it in your Career
and business purpose Gua, if you can, just for an extra enhancer!!

The act of creating is important, but so is seeing, feeling
and vibrating with it regularly.
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Cognition

Quite simply, cognition refers to thinking. People think in different
ways, and thoughts are an important part of who you are.

Imagine that you are in a quiet room, all alone. You are sitting in
a comfortable position. You close your eyes and take a deep breath.
There is nothing to distract you, nothing to grab your attention,
there’s just one thing: your thoughts.

No matter how clear your surroundings, you most likely still have
thoughts in your head. Maybe those thoughts are focused on your
breathing and nothing more, or maybe they are racing through your
head at a mile a minute about all sorts of things on your to-do list.

No matter where you are or what happens to you, your thoughts are
with you always. They are as much a part of you as your hand or
your leg, maybe even more so. After all, if there’s a terrible accident
and you lose your leg, you’ll still be you. But without your thoughts,
would you be the same person?

In the field of psychology, thoughts and thought processes are
called cognition. Psychologists study cognition to better understand
what people think, how they think and how that influences their
feelings and behaviours.
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### Mental Clutter

Our inner energy is a reflection of the outer en-
ergy we live in and vise versa!

Remember something I said earlier, NLP is Feng Shui for the brain…
Clutter, both in our environment and our mind, is stagnating,
blocking the free-flow of energy, or SHA CHI! Whether we’re
detouring around a box in the living room or repeating a negative
pattern in our head, it’s time to clear the path.
Feng shui has to do with external placement and structure, NLP
is a psychological approach that addresses our internal structure of
mind, body, emotion, and spirit. With feng shui, we can free energy
flow by rearranging the room; with NLP tools, we can do the same
thing with our mind. The goal is to bring balance between the inner
and outer sanctums by clarifying our core, or essential self, and
allowing our environment to reflect and support our core values.

When there is clutter in a part of your space, you can be sure that
there will be a block somewhere in your mind.

As you examine your “mental stuff” consider how it fits with
your core, your essential self. Does it support who you are at this
moment, or is it a reflection of something in the past you’re ready
to release? Is the item pleasing to your senses? Think to yourself,
‘Does this thinking take me towards my goals or away from it?’

Consider each of your thoughts; wonder how they can they be
analysed in the same way as you would analyse a piece of clutter.
Let’s go back to my 3 questions:

• Do you love it?
• Do you use it?
• Do you need it?
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If you do decide that that thought is helping you and is supporting
you in a positive way, decide mentally to ‘keep it’. If not, use the
‘DELETE’ button, or swipe left, or whatever way you want to use.
When I want to delete a negative thought, I will actually visualise
my ‘delete bin’ from my desktop in my brain and I see myself put it
in the bin, that way it’s gone. Remember to clear the bin from time
to time to ensure those thoughts are gone forever.

Clearing your mental clutter helps you excavate
your true self and the person you want to become.
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Reframing and Positive Optimism

Reframing
We base NLP reframing on the idea that all meaning depends on
your point of view, our map of the world, our views, our expecta-
tions, and this was so obvious once I got this explained by my good
friend and NLP & Hypnotherapy Master, Jennie Kitching¹⁹. The
person in front of you or next to you which may have experienced

¹⁹https://www.jenniekitching.com/

https://www.jenniekitching.com/
https://www.jenniekitching.com/
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something with you, will have a totally different view as to what
just happened. This is because they see through their own eyes and
their own map of their world.

To reframe something is to change its meaning by putting it in a
different setting, context or frame. For instance, a nasty experience
can seem funny when put in a long-term frame. Think about this
now. Some things that seemed terrible in the past, now seems
amusing when you think of your younger self’s reaction to it. It
is one of the most useful NLP techniques.

Humor and creativity
Reframing often appears in jokes. What seems to be one thing shifts
and becomes something else. The set up takes you down a path and
the punch line sends you somewhere else.
Reframing is part of creativity: it’s about taking an ordinary event
or thing and putting it in a new frame that is useful or enjoyable.

Context reframing – a different point of view
The basis of NLP reframing using context, is the NLP Presupposi-
tions that every behaviour is useful in some situations. By thinking
of a useful context, you can change your response to that behaviour.
When you try to get a friend to think about things differently, see
another point of view, or consider other factors, you are trying to
reframe events to get a different response. Putting a positive spin
on ideas in politics is a typical use of reframing.

Content reframing – positive intent and purpose
Another NLP presupposition is that all behaviour has a positive
intent. Finding the positive intention of a behaviour is the other
kind of NLP reframing. Do you believe that all behavior has a
positive intent?
Generally, you do not intend to harm people with your words or
your actions, even if the effect is different. Where you or someone
else did intend harm to another, there is still a positive intention
for the self. That is to feel safe, powerful, in control, to prevent the
person doing something again, or as punishment.
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In evolutionary terms, our brains don’t do anything without some
underlying purpose. Our brain’s functioning is always of benefit
overall to our survival. We might feel it isn’t acting in our short-
term personal interest sometimes, but there is always a purpose for
our behaviour and responses.

For example, finding that the positive intention of a teen’s rebel-
lious action is to become an independent, capable adult can change
the way both parent, and teen views that behaviour.

Jennie says: Never say DON’T
Remember we always want to have a positive outcome, and the
brain will remember what you say first. If you shout to your
children before they go to school ‘Don’t forget your books’ guess
what? they will probably forget the books, if you reframe and say
‘remember your books’ now that is a positive way of speaking.

Self-Talk
The ultimate goal of NLP is to change irrational people’s destructive
thinking, whilst modifying and enhancing positive and productive
cognitions. In a nutshell, you learn to speak positive words about
yourself and others.
If you change your thoughts, then you’ll change the words you
speak.
The steps are: monitoring your moment to moment thoughts (self-
awareness). You need to identify what you’re telling yourself is
negative, and figure out why you’re telling yourself these things.
Your goal is to identify the negative thought first and then to figure
out why you’re doing it. Don’t dwell on the negative thought;
rather just shift your mindset to something positive, even if it’s a
happy memory or thinking about something you really like to do.
(self-regulation).

Remember, thoughts become things! Your spoken and/or unspoken
words have the ability to create, destroy or keep things at status
quo. It’s up to you to determine if you truly want lasting change.
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‘Change the way you think, and the way you think will
change’ - Wayne Dyer.
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Positive optimism
I was reading ‘The Buddha and the Badass: The Secret Spiritual Art
of Succeeding at Work’ from Vishen Lakhiani, and he totally wrote
how I think, so I will share a little bit of his book.

No one can be positive all of the time. That is not healthy or useful.
The truth is, ‘always-on’ positivity takes away from experiencing
true fulfillment. All emotions are useful. Feeling them fully is
healthy, (this is the self-awareness bit we talked about earlier
in Emotional Intelligence). Acceptance is critical (this is the self-
regulation).

The desire to feel happy or think positively all the time hinders
many people’s authentic existence. It lowers resilience. So instead
of happiness, aim for positive optimism. During negative emotional
states, a positive optimistic person will remain committed to the
outcome. They will see a bright future ahead even when they expe-
rience a setback, rejection or loss. They accept negative emotions
like sadness in the moment and view it as what it is: a temporary
state.
Happiness is a state change. Positivity, on the other hand is a stage
evolution!

Positive optimism is not the rejection of sadness,
but the thought, even during sadness, that the
future will be okay.
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Resilience and Mindfulness

Story
As I have said at the beginning of this book, in March 2020, I lost
all my clients in 3 days. All my speaking gigs and training sessions
and all of my mystery shopping programme had been cancelled…
Despite my usual optimism, I went down like a brick, I had never
felt so low, and I couldn’t see how I was going to live, pay my rent,
or buy food for my two children. Being a single mum for 12 years
and making sure that my children were going to be ok had always
been my priority. What was I going to do?
All of these worries took a huge strain on my emotional, mental
and physical state of being. However, over the last 10 years, I
had invested a lot of time in my personal development and learnt
techniques such as resilience, mindfulness, emotional intelligence,
all those ‘soft’ kills (I hate that word, they should be called ‘essential
skills’). These were also the reasons why I moved forward so
quickly and took control of my life again.

Resilience is that amazing skill that helps you recover quickly from
difficulties. It is often said resilience is about helping you ‘bounce
back’ when life knock you down, but, as I am a positive optimist,
I prefer to say, to bounce forward! It is in the hardest times of our
lives and in business that we learn the biggest lessons to become
stronger and be more successful.
When one door closes, another one opens, right?

So, how do you move forward? How, when you can’t see the end
of the tunnel, can you really push yourself up and start breathing
again?
First, re-read the Emotional Intelligence chapter. You have to be
self-aware of your situation to make any kind of decision; then you
can start self-regulate yourself.
Here is another NLP exercise for you, it is about adopting an
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Outcome-Focussed Approach; it is about being positively opti-
mistic.

Event + Response = Outcome

You can’t change the event, but you CAN change your response to
reach the desired outcome. Ask yourself these questions:

• What do you wish to achieve?
• What will you see and hear and what will you know when

you have achieved this?
• Where and when do you want to have this?
• What resources do you need to be able to achieve this?
• What are the advantages/disadvantages of making this

change?
• What is the benefit of this outcome?

Psychologists have identified some of the factors that appear to
make a person more resilient, such as a positive attitude, optimism,
the ability to regulate emotions, and the ability to see failure as a
form of helpful feedback. All of the tools and techniques I give you
in this book will help you in becoming more resilient, from Healthy
habits, to reframing, to decluttering your brain. All will take you
one step further in moving forward into greater success.

One step at a time, one thought at a time, one goal at a time,
start small but start, that is the key to moving forward!
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Behaviour

Human behaviour refers to the array of every physical action.
Behaviour may be defined as the process of responding to some
form of energy in the environment by an activity generally useful to
life. The energy, or more exactly the object from which it is derived,
is known as the “stimulus”, while the resulting activity is called the
“response”.

The response usually has some characteristic relationship to the
stimulus which evokes it, such as approaching, attacking, answer-
ing, consuming, caressing or fleeing.

All in all, there are three components that affect the state that we are
in at any given moment – changing any one of those components
will have an effect on our current state.

The three factors are also inherently linked and create a “state-
system” – so again, changing one component has an effect on the
others

Think of something you are scared of; snakes for example (thought),
this creates fear (feeling), making you shudder (behaviour)
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So here you can see how our state at any given time is a system
of three components that all interact and have an impact upon our
state.

If in this same situation we had changed our behaviour, by moving
our body away from the snake or controlling our breathing, we
would have also changed our thinking and our emotion.
No-one can see your thoughts and feelings. However your external
behaviour is visible, sometimes that external behaviour can be so
small we are not even aware we are sending a signal.
The important thing to note is that if these three things are
connected then we can change one element to change the other
two. I will use this technique when we talk about complaint
handling. It is a very efficient way to calm the person in front of
you by changing one of his physiological states.

How we think affects how we feel which will affect how
we behave.
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BE-do-HAVE

The philosophy of BE-do-HAVE, which some say was first intro-
duced by L. Ron Hubbard on his book Conditions of Existence;
refers to the attitude and mind shift that has to occur in order for
all of us to enjoy the kind of life we want.

I heard about the concept of BE-do-HAVE for the first time about
ten years ago. Have you ever noticed that most people live with
a do-have-be perspective of life? Meaning that they believe that
if they “do” the right things, they will “HAVE” what they desire
and only then will they “BE” the person who deserves those things.
That can be related to material achievements, but also in regard
to relationships, health, even emotional states that they wish to
experience. In actuality, it works the other way around.

First, we must “BE” what we want (peaceful, loving, inspired,
abundant, successful, or whatever) this is the feminine energy in
us, then, we start “doing” things from this state of being. Let’s now
get the masculine energy kicking in to get the ‘doing’ done – and
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soon, we discover that what we’re doing ends up bringing us the
things we’ve always wanted to “have” which is the receiving of the
feminine energy; the time to feel grateful.

Let me give you an example; do you know anyone who has set
a goal for themselves, maybe it is a goal like getting a specific
kind of relationship? So they set out and “do” what they believe
will help them find that “perfect mate”. They do things like go on
dates, sign up for internet dating sites and follow all the dating
advice they can in an effort to “have” the relationship that they
desire; believing that this specific relationship will allow them to
“be” happy. Many people take it beyond just being happy and attach
a whole list of things that they will “be” when they finally have that
perfect relationship. They will “be” successful, loving, loyal, open,
compassionate, a good lover and a good partner.

What would happen if you shifted the paradigm to BE-do-HAVE?

By “being” happy, successful, loving, loyal, open, compassionate,
a good lover and a good partner you will begin “doing” things
differently which will allow you to “have” things you never would
have had if you were running the process as a do-have-be paradigm.

Act “as if” your goal has already been achieved, this one simple
shift could change everything in your life.

Most people operate on this belief system. “If I do what I need to
do, I’ll get what I want to have; then I can be the person I’ve always
dreamed of being”. If a person continues to operate on that belief
system, I can guarantee you they will struggle 100% of the time, and
fail the majority of the time.

The person you have been, is not going to think, act and react in a
way that is going to get you to your goal. This is the same process, if
you think you are happy, successful, loving, etc you will feel happy,
successful, loved. You will behave that way. Change the process. Be
the person who you would be if you already had achieved your goal
and then you will do the things that a successful person would do,
which will allow you to have exactly what you want. How would
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you carry yourself? What would you focus upon? How would you
treat yourself? How would you treat other people? What would
your relationships be like? How would you look at finances? What
would you be doing to be healthy?

Begin today to act, to live, to be the person you would be if
you had already achieved your goal. Begin “Being” NOW…
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High Performance Habits

Habits

If you think about it, you’re living out your habits every day.
From how early you get out of bed, to your morning routine, how
you dress, walk, exercise, interact with others and even what you
habitually think about and how you respond to the world.

These habits got you to where you are today… The fact is that habits
are necessary. They free up your mind so you can concentrate on
how to survive day to day. For instance, when brushing your teeth,
you do it without thinking about it and if you forgot to do it at night
you will get out of bed to go and brush your teeth.

Changing habits can seem difficult to accomplish at first, but
success is a result of your habits. The most important part of any
new habit is getting started — not just the first time, but each
time, it’s being 100% committed to starting that new habit. It’s not
about performance, it’s about consistently taking action. In many
ways, getting started is more important than succeeding. This is
especially true in the beginning because there will be plenty of time
to improve your performance later on.

You must have heard the assumption that all you need to change
a habit is 21 days. This number comes from a widely popular
1960s book called Psycho-Cybernetics by Maxwell Maltz, a plastic
surgeon who noticed his patients seemed to take about twenty-one
days to get used to their new faces. To successfully break a habit,
you need to think of your strongest motivation, which will drive
you along.

I started developing new habits consciously a couple of years ago,
when I decided to walk 6,000 steps every day, a year down and
I am really proud to say, I have walked every day for at least
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6,000 steps. I think I only missed a few days. I must have either
been dying with a cold or sitting on a plane all day. Since then,
every quarter I give myself a new habit to bring into my life, from
drinking more water, to listening to audio books, to exercising,
like in ‘The Door Intention’, which I heard in High Performance
Habits²⁰ or the Rule of 5, described by Jack Canfield’s The Success
Principles²¹.
Those habits have had an incredible impact on my personal
life which affected my business and made me so much more
performance orientated. So, what habit could you be starting today
which will change turn your life around? Go on, you can do it!

“Your beliefs become your thoughts, Your thoughts become
yourwords, Your words become your actions, Your actions
become your habits, your habits become your values, Your
values become your destiny.” - Mahatma Gandhi

²⁰https://brendon.com
²¹http://www.thesuccessprinciples.com

https://brendon.com/
https://brendon.com/
http://www.thesuccessprinciples.com/
http://www.thesuccessprinciples.com/
https://brendon.com/
http://www.thesuccessprinciples.com/
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Dress for success

People buy people. Whatever you do, people will
buy your product or service and do business with
you because they like you, trust you and know you
are going to do what is right for them.

Everybody knows how important first impressions are. But do you
know how long it takes to form a first impression? Research on
this question varies. Some believe it takes thirty seconds to form a
first impression. Others believe it takes seven seconds. There was
even a study done by Princeton psychologists which found that
it takes only a tenth of a second to form an impression of somebody.

Whatever study or figure you choose to follow, what’s certain is
that first impressions are fast. To give you a benchmark to go by,
the decisions or judgements the other person is going to make
about you will happen, on average, in about seven seconds; that’s
a very short time to decide whether they are going to like you or
not. Apparently, it then takes twenty-three subsequent meetings
to CHANGE a person’s mind about you.

Here’s the psychological process you go through, when meeting
a new person in those seven seconds (we shall presume for this
exercise that she is female):

• Firstly, you looked at the woman’s appearance. Her clothes
looked expensive and she was well groomed. This led you to
think she was successful and wealthy.



State of Being, controlling our inner energy 158

• Secondly, you looked at her body language. She took large
strides and walked fast. This led you to think she was confi-
dent, powerful, and determined to get where she wanted to
go.

• Thirdly, you made assumptions about other areas of her life
such as her job and her lifestyle. Based on her clothes and
body language, you thought she must have a high-powered
job, be in charge of a large office, or live in a large house.

• Fourthly, from the few seconds you saw this woman, you
formed a first impression filter. So if you bump into this
woman again at your local coffee shop, everything you see
or hear about her will be filtered through the first impression
you just formed.

According to Shannon Kohn (2013); studies show that 55% of a
person’s opinion is driven by your physical appearance and first
impressions, which are formed within the first seven to seventeen
seconds:

• 55% of people base their first impression on body language
and personal appearance: the visual

• 38% of people base their first impression on what you say: the
vocal

• 7% of people base their first impression on the words you use:
the vocabulary

If there were ever numbers associated with body language and
nonverbal communication 55, 38, and 7 would be it. People often
refer to these numbers as the standard for understanding nonverbal
communication and expressing its importance- specifically over the
words being spoken.

When you meet somebody for the first time, you immediately start
taking in and processing (or, in NLP, ‘calibrating’) information
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about them. You would, firstly, look at their outfit and appearance.
Then, you look at their body language to make decisions about that
person.

So firstly, you need to choose an outfit that sends the message
you want. Ask yourself, what image do you want to project? Do
you want to look open and friendly, or confident and powerful?
Remember you are your own brand. It important to represent your
brand in your clothing and then, choose an outfit that creates that
image.

For example, you’re meeting a potential client and you have to
convince them that you are the expert, somebody they can rely
on who has authority in that industry. Wearing shorts and a tee-
shirt may not necessary give that impression, unless you are a
professional surfer, and then of course, you are good to go!

Due to the nature of the work, some organisations are happy for
people to be casually dressed, whilst others may expect smarter
attire. It is important to be suitably dressed within expected limits.
You still need to think about the image you want your employees
to represent. Everywhere they go, they will be wearing your brand.

As much as you want to make a good impression to others, per-
sonal appearance is also about you. Your appearance makes a
strong statement about your personality, values, attitudes, interests,
knowledge, abilities, roles, and goals. You can’t afford to create a
negative impression or to build barriers between you and others
because of unattractive, inappropriate, distracting, or an offensive
appearance. When you appear attractively dressed and groomed,
stylish, and appropriate for the occasion, you create a positive
impression and others are more able to perceive your positive traits
and regard you more favourably.

Judith Rasband has written a brilliant article about the Power of
Personal appearance. She says, as an individual living and working
in a highly complex and competitive society, you must recognise
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and understand the impact of your appearance as it communicates
first to you and then to others.

What you wear and the way you look affects:

• The way you think
• The way you feel
• The way you act or behave, and then
• The way others react or respond to you

While it is important to like what you wear and the way you look,
it is more important to understand why or why not and specifically
how this affects you, others, and your life and the achievement of
your goals.

It’s Monday morning and you have a super important pitch later
on, what are you going to wear? Well, for a super important pre-
sentation you want to wear something which will give you energy,
determination and the best colour for this is red. Yes, wearing your
favourite red knickers or red socks will increase circulation and
therefore will raise blood pressure, pulse rate, overall energy and
physical temperature.
For decades, some of the greatest philosophers have observed
the power of colours, and the immediate effect on our emotions.
Colours have a powerful effect, our physical appearance will affect
our emotions, our personality, how we feel and how we behave. It
has transformational properties that can be calming, stimulating or
balancing.

“Wake up in the morning and choose a colour that sets the tone for
the day and supports your goals, or counteracts a negative feeling
we may be having, can be a powerful tool when wielded with
intention” says Thelma Van de Werff, chartered colour therapist.

Now we agree that wearing certain colours can definitely change
the way we feel, how should you use that information to influence
your state through your days, improve your confidence and
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performance?

5 Elements and Fashion
Check out this detailed list of the colours, patterns, fabrics, and
shapes that represent each Feng Shui Element, and suggestions for
when to wear them:

• If you are involved in social or communication activities or
want to feel dramatic, wear the Fire Element:

Colours: Red, orange, purple
Patterns: Pointed designs, animal prints
Fabrics: Satin and shiny textures
Shapes: Angular and form fitting

• If you are involved in the community or family oriented
activities or want to feel stable and grounded, wear the Earth
Element:

Colours: Brown, yellow, terra cotta (human-skin colours)
Patterns: Checks, plaids
Fabrics: Tweed, flannel, textured
Shapes: Boxy

• If you are involved with cultural activities or want to feel
elegant and stand apart, wear the Metal Element:

Colours: White, pastel, metallic
Patterns: Round, dots, scrolls
Fabrics: Polished, glittery, shiny
Shapes: Curvy

• If you are involved in artistic, intellectual, and spiritual
activities, or want to feel elegant and project strength, wear
the Water Element:
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Colours: Black, navy, deep blue
Patterns: Wavy, paisley, abstract
Fabrics: Sheer, chiffon, velvet
Shapes: Flowing

• If you are involved in health related or athletic activities or
want to feel energized and active, wear the Wood Element:

Colours: Green, all types of green shade
Patterns: Vertical patterns and stripes
Fabrics: Cotton, linen, ribbed fabrics
Shapes: Columnar shapes

9 Colours to wear to help you feel good and have a BizShui day

1. Wear purple- Transformation and spirituality
Wear this colour when you want to make something grand happen,
purple is the colour of transformation; it’s a calming colour, it can
help slow down nervous energy, creating deep relaxation and inner
emotional release. Purple can also be intentionally used to raise low
self-esteem. It can stimulate dream activity, clarify thinking and
help connect us to our subconscious. Wear purple to get you feeling
special, feminine and sophisticated.

2. Wear Blue – Communication and loyalty
Wear light blue to encourage peaceful and healthy self-expression
and to be open to receiving communication from others; it repre-
sents loyalty and trustworthiness and is the perfect colour to wear
if you are doing a presentation or giving a speech. Blue is believed to
release the hormone oxytocin, which is a natural relaxant, a clean,
bright blue shirt will get you noticed for your credibility. It’s an
easy color to wear, it’s gentle, calm and super classy.

3. Wear Green – Growth and Inspiration
Representing hope, new ideas, growth, good luck and prosperity,
green is sure to lift your energy and inspire those around you. Wear
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green to encourage compassion and free-flowing; it will give you
strength, courage and a sense of direction. Wear green when to
want to motivate your team, get them to take action or consider
new possibilities.

3. Wear Yellow – Boldness and self-esteem
Yellow is bright, bold and is an empowering colour that brings
light and positiveness to our life. Yellow helps with self-definition,
self-assurance and is a good colour to visualise when engaging in
physical activities. Wear yellow to encourage personal willpower,
joy and stability. Yellow is also represented by gold, so if yellow
doesn’t quite suit your skin, just like me, wear gold jewellery or
wearing a gold scarf will just do the trick.

4. Wear orange – Creativity and sociability
Orange is the warmth, the creativity, encouraging sociable aspects;
it’s a colour which encourages expression of feeling and openness,
of creative energy. Orange, a combination of red and yellow, is said
to be more balancing than red and good for sustaining warmth;
plus deep fiery oranges are pretty sexy. It is thought to enhance
creativity, vitality and sensuality; stimulate socialising and create
opportunity. Wear orange when you go networking and see how
people get attracted to you.

5. Wear red – Power and Passion
Red is one of the most powerful colours of the rainbow. Red is a
symbol of life, strength, courage, passion, love and earth. Warmer
than other colours, it is stimulating and can be thought of as a tonic.
Do you want to catch people’s eyes? Incorporating a fun pin or
accessory that invites comments will also help you catch people’s
attention so you can find out how you can help them in their
pursuits. Wearing red is often associated with the fiery vixen who
knows what she/he wants. Try wearing red now with the intention
of strengthening your power base, to encourage energetic balance
and liveliness.

6. Wear Black - Wisdom and Knowledge
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Black represents water, enhancing wisdom or knowledge. However,
it should be used very carefully. It does create an atmosphere
of mysteriousness and intrigue, but an excess of any colour, and
especially black, may bring rather negative consequences to an in-
dividual. So, do not go to extremes: everything should be balanced.

7. Wear White - Righteousness
White, corresponding to the element of metal, is the colour of
righteousness. To increase your moral compass, especially when it
comes time to make an important decision, wear something white.

8. Wear Brown - Grounding and comforting
Brown represents the earth element, it is a grounding and com-
forting colour that you can wear if you feel scared or insecure.
Brown makes you feel safe, but avoid wearing it when dealing with
stubborn people.

9. Wear Pink - Love & Peace
Pink is a softer colour that can invite connective, empathetic energy.
Pink can invite partnerships and love and help cultivate self-care
into your life. Pink is wonderful colour to add to your home if
you’re looking for a romantic relationship or if you want to work
on your relationship with yourself.

I love my morning routine, and I wake up 10 minutes early to have
my “10 mins Me-time” before the day kicks off. I take this time to
think about the day, what am I doing, who am I meeting, what
do I want to achieve today - and this is the perfect time to also
choose what I am going to wear and how it is going to help my day
and be confident and happy in my skin. Choose your colours every
morning (some people prefer preparing their clothes in the evening)
and feel fabulous in the colour that will brighten your day and those
around you.



Customer experience,
Delivering Service
Excellence & BizShui

Experiences

Seventy-one percent of business leaders believe
that customer experience is the next corporate
battleground – Shaw & Ivens

Create a culture where the vision can become reality, and drive
everything in your business with a customer focus. If we were to
operate with only one best practice, this would be it. If all decisions,
all services and all products were based upon customer focus,
customer service would be consistently excellent. In a customer-
driven business, management and employees remain committed
to satisfying the needs and expectations of the customer. In these
companies, rewards, recognition and training are all strategies
for ensuring excellent customer service. In these companies, the
customer is the job or business and whatever the customer wants,
needs or does, provides the energy for everything else.

The goal is to sustain your transformation for the long-term, so it’s
critical to take the desired skills and behaviours and make them
part of your culture by operationalising them day-in an -day-out.

The culture of your business impacts on the customer service that is
provided. It is more than just hiring the right people. It is more than
just putting your employees through customer service training. It
is about setting an example of customer service behaviour from
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the top which makes its way, through all employees, toward the
customer. It starts with people who want to do the right thing. The
service culture has to be the driving philosophy of your business.
Every decision at every level has to be taken with the customer in
mind, with everyone in the company aiming for the same end goal:
customer satisfaction.

A truly customer-oriented business means that the customer be-
comes central to all processes, and that it is just as important
to exceed your internal customers’ expectations as your external
customers’.

Have you ever parked in a company’s car park where the spaces
closest to the door are ‘reserved’ for managers and directors? I have.
Does that not seem a little out of place? If you think your customers
are the driving force of all businesses, surely those ‘special’ car
spaces should be for your customers.

This is where the customer focussed culture begins. If your com-
pany is amazing to work for, if people love coming to work, and
if there is a contagious enthusiasm because people really love how
they are treated, what they do and who they are doing it for, then
don’t you think the customer is going to feel it? That’s what a
customer service focussed culture is about.

Starting at the top means that leadership and management must
set the tone. They must practice what they preach. They must treat
employees in the same way that they want the customer treated.
Creating a service culture at all levels will enable you to have a
healthy, happy workforce who know that working together for the
higher mission of the business is the key to success.

I am not saying that we should be completely devoted to our place
of work day and night, 24/7, but we spend eight to ten hours per
day at work if not more, so surely you need to enjoy what you do.
In the words of Sir Richard Branson: ‘Some eighty percent of your
life is spent working. You want to have fun at home; why shouldn’t
you have fun at work?’
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Providing good customer service isn’t rocket science, it is
about basic politeness, respect and sharing your passion
with other people for what you do, whether it is making a
cup of coffee or walking around a museum.

9 benefits to deliver exceptional BizShui Experiences for your
customers

1. Increase customer satisfaction
2. Increase the number of customers coming through your doors
3. Increase customers feelings of being valued
4. Increase customer loyalty, referrals & recommendations

(word of mouth)
5. Reduce advertising cost
6. Reduce complaints
7. Increase competitors’ advantages
8. Increase shopping basket size
9. Increase brand awareness

9 Benefits to deliver exceptional BizShui Experiences for your
employees

1. Increase employee engagement
2. Increase employee performance & productivity
3. Increase employee well-being at work
4. Increase employee job satisfaction
5. Increase employee confidence
6. Increase employee loyalty and pride in their job
7. Reduce employee churn
8. Reduce recruitment fee
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9. Reduce employee sick days

Ultimately, Happy Customers + Happy Employees = Happy Boss.
You will stay in business longer and stronger, which will improve
the local economy as a whole…

Communicating your Employee and Customer Centricity to create
a Culture of Care. Reduce your customers’ paint points during their
journey with your organisation, increase their loyalty and lifetime
value to grow your turnover. Develop employee experience strate-
gies to reduce churn and increase engagement and productivity.
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Communication

Every decision we make in our life is a communication, it is our
way to say who we are and what we believe, and it enables us not
only to exchange information but also to express our thoughts and
feelings.

Because the things we say and do are symbols of who we are;
authenticity matters. Communication is an essential attribute of
human life, which is why we all spend most of our time either
receiving or requesting information or trying to send information
to others.

Lack of communication creates tension and destroys personal and
business relationships. The ability to exchange information or
conversation with others is crucial to the success of organisations.

Effective communication is about ensuring that the information
is well packaged and properly transmitted, so that the recipient
understands the message and responds positively. In other words,
effective communication is the one that achieves the results for
which it is intended.

A good communication plan is a roadmap for getting your message
delivered to your targeted audience, remember communicating
to your internal customers is just as important as your external
customers. As with most major structural changes, it starts at the
top. This requires your Management Team to drive these strategies
with a smart, branded and focussed approach that wins the respect
of your employees and wins the heart of your customers.
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A communication strategy is a guide that helps transform
a company into a brand.
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Story, Vision, Values, Promise

To be able to communicate you need to have a story to tell! Yes, tell
your business story, why you do what you do, how did you start,
why people come to you and follow you.
Writing your personal Story, clarifying your Values, identify
your Vision and defining your Promise to your employees and
customers will give your business clear directions, and you will be
able to align everything you do with it, enabling you to build an
authentic brand.
Knowing your why is an important first step in figuring out how to
achieve the goals that excite you and create a life you enjoy living

Your Story
Writing your story may take a little bit of time to get right, and here
is an Exercise to help you, it’s called:
The Eulogy exercise
Please CLOSE YOUR EYES AND Imagine you are at a funeral.
You look around, and you see all your friends and family are
gathered. Suddenly, you realise you’re at your own funeral.
One by one, your family, friends, and loved ones go up to the stage
to make their eulogy to you. They talk about all the great memories
they have of you, and the wonderful legacy you have left behind.
What do they say, how does it feel, what can you hear, see, smell,
touch?
Now, come back to the present, and think about what you really
want people to say about you when you’re dead.
What kinds of things did they say about your character?
What kind of person were you to them?
What contributions did you make in their lives?
What did you do specifically that improved their lives?
Looking back on it all, what do you want your legacy to be for each
of these groups?
Your character and contributions have made what kind of an impact
on their lives?



Customer experience, Delivering Service Excellence & BizShui Experiences 172

What kind of a life do you want to have lived?

Take an honest look at the way you are living your life and running
your business right now, and ask yourself: does it line up with the
vision I have for myself?

Now, take a piece of paper and pen and write your business story,
when you finish, read it again and start changing words which will
be more sensory, more defined, until you have really have it right.
Learn this story by heart, so whereever you go, you can easily share
your story and inspire people around you.
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Vision
Create a culture where the vision can become reality, and drive
everything in your business with a customer focus.
Do your mission, vision & values support customer service and
include specific service objectives which are actually used?

Defining your Vision versus Mission
Avision statement focuses on tomorrow and what an organisation
wants to ultimately become. A vision is the vivid mental image of
what you want your business to be at some point in the future,
based on your goals and aspirations. Having a clear vision will give
your business the focus and direction you need and can stop you
heading in the wrong direction.
To define your vision, ask yourself:

• What are our hopes and dreams?
• What problem are we solving for the greater good?
• Who and what are we inspiring to change?

A mission statement focuses on today and what an organisation
does to achieve it. The mission statement is focussed on what the
Company does for its customers, how it add value to them and
keeps your employees focussed and engaged with a desire to go
above and beyond what is expected of them to innovate and further
your Company goals based on their discretionary effort.
Mission statement questions look like:

• What do we do?
• Whom do we serve?
• How do we serve them?
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Values
Your values are your principles or standards and what is important
in life and work. Values give us our sense of purpose. They should
determine your priorities and, deep down, your values are the ways
in which you measure whether your life is turning out how you
want it to. When the things that you do and the way you behave
match your values, life is usually good, you’re satisfied and content.
But when your values and life or work don’t align, this is when
things feel wrong.
Identifying and understanding your values is a challenging and
important exercise. Your personal values are a central part of who
you are – and who you want to be. By becoming more aware of
these important factors in your life, you can use them as a guide to
make the best choice in any situation.

Some of life’s decisions are really about determining what you
value most. When many options seem reasonable, it’s helpful and
comforting to rely on your values – and use them as a strong
guiding force to point you in the right direction.

When you consider your values in decision making, you can be sure
to keep your sense of integrity and what you know is right, and
approach decisions with confidence and clarity. You’ll also know
that what you’re doing is best for your current and future happiness
and satisfaction.
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Your EX & CX Promise
The Employee experience & Customer experience Promise articu-
lates the experience the organisation wants to deliver to its Cus-
tomers and Employees. The Experience Promise will drive engage-
ment and loyalty, so neither your internal or external customers
choose to go anywhere else.

Developing a customer experience and employee experience
promise is a necessary step in pursuing an organisational change
in the way your business provides services to its customers and
take care of its employees.

Defining the CX & EX Promise is vital to consistently delivering
on its vision and mission, it will align to the shared values and
behaviours that are fundamental to a superior customer experience.

The CX & EX Promise serves to guide decision making by employ-
ees at all levels, and outline for a company the attributes that are
important to provide in each customer experience and employee
experience.

Keep in mind about your promise:

• It must be grounded in customer insights and understanding
• It cannot be vague or ambiguous; “Remarkable” while inspi-

rational, it might be considered a bit vague or ambiguous.
Employees will likely ask: What does that mean? How do I
deliver a ‘remarkable’ experience?

• Even better, the corporate vision should be the customer
experience vision, and vice versa

• It should be simple, clear, compelling, and easy to understand.
• It is realistic and achievable
• Business decisions and (employee) behaviours should be

based on this promise
• It must have commitment and buy-in from those who live it

and execute on it (a shared vision).
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• All employees must know how they contribute to and align
with it

• Revisit it at regular intervals to ensure that it still reflects the
experience you want to deliver, based on emerging trends,
changing customer needs, etc.

9 Key questions to underpin a successful promise

1. What is a company’s appetite for change in the near term? Is
the goal to change the customer experience fundamentally or
simply to improve it at the margins?

2. How can you convey the experiential and emotional elements
you want to deliver in a way that is inspiring, measurable, and
easy to understand?

3. How can the company gain a customer-experience advantage
against competitors?

4. Why would employees want to work for you?
5. How do the overall capabilities of the employee support the

customer experience the company wants to provide?
6. What is the engagement of the employees and what do you

want from them?
7. How do we serve our customers specifically in our business

that becomes your differentiator?
8. How do we ensure that our vision motivates and inspire; if

it’s not realistic or achievable, it will do neither
9. Is our promise aligned with the Company’s values and vision?

It is vital to define an aspiration centred on what matters to
customers and the employees, and on how it affects your business.
Your intent statement should have depth, character and emotion.
If a customer were to read your statement, would they think:
“Wow. If you guys really did this, I would be totally amazed!”
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BizShui Comms

Comms is the glue that holds people together – and the same goes
for people and brands. Communication is forever, it is the energy
of your brand, a vital part of your business success. If customers
like the way you communicate with them, and it makes them feel
loved and taken care of, it will translate into more loyalty, more
sales and more revenue for you.
Having the right Chi or Feng Shui energy flowing through your
brand will make you stand out from your competition! From your
website, to the words you use, from the colours in your stores
to your business cards, think about how do you bring good Chi
throughout.
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BizShui Brand

‘Your brand is what other people say about you
when you’re not in the room!’ Jeff Bezo

What if Maslow’s theories of human needs could be applied to
branding? How have the world’s most recognisable brands been so
successful at captivating large populations and applying principles
of human nature?
Emotional branding is the process of forming a relationship be-
tween a consumer and a product or brand by provoking their
emotions. Marketers achieve this by creating content that appeals to
the consumer’s emotional state, ego, needs, and aspirations. Finding
out what needs your product or service satisfies and where your
value proposition fits within the pyramid can help you narrow
down which emotion appeals to which target.

95% of the purchase decisions are unconscious. Gerald Zaltman

To help you develop your brand there are four questions you should
ask yourself when defining a brand purpose:
Why do you exist?
What differentiates you?
What problem do you solve?
Why should people care?

You’ll use these ideas to inform the foundation of your branding,
through a tagline, slogans, value propositions, voice, messaging,
stories, and more.
Studies show that 50% of consumers worldwide say they now buy
based on a company’s brand values and impact.
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Your brand isn’t your logo, your brand is every step your
customers make before, during and after their visit with
you.

9 Keys to Feng Shui (or BizShui) your brand identity

1. Choose the right element or elements for your business

• Wood: Anything devoted to education, publishing, travel,
education, clothing or paper

• Fire: Anything related to the creativity professions, athleti-
cism or food, food service, retail, sports

• Metal: Anything centred around money (banks/accounting)
or technology, architecture, tech, financial, government

• Water: Anything regarding beauty or cleanliness,staffing and
human resources, massage and spas, cleaning services, cosme-
tology

• Earth: Anything that has to do with construction, agriculture,
or moving/building in the earth

2. Choose the right shapes
Shapes and imagery are just as important as colours in your logo.
Various shapes occur naturally in nature and represent the five
elements. For example:

• Rectangular = Wood
• Triangular = Fire
• Round = Metal
• Wavy = Water
• Square = Earth
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In Angeles Arrien’s book ‘Shapes of Life: The Five Universal Shapes
and How to Use Them’, she identifies five universal shapes that
carry the same meaning across time and culture. The five universal
shapes are:
CIRCLE: Wholeness, completeness the process of individuation
- the circle remains humankind’s primary symbol for unity and
stands for the mythic theme of individuation.
EQUIDISTANT CROSS: Relationship This is a coupling, synthe-
sising, integrating and balancing process, which carries a need
for connection - to a creative project, a group, another person, or
oneself.
SPIRAL: Growth and evolution - a process of coming to the same
point again and again, but at a different level, so everything is seen
in a new light. Strong need for variety, novelty and change.
TRIANGLE: Goals, visions, and dreams - The triangle is associated
with pyramids, arrowheads and sacred mountains. An innate gift of
vision may not be recognised. Those involved in the triangle process
have a great need to follow their dreams.
SQUARE: Stability, solidity and security. The act of drawing a
square mirrors the process of constructing a foundation. Those
attracted to the square are ready to build, to implement a plan and
to manifest ideas.
The preference for particular shapes is an announcement of the
values and processes active at any time for an individual, a group
or a whole society. The meaning ascribed to each of the five
shapes symbolises and demonstrates an individual’s worldview:
the qualities, characteristics, belief structures, actions, and forms
of expression used by one person or shared by the members of a
society. The Preferential Shapes Test allows a person to discover
one’s own current worldview. Try doing it yourself by putting the
shapes stated above into a sequential order of preference for you.
The sequence in which someone places the shapes when taking
the test is most important in showing which of the five universal
processes of change and growth is being experienced most intensely
by that person at that time.
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3. Choose the right colours

Colour actually plays a major role in evoking emotion. Have you
ever walked into a room and immediately (and inexplicably) felt
some type of way? This is what the CHI of the colours does to you!
A wide variety of businesses and organisations use it. Therapists
paint their offices to calm their patients, football teams choose
jersey colours that excite their players and audiences, and movie
producers design the colour scheme for posters and trailers that
elicit feelings of fear or surprise.
The same goes for brands. Think of the Coca-Cola red or Starbucks
green. The color red evokes strong feelings such as love, excitement,
and joy (as well as anger and warning). In the case of Coca-Cola,
red portrays positive, friendly energy.
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9 Feng Shui colours
1. Green: Anchors the energies of growth, healing, harmony and
vitality. ECO COMPANIES, HEALTH
2. Purple: Anchors the energies of abundance, gratitude and au-
thority.
3. Red: Anchors the energies of passion, inspiration, action and
achievement. CALL FOR ACTION, IN AND OUT, HIGH STREET
BANK
4. Orange: Anchors the energies of openness, joy and completion
5. Yellow and Gold: Anchor the energies of happiness, centredness
and peace. MAKE YOU HAPPY SEAT OF WILL RESPOND TO A
QUICK HIT HOLIDAY SUNSHINE QUICK
6. Pink: Anchors the energies of love, intimate relationships, and
emotional nourishment.
7. White: Anchors the energies of mental focus, clarity and pur-
poseful activity. HAVE A SENSE OF PURITY COME AND TRUST
US
8. Turquoise: Anchors the energies of serenity, assimilation and
accomplishment.
9. Dark Blue and Black: Anchor the energies of reflection, concen-
tration and truth. INVESTMENT BANK MONEY SAFE CONSER-
VATIVE CALM, FOOTSIE 500 HAVE BLUE IN THEIR COLOURS,
HIGH END PURCHASES LONG TERM RELATIONSHIP

4. Choose the right images
Tapping into a singular emotion, like happiness, sadness, anger, or
fear, to elicit a consumer response by using images which will make
them stop, think and act! As humans, we love looking at images.
Our brains are designed to perceive the world visually, and we
crave constant visual input. Images are so attractive to us because
we devote more of our brain’s processing power to vision than to
any other sense or ability.
In fact, consumers are 60 times (MDG) more likely to make contact
with a brand that shows up with an image in search results
compared to one that doesn’t. Choose images that encourage a
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positive Feng Shui vibration.
Elements you could incorporate into your brand or place some-
where throughout, on your website, your social media, your busi-
ness card design include fish to symbolise wealth, crystals to
symbolise power, or fountains to symbolise the flow of money.
Trees symbolise growth and stability and horses are believed to
bring the energy of success, freedom, and fame.

5. Choose the right placement
For the ultimate Feng Shui business cards, pay attention to where
you place your elements on your card. For instance, if you want
your company to be the centre of attention, place your company
logo in the center of your card. When you put other elements front
and centre, such as your name, you’re asking for everything to
revolve around that. Another option is to place your Company’s
name at the top in a large, bold font to show strength and priority.
Your name should come second to show that you place your
business first, and not yourself. If you choose to place your name at
the bottom of your card, it is believed that you could be taking on
unnecessary pressure. Also, think about placing elements moving
upwards, from bottom left to top right.

6. Choose the right words: Sensory Words
Sensory words are more powerful and memorable, they are descrip-
tive, they describe how we experience the world: how we smell, see,
hear, feel or taste something.

• Words related to sight indicate colours, shape, or appearance.
For instance: gloomy, dazzling, bright, foggy, gigantic.

• Words related to touch describe textures. You can use them
to describe feelings and abstract concepts, too: gritty, creepy,
slimy, fluff, sticky.

• Words related to hearing describe sounds. For instance: crash-
ing, thumping, piercing, tingling, squeaky. Often these words
mimic sounds — that’s when they’re called onomatopoeic.
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• Taste and smell are closely related. Most taste and smell
words are easy substitutes for bland words like good, nice,
or bad. For instance: zesty, tantalising, sweet, stinky, stale.

• Motion is sensory, too. By using active words or describing
movement, you help your readers experience your words.
For instance: vibrating, soaring, mind-boggling, staggering,
bumpy.

The senses play a key role in consumer perceptions and exert a
powerful influence over buying decisions. Today, sensory mar-
keting is recognised as an essential tool for strengthening the
connection between brand and consumer by stimulating all the
senses and generating emotions. Using sensory words in your brand
will leverage all five senses to influence perceptions, memories,
and encourage your customers’ motivations, desires, and behaviour.
The goal is to create a sensory experience that strengthens the
connection with users through a process that involves both the
rational and the emotional parts of the brain, although to varying
degrees.

7. Use the Bagua to plan your Marketing strategy
Remember the Business Energy Map Bagua we created earlier, well
you can use the same principle to apply Feng Shui to your Digital
Marketing Strategy. Andrea Berberich, a Digital Transformational
Strategist shares this for us. ‘As most of you know, integrating
“White Hat SEO” will improve the PageRank and Authority of
corporate websites. While white hat SEO involves looking for ways
to improve user experience, black hat SEO relies on manipulating
Google’s algorithm to improve rankings.’
Digital Marketing strategies need to include other departments
syncing with the overall company messaging as all of them create
digital assets. Digital Marketing strategies need to include SEO
and Search strategies. For example human resources deptartment
focuses on filling requisitions with qualified candidates. It might be
valuable to view the candidates’ digital footprint as this improves
the overall reputation of the Company when hired. What does
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this mean? It means that potentially human resources department
works with the in-house social media department to assess the
candidates’ digital reputation.

Here is her version of SEO Bagua Map

Now, it’s your turn to develop your own Marketing Bagua Map.

8. Fluidity across all channels
Soften your angles throughout, remember I mentioned ‘Poison
Arrows’, well roundness is preferred in Feng Shui. It promotes
fluidity and flow of the CHI. Fluidity in marketing implies a
seamless approach that marketers should be aiming for, across
various channels. With multiple customer touch-points an omni-
channel approach is a must.

9. Balance is a cornerstone of happiness
After all this, create a brand which is authentic, balance every
element so it feels good for you, for your employees and your
customers.

Feng Shui analysis of an established brand doesn’t necessarily mean
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a total rebrand. It could just need the benefit of a few tweaks. By
rejuvenating the look, it injects harmonious elements that reflect
you and your business.
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Team

Are your employees passionate about their jobs?

Do they come to the office every day eager and enthusiastic to dig
in and contribute to the Company goals?

If not, you may be facing an employee engagement gap, with
team members who don’t feel motivated or connected to their
roles. This can be a serious issue. A disengaged staff can have
a significantly negative effect on productivity, customer service
levels and retention.

According to Deloitte, “60 percent of the United States workforce
turns over each year, and 65 percent of this is voluntary. 85 percent
of employees leave their job because of their relationship with
their manager. Plus, 88% of people don’t feel like the organisation
they work for cares about them. According to a recent Gallup
poll, a staggering 63% of employees said they are not engaged at
work meaning they lack motivation and are less likely to invest
discretionary effort in organisational goals or outcomes, compared
to only 13% which are. Roughly 180 million employees in the
countries studied are psychologically committed to their jobs and
likely to be making positive contributions to their organisations.24%
are “actively disengaged.”

This is indicating that many are unhappy and unproductive at
work and liable to spread negativity to coworkers. In other words,
Gallup’s finding show that the vast majority of employees world-
wide report an overall negative experience at work. Just one in
eight are fully involved in and enthusiastic about their jobs! It
is important when considering why the global recovery remains
sluggish, while social unrest abounds in many countries.
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These shocking statistics and findings falls squarely on manage-
ment or the lack thereof.

What’s missing? Employee leadership and engagement!

Motivated people are highly adaptable, particularly when it comes
to change and they have a positive attitude at work. They help
to spread an organisation’s good reputation, reduce rates of absen-
teeism, and improve performance and profit. They also work hard
to achieve their goals and work with a greater sense of urgency
than unmotivated people.

Many employers will often say that they pay bonuses to staff
for performances that have exceeded Company expectations and
for many workers, especially those who work in sales oriented
environments and/or whose salary is tied into some kind of bonus
commission structure, money will be a valuable incentive. How-
ever, the truth is that money alone is rarely enough of a motivation
for staff to remain loyal and to feel happy in their work. For many,
commission related work often leads to incredible stress in an effort
to hit targets. So, whilst they may be happy when they see the bonus
payments in their monthly wage packets, it’s not the case that this
necessarily creates a happy working environment.

Therefore, the vital components any company can introduce to fos-
ter a harmonious and peaceful workplace is to encourage dialogue
and to care about your staff’s welfare.

It is critical to be realising the importance of their life outside of
work and trying to be flexible wherever possible regarding issues
which could affect that and to help them to develop further.

All these ingredients will not only create a happier workforce but
highly valued members of staff are more likely to remain loyal
to the Company, to ‘go the extra mile’ for a company when the
pressure’s on, to perform to the best of their ability and this will,
ultimately, save you money on recruitment and training, reduce
absenteeism, lower staff turnover and improve morale which can
only be good for both staff and employers alike.
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Teams are the way that most companies get work done. When you
combine the energy, knowledge, and skills of a motivated group of
people, then you and your team can accomplish anything you set
your minds to.

Alone we can do so little; together we can do so much.
Helen Keller
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Employee Experience

88% people in the US don’t feel that the organisa-
tion they work for, cares for them… - Deloitte

So, we always talk about the Customer Experience and how un-
derstanding the customer journey will improve its experience with
your Company. BUT before you try to understand the customer
experience, you first MUST develop your employees’ journey.

Some disturbing figures published in by Deloittes, reveal that 88%
of people who work in this US feel they work for an organisation
that does not care about them.
Imagine, that is 8 out of 10 people - your mother your brother, your
friends, who get up every morning and do not feel they are being
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valued and that was pre-pandemic. No wonder why stress, sickdays
& mental illness are increasing

No wonder why customer service has taken a hit and we see a rise in
customer complaints and a decrease in NPS score/customer loyalty,
even more alarming is the rise in company bankruptcy!

Even more importantly after these extraordinary times, how many
employees have lost their jobs, how many businesses have closed
their doors?

So understanding the employees’ journey will go a long way
to increase employees’ engagement. Each step in the employee
lifecycle can be an important lever impacting both culture and
performance.

Where do you start? Well, recruitment is probably a good starting
block; what are the steps a potential employee has to take to apply
for a position with you, what email are they sent, how is the
interview set up, how do you tell them the good news or not,etc;
look at it from a successful and unsuccessful candidate point of
view, whatever is the outcome.

If recruitment is the first contact, what would be the next step
for your Company? On-boarding, training, etc? When I worked
at the Epcot Centre in Florida, 25 years ago, I remember it so
clearly, we couldn’t actually walk through the parks before having
gone through our week at Mickey Mouse University, every step of
the cast members journey was carefully designed and shared with
every single employee.

How do you want your employees to think, feel and behave when
they are working for you? The more engaged your employees’ are,
the more loyal they will be, the better their experience, the better
they will be able to deliver an exceptional experience for your
customers.
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If employees are treated as customers, the employee wins,
the customerwins and the businesswins. Everybodywins!
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Employee Loyalty

89 percent of bosses believe employees quit be-
cause they want more money. As much as any
boss would love this statistic to be true (because it
basically pardons anymanager fromwrong-doing)
it’s simply not true. Only 12 percent of employees
actually leave an organisation for more money. -
Leigh Branham, author of The 7 Hidden Reasons
Employees Leave

Engaged employees drive customer loyalty and profitability. Yes,
when you show you care about people, people care about you
and your business success. It’s about creating a conducive engaged
culture that is nurturing, caring and motivating. Having brand
champions has an enormous positive impact on the organisation
– not just because engaged employees perform better but because
consumers identify more and more with brands that represent their
values as well (if you would like to see some more data on this
topic just contact me). Treat your employees as you would like
to be treated as a customer. When an organisation behaves with
this mindset, it allows your employees to think they’re part of
something bigger and not just doing a job, day-in and day-out.

Motivated and loyal employees are highly adaptable, particularly
when it comes to change and they have a positive attitude at work.
They help to spread an organisation’s good reputation, reduce rates
of absenteeism, and improve performance and profit. They also
work hard to achieve their goals and work with a greater sense
of urgency than unmotivated people.

There are plenty of ways to make your team feel more inspired by
their work, and many of these tactics can easily be incorporated
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into your day-to-day operations. You must align your staff engage-
ment strategies with your business objectives, and this affects and
drives overall business performance.

Employees need to know that all their efforts are driving towards
something. They need to know that there’s a destination in sight.
That’s where vision comes in. Employee motivation and engage-
ment is driven by a clearly communicated mission and vision.
Without transparent goals that demonstrate to your people how
their work contributes to Company objectives, you will find it
difficult to truly engage your workforce. In fact, when companies
engage top talent around their Company mission, their employees
are 400% more effective.

Many companies have realised that employee advocacy is just
as relevant to their marketing efforts as content and influencer
marketing.

9 ways to increase employee loyalty
1. Show you care
Get to know your staff members so you can relate to them on a
personal level. Make a point to ask about their hobbies and interests.
The better you know them, the more effectively you’ll be able to
identify what motivates each one.

2. Lead with Compassion
As said earlier, when you are compassionate, you feel the pain of
another (ie empathy) or you recognize that the person is in pain
(ie sympathy), and then you do your best to alleviate the person’s
suffering from that situation.
Remember, at its Latin roots, compassion means “to suffer with.”
When you’re compassionate, you’re not running away from suf-
fering, you’re not feeling overwhelmed by suffering, and you’re
not pretending the suffering doesn’t exist. When you are practicing
compassion, you can stay present with suffering. Showing compas-
sion can help gain perspective or a new point of view because it puts
you in someone else’s shoes and makes you put time and thought
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into alleviating someone’s suffering.

3. Encourage happiness
Happy employees are enthusiastic and positive members of the
team, and their attitude is infectious. Keep an eye on whether or
not your people are happy with their work, their employer, and
you. If they’re not, you can count on this unhappiness to spread.

4. Share positive feedback
It’s great to feel fulfilled by your work. In fact, it’s one of the key
job satisfaction factors. Satisfaction in your work can come from
a variety of places — from knowing you made the perfect cup of
coffee to saving a house by removing a menacing tree. And if your
customers express appreciation for these things, be sure to share
that feedback with your employees.

5. Be transparent
Having insight into how business is going makes your employees
more invested. So make a point to share this data with them on
a regular basis. You can send out daily, weekly, or monthly sales
reports — or even information about how many of your customers
are new versus returning customers. Having access to all this data
not only makes your employees feel like they’re an important part
of the business, it also helps point out areas where things could be
improved.

6. Encourage Personal Development
Advise your team to read the books in your industry and anything
that inspires them. This will help them grow as a person, as
will experience. This is a people business and relationships are
important. Support and encourage that desire to learn by offering
training programs, mentoring and tuition assistance for work-
related courses. You help your team grow and you will grow with
your team.

7. Positive Reinforcement
Positive reinforcement is a simple and effective way to lay the
foundations of a harmonious working environment as it does what
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it says on the tin – reinforces positivity. You should consider using
the following sentences when liaising with others around your
business:
• I appreciate the way you…
• I’m impressed with…
• I really enjoy working with you because…
• Your team couldn’t be successful without your…
• I admire the way you take the time to…
• You’re really good at…

8. Remind people of their why?
Why did they join your business in the first place? Go through any
negativity and remind them why they joined.

9. Walk the walk
The adage “Do as I say, not as I do” doesn’t work well in business.
You should exemplify the standards you hold your employees
to, especially when it comes to punctuality, appearance, courtesy
and willingness to pitch in when needed. This also means not
concealing a mistake when you make one. You’ll only encourage
staff to hide their own errors. Lead by example, set the pace for
your team. Never ask anyone to do something that you wouldn’t
do yourself.

Inspire your team by your actions.
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Measuring EX

Measuring Wellbeing
There are many reasons why your employees may not be perform-
ing to the highest of your expectations. It could be lack of training, it
could be lack of resources, or it could be a lack of care and attention
from the Company to their employees’ wellbeing.

What is the cost of NOT supporting employees’ wellbeing?

• UK annual cost of reduced productivity from mental ill-
health = £15.1 billion

• Average cost of sickness absence each year = £1,500 per
employee

• UK annual cost of sickness from mental ill-health = £8.1
billion

• Average cost of replacing staff who have left owing to im-
paired well-being = Salary x 3

• Average number of days lost to stress, anxiety or depression
= 24 days per case

Research shows that employee wellbeing is more than just peo-
ple’s medical health. Employers who confine their approach to
conventional health factors, such as weight, nutrition and exercise,
miss critical clues on how to optimise a healthy and productive
workforce.

Companies now need to assess and measure their employees’
wellbeing to build a strategic health and wellbeing programme.

Sangeeta Agrawal, a Gallup research manager, noted in GALLUP
Business Journal that the findings have implications for absen-
teeism, turnover, lower productivity and insurance costs – all of
which are either directly or indirectly tied to employees’ wellbeing.
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As Agrawal noted, “high productivity, worker loyalty and low
healthcare costs also can be associated with high wellbeing”.

Gallup researchers reported five elements required for overall
wellbeing:

• Career wellbeing: enjoying the work you do
• Social wellbeing: having good relationships and being loved
• Financial wellbeing: managing your economic life effectively
• Physical wellbeing: having good health and energy
• Community wellbeing: feeling a strong connection to where

you live

Obviously, companies can’t control every aspect of their employees’
lives – nor would they want to. However, leaders can have a big
effect on employees’ wellbeing by running a workplace that
taps into the intrinsic human drive to make a difference for an
organisation that matters to them. The research showed that
employees who felt engaged at work had higher overall levels of
wellbeing than those who didn’t. Engaged workers are those who
feel a deep connection to their companies and work with passion
– ultimately driving innovation and moving the business forward.

Measuring performance with appraisals

The other way to measure your employees’ performance is dur-
ing their yearly appraisal. The most challenging aspect of a per-
formance appraisal is measuring the actual performance of the
employee. Since the performance is measured by tasks performed,
there is a continuous process that must be administered in order to
monitor the performances throughout the appraisal cycle.

All of the planning that goes into the performance appraisal is
for the purpose of evaluating employees, providing employees
with valuable feedback and creating a positive effect on future
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performance. It’s a time to sit down and have a lengthy face-to-
face discussion about all aspects of the job. Although the process
may be tedious, the end result is one of great importance for both
the employee and the reviewer.

Some of the positive results of performance appraisals are:

• It encourages employees to perform better in the future
• It presents an opportunity for employees to leverage positive

performance for an increase in salary or promotion
• During the appraisal, employees can discuss strengths and

weaknesses with a supervisor, in effect, allowing employees
to discuss personal concerns

• It provides communication between a supervisor and em-
ployee on a regular basis to discuss job duties and issues with
work performance

• It allows employees to identify what skills may be lacking and
need to be acquired or improved upon. There are instances
when education provided by the Company is a necessity to
advance success overall

• It holds employees accountable for their job performance, and
since the employee knows that an appraisal is coming, the
employee has the opportunity to prepare

• It provides the opportunity for managers to explain organisa-
tional goals and the ways in which employees can participate
in the achievement of those goals

An effective employee appraisal provides an opportunity to give
feedback as well as receive it. The employee receives important
information as to what areas of the job she is performing well and
those that need improvement, so will know exactly where he/she
stands. You will also receive feedback from your employee that can
help with improvements in the work environment.

Appraisals are important, a time for improving communications
between you and your employee. By speaking openly about the job
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performance and issues that may be affecting it, the employee and
reviewer can develop a sense of trust that may have been lacking.

In addition, to review performance based on previously established
goals, the performance appraisal is also a good time to establish
new goals. If deficiencies are identified during the appraisal, the
reviewer and employee can work together to establish new goals as
well as develop a plan to reach them.

At a time when several surveys show that engagement is
at record lows, ignoring howworkers feel about coming to
work is a big mistake. It isn’t just about a service culture
any longer but businesses need to create and nurture a
culture of care and wellbeing.
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Customers

‘There is only one boss - the customer. And he can fire
everybody in the Company, from the Chairman down,
simply by spending his money somewhere else.’ - Sam
Walton, American founder of Wal-Mart Stores, one of the
largest retail chains in the world.

Customer Experience

Customer-centric businesses don’t let their customers wander in
search of information or help; instead, they provide customer
experience excellence. They guide their customers through a care-
fully planned series of interactions called a customer journey. A
customer journey comprises experiences which are, in turn, made
up of touch points — human, physical, sensory or communication,
either in person or virtual — and which are influenced by factors
like price, convenience and location.

Your environment has a lot to do with how you feel, and how you
feel has a lot to do with how your behave, that has been said several
time now in this book! If you want your customers to come into
your business, stay in and buy from you, they need to feel so good
when they are in your store, and to do that you need to develop
sensorial experiences, not just customer experiences. You need to
connect with your customers’ emotional drivers! Go back and read
5 drivers to customer satisfaction

Customer experience is becoming the main battleground between
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competitors and emotion is a powerful weapon. Customer emotions
can impact on customer loyalty, order value and whether your
customers are spreading good or bad word of mouth about your
Company.
A study by Oracle found 74% of customers with positive emotions
will advocate for you while only 8% of customers with negative
emotions will.

“Emotions affect awareness, consideration, persuasion, recall and
loyalty in the marketplace,” says Dan Hill, author of Emotionomics:
Winning Hearts and Minds (Adams Business & Professional, 2007).

Sensory design has earned its place in high-end spas and resorts; but
today, hospitals, airports, retail environments and corporate offices
alike embrace the senses to forge brand identity while creating
inviting environments.

This is why using your 5 senses in your business will drive emotions,
increase customer satisfaction and employees’ wellbeing. Go back
and read Use your 5 senses to drive emotions.
One of the most powerful senses, smell, can trigger associations and
draw upon fond memories of other smells. Customers’ olfactory
sense will augment the Customer Experience; this is all part of the
subconscious Experience. According to Rachel Herz, professor of
psychiatry and human behaviour and author of the book “The Scent
of Desire”, a smell is just a scent until a person associates it with
a specific experience. After the association, the smell becomes a
representation of that experience in the mind of the person.

Installing strategically aroma diffusion systems will help connect
at an emotional level and generate an unforgettable sensory expe-
rience, it will:
• Improve the shopping experience
• Strengthens the positioning of your brand
• High brand fixation in memory by connecting emotionally
• Increased customers loyalty and repeat visits
• Positive perception of high quality products or services
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• Prolonged permanence of shoppers by 20%
• Boost employee performances and creativity
• Affect memory, concentration, sustained attention and cognitive
function

Consider the olfactive power and choose a smell that associates
their experience with your brand. As we said before, why not try
creating your own Olfactive signature fragrance? A Nike study
indicated they increase the intent to purchase by 80% by the simple
addition of a selected scent in their many stores. Consider how you
can use smells to transport, transcend, and enhance your Employee
and Customers’ Experience.
What does your Experience smell like? I challenge you to increase
your Customer loyalty and your employees’ productivity by using
scents that in turn will create increase sales and profitability.

Ever faster change, greater customer choice and channel prolif-
eration are realities every business faces today. In this still chal-
lenging time, developing an excellent caring customer experience
programme is more crucial than ever; businesses need to focus
their attention across multiple touch-points to enable them to build
loyalty so they can grow their profit.

To achieve this, you need to understand your internal and external
customers’ behaviour, experience and emotions.

Research by the Journal of Consumer Research has found that more
than 50% of an experience is based on an emotion as emotions shape
the attitudes that drive decisions.

Successful companies that provide excellent customer experiences
clearly define the touchpoints and service standards that are essen-
tial for business success.

By identifying your Customer Touchpoints you will see how those
aspects of the journey directly influenced by your organisation as
well as those influenced or controlled by third parties. This is an
important distinction as, while you may not be responsible for a
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particular part of the journey, it still affects the experience your
customer has. These are the stages:

• Before – how did they find out about you? Your customer may
find out about you through adverts, billboards, social media,
online reviews, or good old-fashioned word of mouth.

• During – which channels and what did they do? This is your
point of sale (POS). It could be your website, branch, store,
or delivery. Customers may interact with sales assistants and
call centers.

• After – what happens after the sale? These include invoicing,
queries, returns, product support, product or service lifetime,
newsletters, and customer feedback surveys

Now you need to add the emotional level to your mapping and that
is how the experience starts:

• Think: this queue is too long, I am not going to stay here
• Feel: how does your customer feel, he is getting annoyed and

frustrated to wait
• Behave: he starts getting agitated and start complaining or

more likely he decides to go

It is vital that any journey mapping you do is also focussed on
understanding the audiences emotional state and whether or not
you satisfy it. So make sure you include details of what they may
be thinking and feeling.

Story The Souk
In December 2021, I went to Dubai to speak at the Retail Conference,
and before I got on stage, I always go around the city I am in to
‘experience’ the customer service, so I can talk about it in my speech
and make it a lot more relevant to the audience.
So, I went on an adventure first. I visited a big mall, big brand names
were represented and I went into one of the shops which I hadn’t
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heard of and decided to take a look around. As I walked in, no-one
acknowledged me, I looked at things and wanted to try a on a couple
of items, I asked for help and was just directed to the changing room
just with a finger, ‘it’s there’ she said!

Once, I finished I went to pay, two assistants were talking, didn’t
say hello, barely looked at me, took my payment and off I went. I
felt very unvalued, no-one had talked to me, made any comments or
conversation or even said thank you for keeping them in their job,
because that’s what customers do, really! I told myself I wouldn’t
come back here!

Then, I went to the Souk, I had told myself, I am NOT buying
anything, I am just going there to take a look and experience the
Souk, oh boy, and I did experience the Souk! As I walked in, all
my senses were allured, the hustle and bustle of the souk, the smell
of burning oud, the colours of the shoes, scarves, everything and
anything you wanted was there for your eyes to enjoy and for the
shop-keepers to sell!!

I really didn’t want to buy anything, I went just to look. I was
very determined - my left brain was in control, totally conscious of
the situation, when… my eye caught a beautiful silk shiny yellow
hanging outside this shop. Unconsciously, I slowed down, my head
turned and at that moment the shop-keeper saw me, he saw that
suddenly my right brain had taken over and he only said two words:
‘TOUCH IT!!’

That was it! he caught me, I touched the beautiful smooth silk, he
suggested I go and look in the mirror - and I was in! 500 diram later,
I left the shop, having seen his beautiful ornaments, smelled the
gorgeous oud and tried his soft cashmere scarf!
The difference between The Mall and The Souk, was totally how
I felt, create an emotional connection with your customer before,
during and after their experience with you - they will never forget
you.
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The ‘journey’ is associated primarily with the physical
interactions (behaviour) - contact strategy and reducing
customer effort - whereas the ‘experience’ is the concept
that deals primarily with how customers feel (emotion)
with delighting customers’ and creating distinct experi-
ences.
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Customer Loyalty

‘Increasing customer retention rates by 5% increases
profits by 25% to 95%’- Bain & Company

If you connect with your customers at an emotional level, if you
truly show your customers you care, they will trust you, they
will want to buy from you, return to you and recommend you,
increasing their loyal, your customer retention and their lifetime
value as a customer.

Your customers are the most important piece of your business, right!
No customer means no business. The more loyal the customers
feel to your brand, the more likely they are to buy from you,
return to you and recommend you. Of course, increasing customer
loyalty means increasing the lifetime value of the customer for most
businesses, your customer become your advocate, he will not want
to go anywhere else and stay with you, this is true loyalty.

Retention is likely to be more profitable than acquisition. Existing
customers are much easier to sell to. According to Marketing
Metrics, the probability of converting an existing customer is 60
percent to 70 percent. The probability of converting a new prospect,
on the other hand, is only 5 percent to 20 percent.

So, the ultimate goal is to nurture relationships in such a way that
it will give you an edge over your competition and stand the test
of time. Once you have those strong foundations you will not only
just make it, but will have a thriving business with a thriving profit.

You must take a serious look at defining your brand, and I am not
talking about your logo, I am talking about everything that your
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business does, says, shares, to really creating raving fans with high
retention and engaging them in a loyalty programme.

Businesses must show the perceived value of their product or
services, and prove that no-one else out there can give the same,
this is when you make a mark on the competition. Customers are
less likely to turn to the competition if the benefits of the brand are
clearly quantified.

Establishing a loyalty programme that rewards customers who
continue to make purchases is a great way to show your customers
you care, ‘oh not only do I love what those guys do, but I also get
something special for buying from them’. A loyalty programme
is quite inexpensive to implement and can really increase the
customer lifetime value.

9 keys to start your customer loyalty programme

1. Create a points system — but make it simple
2. Offer tiered rewards
3. Charge an upfront fee and then they access all of your offers
4. Partner with other companies
5. Offer distinctive rewards
6. FOMO; make it irresistible that your customers will have a

fear of missing out
7. Come up with a unique BizShui name
8. Be clear and train your staff
9. K.I.S.S: keep it simple stupid, what else can I say!! whatever

you do, keep it simple for your customers and for your
employees.

Another important aspect of a customer retention strategy is to
follow up with your customers. The goal with following up with our
customers is to make sure they don’t forget about you, if the next
time your customer hears from you is just to receive the package,
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and then never again, chances are he will very easily forget about
your store and not come back and purchase again.

With today’s technology, it is so simple to stay in touch, with
newsletters, birthday cards, social media, stay connected with them
and visible at all time.

The first steps in committing to a long-term relationship is
nurturing the relationships, see yourself as a farmer not a
hunter!
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Measuring CX

You just ‘can’t manage what you don’t measure’. It is an old
management adage that is still very accurate and used today. Unless
you measure something you don’t know whether it is getting better
or worse, you can’t manage for improvement nor can you celebrate
success.

Why Customers leave?
Well according to a survey by CustomersThatStick, 82% leave
due to poor customer service! John Gattorna, a visiting professor
at Macquarie Graduate School of Management, published the
following figures on why businesses loose customers:

• 68% they perceive you are indifferent to them
• 33% consider switching after just a single instance of poor

service
• 14% poor product quality
• 9% price

5 senses Mystery Shopping
Why, as a business, should you use mystery shopping to improve
your customer experience?

Well it isn’t a difficult question to answer, because mystery shop-
ping provides objective quantitative and qualitative feedback about
their customer experience and conditions.

Mystery shopping isn’t about picking on staff; it isn’t like “Big
Brother’s House”, where people are watching you until you make
a mistake. It is about understanding your level of service, good or
not so good at any given moment, it is about celebrating excellent
service and looking at “gaps” when the service isn’t so good.
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Why are your employees not giving excellent service at all times?
Well perhaps you haven’t trained them correctly, perhaps they
haven’t been told what they need to do, or it could be an environ-
ment issue. Mystery shopping will give you feedback which you
can then act on.

A mystery shopper is someone who has been trained specifically
to go, anonymously, into a shop, restaurant, cinema, any business
really which has contact with customers (which in my eyes, is every
businesses); for the purpose of observing and measuring customer
service, product quality and the environment of the establishment
in general.

Before performing a visit the shoppers are given details about what
is expected of them, and the full questionnaire which they will need
to fill in. Having understood the full briefing, the shoppers will then
serve as the eyes and ears for the clients. After completing a visit,
the shoppers will submit their evaluation in a detailed report.

If you are looking for a company to help you with measuring your
service delivery, always look up at The Mystery Shopping Provider
Association MSPA²² you will find organisations around the world
who are following ethical conduct and best practice and you can be
sure you are getting the best of your programme.

Once you have decided to use mystery shopping, have clear ob-
jectives. What is it exactly that you would like to know? For this
special 5 senses Mystery Shopping programme, I want you to focus
all of your questions around how your customers is going to feel at
every touch points of its journey with you. It isn’t so much about
was the assistant wearing it’s name badge, but more about did the
assistant give their name so you felt they were building rapport
with you.

You need to measure those activities or results that are important to
successfully achieving your organisation’s goals. Key Performance

²²https://mspa-ea.org/

https://mspa-ea.org/
https://mspa-ea.org/
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Indicators (KPI) is a measurable value that demonstrates how
effectively a company is achieving key business objectives.

The KPIs differ depending on the organisation, it may be:

• A percentage of its income that comes from return customers
• A customer service department may have percentage of cus-

tomer calls answered in the first minute
• A monthly leads or prospects
• A net promoter score, etc. - you get the idea.

Measuring your service delivery means that you can really give the
support to your team to improve the customer experience, pinpoint
how your customers are feeling and how emotionally connected
they are to your brand, and that altogether you are following
your business vision. This is the difference between surviving and
thriving.

Before the programme is implemented, ensure everyone in the
company understands that the ultimate purpose of the mystery
shopping exercise is to improve the specific behaviours that will
create customer delight and have a positive impact on sales and
profitability.

Promote the benefits of mystery shops, such as:

• Discovering whether customers are receiving consistently
superior customer service at every location

• Identifying gaps in training needs
• Aligning company-wide focus on improving the customers’

experiences
• Share exactly what types of questions will be on the mystery

shop (or even the exact questions if this doesn’t put the
shoppers’ anonymity in jeopardy)
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• Be very clear that the purpose of the mystery shop pro-
gramme is NOT to criticise, assign blame, or publicly embar-
rass anyone, and the results of mystery shops will NEVER be
used as a reason for punishment.

Another great way to further encourage positive buy-in from
customer-facing associates is to offer some kind of reward to those
who get exceptionally high scores on their shops.

If the benefits of a mystery shop programme are communicated
effectively, all employees should embrace mystery shops as an
irreplaceable way to help them succeed by truly understanding
what their customers experience. EVERY shop should be seen as
an opportunity to more deeply understand exactly what customer
delight-driving behaviours look and sound like, and EVERY shop
should be used for recognition and/or for positive, constructive
coaching.

Measure to manage, measure to celebrate success:

• Measure what’s important
• Publish your metrics and benchmarks
• Reward people for achieving and exceeding their goals
• Identify your gaps and do something about it…

And then start over…

How you measure, is as important as, what you measure.
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FINAL THOUGHTS

You now have 9 Keys to Feng Shui your business for success
and I hope you will take every opportunity to think, feel and act
differently now that you have all those tools with you.

I would love to stay connected with you and hear your transforma-
tion stories, I share lots of my ideas and new insight on Instagram
so be sure to follow me there @ClaireBoscqScott²³.

Thank you for all of my friends and family who have supported my
journey over the last few years, and encouraged me to truly be the
person I am today and have a successful business for many years,
if I can do it, so can you…

²³https://www.instagram.com/claireboscqscott/

https://www.instagram.com/claireboscqscott/
https://www.instagram.com/claireboscqscott/
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